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eeeee AND THE 
DENTIFRICE MANUFACTURER 


@ The welfare of your product and your business depends upon the con- 


tinuing good will of the trade and the public. 


The reputation of your dentifrice—and the good will it enjoys—may 


easily be destroyed by a fault in a principal ingredient. 


Not merely one or two but a number of this country’s better known 
dentifrices have turned to Snow Top Chalk because they know they can de- 


pend upon its uniformity to specification. 


They know that here, eternal vigilance guards against 
imperfections which, reflected in their finished product, 


might jeopardize good will. 


Good will for Snow Top disposes these customers to re- 


turn to the place where they have been well served. 


Your better acquaintance with Snow Top will make you 


feel the same way about it. 


May we bring about the introduction? 
. t wo) 


INDUSTRIAL CHEMICAL 
SALES COMPANY, INC. 


230 Park Avenue . New York 











DON’T MISS THIS ONE 


The TIME: Thursday, March 19. 


The PLACE: The Waldorf- 
Astoria. 


The OCCASION: That Annual 
Dinner of the Drug, Chemical and 
Allied Industries. 


Make your reservations at once 
through Ray C. Schlotterer, Sec- 
retary, Drug, Chemical and Allied 
Trades Section, New York Board 
of Trade, 41 Park Row, New York. 


PRECIPITATED CHALK 


CRETA PRACIP, U.S. P. 
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The doctor writes out a prescription... it is 
a strange hieroglyphic scrawl » » » The patient takes it to the corner drug store to be filled. . . the 
druggist disappears momentarily behind the partition at the rear of the store . . . shortly he reappears 
bearing a bottle with the inscription, ‘‘take two before meals,’ or “one teaspoonful in water three times 
a day” >» » » It all seems so simple ... but in the compounding of a prescription many expensive drugs 
and chemicals may be involved . . . they must be protected against dampness, evaporation, contamination, 
chemical change » » » Phoenix Mctal Caps serve as dependable seals and reseals for hundreds of drugs 


and chemicals used in the compounding of prescriptions. 


PHOENIX METAL CAP CO. | 


2444 WwW. SIXTEENTH S?t., GHICAGO se 3720 FOURTEENTH AVE., BROOKLYN 
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“THE RAZOR THAT MEN ARE TALKING ABOUT 





COMES IN A PACKAGE THAT ALL MEN LIKE! 


New De Luxe Schick Injector packaged in 


water-proof, wear-proof, attractive Durez Box 


EFORE marketing their new De Luxe Model Injector Razor, 
B the Magazine Repeating Razor Company carefully studied 
current packaging trends. Their study showed that packages made 
of cardboard, metal, felt and other materials became dog-eared, rusty 
and shabby after they had been in use a short time. 


They selected a molded Durez box because of its wearability, attrac- 
tive finish, quality appearance and resistance to moisture. These 
factors offered by the Durez box have been a very real help in making 


the Schick Injector Razor a sales success. 


No matter what type of product you sell, you should be familiar 
with the advantages of Durez. Bottle closures, powder or cream jars, 
boxes for everything from tie clasps to tools look better and are better 


when molded of this modern material. For more complete informa- 
tion and samples of successful Durez packages and closures, write 
General Plastics, Inc., 132 Walek Road, North Tonawanda, N. Y., 


or send for “Durez Packaging News.” 





The new Schick Injector Razor is entirely different from other safety razors. The 
jamed Guide Bar smooths and flattens the skin . . . gets the blade edge closer and 
prevents nicks and scrapes. Loads like an automatic . . . the Injector shoots a fresh 
blade in, the old blade out—all in a split second. The head is half the size of other 


razor heads, yet shaves as large an area. 


you can po it BetteR with DUREZ tHe mopern PACKAGING MATERIAL 
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Buyers’ Guide 


The firms listed below are reliable sources of supply which we are glad to recommend to our readers. 


Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
N. I. Malmstrom & Co. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 
Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
U. S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
. T. Baker Chemical Co. 
. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Aromatic Chemicals, Essential Oils, 
Flavors 
Aromatic Products, Inc. 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
The Dow Chemical Company 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Charles Fischbeck Co. 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
General Drug Company 
Givaudan-Delawanna, Inc 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Naugatuck Chemical 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Polaks Frutal Works Inc 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A M. Todd Co. 
Ungerer & Co 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 
Beeswax 
Harrison Refining Co., Inc. 


Adhesives 
National Adhesives Corp. 
Applicators and Droppers 
Glass Products Co, 
Pennsylvania Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Hazel-Atlas Glass Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Ine. 
Boxes & Cartons 
Karl Voss Corp. 
Cans 
Continental Can Co. 
Cartons 
American Coating Mills, Inc. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co, 
Dodge Cork Co. 
General Plastics, Inc. 
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Walter H. Jelly & Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc. 
M. W. Parsons, Imports 
Orbis Products Corp. 
Wiil & Baumer Candle Co., Inc. 
Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc. 
M. W. Parsons, Imports 
Peerless White Lime Co. 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Ine. 
J. L. Hopkins & Co 
Innis, Speiden & Co. 
Walter H. Jelly & Co., Inc. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co. 
Walter H. Jelly & Co., Inc. 
N. I. Malmstrom & Co. 
Merck & Co. 
M. W. Parsons, Imports 


Pfaltz & Bauer, Inc. 





Containers & Machinery 


Phoenix Metal Cap Co. 
Sylvania Industrial Corp, 
Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Sun Tube Corp. 
White Metal Mfg. Co. 
Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 
Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Norton Laboratories, Inc 
Scovill Mfg. Co. 
Transparent Paper 
Riegel Paper Corp 
Sylvania Industrial Corp. 
Labels 
John Horn 
Machinery (Packaging) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 
& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 


The Drug and Cosmetic Industry 


Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Schofield-Donald Co. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
Sherwood Petroleum Co. Inc. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 
Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 
Private Label 
American Perfumers’ Labs. Inc 
Ehrmann-Strauss Co., Inc. 
Kolmar Laboratories 
Paris Cosmetics, Inc. 
Solo Laboratories. Inc. 
Terminal Laboratories, Inc. 
The Vorac Co. 
Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
Talc 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
Zine Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
The J. H. Day Co. 
Ertel Engineering Corp. 
Manton-Gaulin Mfg. Co. 
Mixing Equipment Co., Inc. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co 
F. J. Stokes Machine Co. 
Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 
Packing Material 
Kimberly-Clark Corp. 
Plastic Materials 
General Plastics, Inc. 
Tanks, Kettles 
Alsop Engineering Corp. 
Ertel Engineering Corp. 
Pfaudler Company 
Vials 
Kimble Glass Co. 
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JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 


METAL NOVELTIES 
TO ORDER 


2 Feb. ’36: 38, 2 





BRIDG 


Wy containers BY BRIDGEPORT im- 
' 
ness and charm essential to the finest cosmetic 


products. 








€ PORT 










part that atmosphere of distinctive- 


BOTTLE CAPS 
VANITY CASES 
PASTE ROUGE CONTAINERS 


LIPSTICK HOLDERS 
(ALL TYPES) 


The 
BRIDGEPORT 


METAL GOODS MFG. CO. 


BRIDGEPORT - CONNECTICUT 
PHONE: BRIDGEPORT 3-3125 


Est 1909 
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So ~ « « that we may render even a 


INER _JERVICE 


EE 


Our Modern 
New Daylight Laboratory 


WHERE WE CAN 
ADEQUATELY SERVE MANY 
MORE COSMETIC HOUSES 


8 F . 
‘ 4 : 
ee Ga 





... Because of the increasing demand for 


@ SMOOTH AS SILK DRY ROUGE 


@ PERM-INDEL LIPSTICK and 
PASTE ROUGE 


@ KOLMAR SERRATE PUFFS 
and other Make-up Products 


We have been forced to acquire larger Space 


KOLMAR LABORATORIES 


115-17-19-21 W. WALKER STREET MILWAUKEE, WISCONSIN 
Southern Representative Chicago Office Eastern Representative 
WARREN CURRY NORMAN KOLE M. C. BOYD 
2895 Peachtree Road 1035 Merchandise Mart 67 Osborn Street 
Atlanta, Ga. Glen Ridge, N. J. 
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e OIL PATCHOULY 


We offer finest qualities at lowest prices. 


We have well matured stock, mellowed by age, exceedingly fine for particular 
purposes. 


Also the regular Oil Patchouly D & O, distilled by us from the leaf—an excel- 
lent quality. 


When cost is a factor try our Oil Patchouly Imitation. It will 
serve admirably many purposes for which the pure oil has 
heretofore been used. 





°e AMBERGRIS — Gray and Black 


and Tinctures of these made and standardized by the D & O Laboratories. 


e AMBREINE, Samuelson 


the original ‘“‘Opoponax’’ note, for use in all modern perfumes. 


e OIL CARDAMOM 


Our own distillation from the seed. 


e AUBEPINE (pure 100% aldehyde) 


Our Aubepine is not liable to discoloration, especially suitable for fine soaps. 


e PHENYL ETHYL ALCOHOL 


An exceedingly fine article; may be used for most rose preparations. 


e HELIOTROPINE 


A quality product for which we solicit contract orders. 





“The integrity of the house 
is reflected in the quality of 
its products” 

Copyright 1930 











DODGE & OLCOTT COMPANY 


























180 Varick Street New York +) a +3 

JE ; 
Branches: pe - 

Philadelphia — Boston — Chicago =¥= 

St. Louis — Los Angeles \\ { 
‘an -, 
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POINTING THE WAY TO NEW ACHIEVEMENTS 


Give your new ideas a break—Protect them in the 
laboratory—the semi-works plant—through full scale 
production in Pfaudler Acid-Resisting Glass. In 

this way, you give yourself a break too. No 
metallic contamination can occur to cause trouble- 
some worries over purity. Yields can be 

studied and accurately predicted—for no un- 
desirable catalytic reactions can occur in 
glass. Full scale production methods can be 
studied in the laboratory in miniature 

Pfaudler Glass-Lined autoclaves, _ stills, 
condensers, receivers, etc. When small 

quantities are involved, the semi-works 
plant often answers all production 
needs until sufficient demand is 
created for full-scale production. 


Our files contain many case histories 
of manufacturers who have guarded 
every step with glass. Perhaps we 
can help you to point the way to 


new achievements! 









THE PFAUDLER CO. 
1509 GAS & ELECTRIC BLDG. 
ROCHESTER, N. Y. 


Branches: New York, Philadelphia, Elyria, Ohio. 
San Francisco, (Pfaudler Sales Co.) 


PFAUDLER g/ass-lined stee! EQUIPMENT 


MULTIMIXERS * STORAGE TANKS © DISTILLATION EQUIPMENT © EVAPORATING PANS ¢ REACTION KETTLES * DOUBLE MOTION MIXERS 
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ACKAGES . 


individual personalities. The creator of 





like people possess 


vail =| 
the package ... the manufacturer of the 
orks product it contains... has the power to start it 
tion off to assured sales success if that vital quality 

is of charm is built into the ensemble. 

Kimble Glass Vials are more than just handy con- 
tainers tor drugs and pharmaceuticals. They are lus- 
ries trous, dainty, colortully closured carriers of distinction 
Jed and appeal... for tablets, powders, pills, capsules, 
“ie chemicals, oils and hundreds ot other items. They 
e are designed for beauty as well as strength and 


satety. Their attraction is so sure, their convenience 
and utility so positive, that they always command 
choice positions on shelf or counter. 

It doesn’t pay to gamble with ordinary packages, 
when Kimble Vials bring you that certainty of eye- 
appeal and sales success. They are available for 
Droppers, Applicators, Goldy Seals, Re-Seal-It Caps, 


Metal and Moulded Screw Caps, Shaker Tops, Corks, 





and many other special closures for specific sampling 


or packaging needs. 
| A 
Consult Kimble FIRST... for assured 


success in your sampling and 


| packaging program 





NEW YORK+:CHICAGO:PHILADELPHIA*DETROIT* BOSTON 


K\ KIMBLE GLASS COMPANY: - - VINELAND, N. J. | 
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The WEAKNESS 


in most Merchandising Plans! 








I; most of the plans of merchandising men 
there's a blank space. The consumer looms large 
(naturally). Dealer and dealer helps, manufacturer's 
salesmen —all are coordinated and made as happy 


as the budget allows. 


But if you sell department stores, as most cos- 
metic manufacturers do, or want to, you'll find 
that the girl behind the counter has a lot to say 
about whether Mrs. Consumer spends her money 
for your product. Not just the buyer, but the girl 
behind the counter likes “Toilet Requisites” and 


reads it 


She has a lot to say about the success of your ad- 


vertising program and your product. 


Ask us more about this It can mean better 


planned advertising for you. 


101 West 3lst STREET 


New York City 


























THEY SAID: “YOU CAN'T FLY™ 
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NO TRACE OF GRIT 


® Micronized Rouge and 
Powder Compacts blend per- 
fectly with the skin because 
their substance is more like 
cream than powder. 


©@ The fine particles will not 
stick in the pores, and cannot 
scratch, for you will find no 
trace of grit. 


@ Everywhere this new proc- 


ess has been acclaimed, from 
every standpoint, for setting 
a new standard in rouge and 
powder compacts. 


@ We are the only private 
label house having the ex- 
clusive rights from the in- 
ventor in the use of this most 
revolutionary manufacturing 
method for Rouge and Pow- 
der Compacts. 


ULTRA FINE PRODUCTS EXCLUSIVELY 
UNDER PRIVATE LABEL 


Micronized Rouge and Powder Compacts 


Cream Lip Rouge 
Face Powder 
Cosmetique 


Face Creams 
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Lipsticks 


Eye Shadow 
Cream Cheek Rouge 


Lotions 








4 DOING i4/ 


hen MICRONIZING was first introduced the claims 

we made for its fluid-like texture seemed almost un- 

believable. Now that every test has proved its worth, leading 

perfumers are convinced that no rouge and powder compacts 

made by the old sifting process can compare. Sales to the 

consumer have forged ahead, definitely proving its superiority 
and selling appeal. 


MICRONIZING results in a much finer texture than any ever 
known, as well as uniformity of color from top to bottom and 
a wider color range. 


Raise the standard of your products; investigate the possibil- 
ities MICRONIZING holds for you! For testing purposes we 
will gladly send samples promptly upon request. 


PRODUCTS LIABILITY INSURANCE CARRIED 


PARIS COSMETICS. ne 
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VACUUM CLEANING 


AND One machine 


VACUUM FILLING so undera dual 


head. 



























The U. S. Model C Straight 

‘ ; i Line Vacuum Filling and 
Sri @ti i. wat H ' : Vacuum Bottle Cleaning 

ee ee a a Ae Unit. 

Produces cleaned bottles at 

instant of filling. 

Economizes on space. 





Saves installation costs. 
Increases production capac- 





ity. 
Saves on labor costs, as one operator Any new Model C Straight Line Vacuum 
handles cleaning and filling on one Filler, either automatic or semi-automa- 
machine. tic types, can now be had with vacuum 


cleaning tubes and vacuum unit for bottle 
cleaning purposes. This method of clean- 
ing bottles is preferred to washing in some 
bottling establishments, and it has the 
advantage of saving practically one-half of 


Simplest—most compact and reasonably 
priced efficient Vacuum Bottle Cleaning 
and Filling Machine of the automatic 
power operated type. 


_ be —— in 6-8-10-12 and 14 tubes the floor space, besides presenting thor- 
sialiaccaeand oughly vacuum cleaned bottles at the in- 
Capacity up to 1,000 cases per day. stant of filling. 


We Manufacture and Install 


Agitators Filters Dryers 

Belt Conveyors Pumps Vacuum Fillers 

Cappers Strainers Accurate Measure Fillers 
Corkers Washers Siphon Fillers 

Cooling Conveyors Water Stills Storage Tanks 


U. &S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street Offices in all principal cities Chicago, Illinois 
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¢ 
Kx FP 1D RI ENC E, an asset to 
BUYER as well as SELLER 
Charles Fischbeck Company, Inc., is not just a 
new source of supply for essential oils and 
aromatic products. 
No company in the entire industry has a present 
personnel with more intimate and extensive 
personal aquaintance with world sources of 
supply; with the character and integrity of these 
suppliers; with market conditions as they work 
a nee ee to the advantage of buyers. 
veloped some unusual floral 
creations. Excellent for ex- Our laboratory is large and well equipped; we 
tracts, and fine toilet prepa- mee ; 
elites, ‘ibaa cites have every facility in storage space and ship- 
include Rose, Violet, Gar- ping advantage to serve buyers well and 
denia, Sweet Pea and others tly j tial oil ti on 
iin ane Ghia (a promptly in essential oils, aromatic chemicals, 
Priced from $15 to $25. flavors and perfume specialties. 
CHARLES FISCHBECK CO., Inc. 
119 West 19th Street, New York 
¢ * 
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Quinine Sulphate 


1822 «x 1936 


This picture of the old Powers & Weightman plant in 
Philadelphia will be recognized immediately by all 
those who use subdivisions of Quinine SulphateU.S.P., 
because the “’P. & W. Smokestack” brand was the first 
“Made in America” Quinine. 

It is logical that, through the years, leading phar- 
maceutical manufacturers should have standardized 
on this brand of Quinine Sulphate, for they have found 
by experience that they can depend upon the un- 
varying quality of this product now available under 
the Merck label. 

Rigid control of manufacturing processes, unvarying 
physical characteristics of color and density, uniform 


MERCK & CO. Inc. 


PHILADELPHIA ST. LOUIS 


NEW YORK 





Manufacturing Chemists 


The Drug and Cosmetic Industry 


purity and efficacy—these are the principal reasons 
why so many discriminating houses insist upon Merck 
Quinine Sulphate U.S.P. 

As time goes on and new processing requirements 
are recognized, Merck & Co. Inc. is ever ready to 
cooperate in meeting the needs of the day. For ex- 
ample, Merck Quinine Sulphate is now supplied in 
several different densities, all standardized, for cap- 
sulating. This refinement in manufacturing is evidence 
of the advantages to be gained by purchasing chem- 
icals from a manufacturer who adheres to traditional 
ideals of quality and conforms to modern requirements 
of service. 


RAHWAY, New Jersey 


In Canada: Merck & Co. Ltd. MONTREAL and TORONTO 
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EXPECT THAT 
CREATIVE ABILITY 


ots ica the Years Fy chore 


REP) 


aI NS MODERN NOTE, a new and alluring odor, 


Vea) A mee , 
“cys something distinctive for that new cream, 





lotion, powder or other cosmetic! Perfumers and 


cosmetic manufacturers find time after time that 





the creative ability of Roure-Bertrand Fils and 
Justin Dupont, their artistic conception of a beau- 
tiful popular odor, has contributed materially to 


the success of their cosmetic or perfume. 


We have, in this country, a large perfume lab- 
oratory working in coordination with our interna- 


wae tionally-known laboratories abroad. 





Ps VA - A wide range of popular, beautiful odors for all 
mee ae = 
a SAY ”) ~ ; P . , 
* Oy *\ av X perfumed products are available in various price 
W\, oS) wee 
« Of: * groups. 





Individual creations have all the facilities of our 
laboratory here and our world-famous laboratories 


abroad. 


GEORGE SILVER IMPORT CO. 
351 FOURTH AVENUE ' NEW YORK CITY 


Agents for: 


ROURE-BERTRAND FILS and JUSTIN DUPONT 


CHICAGO LOS ANGELES 
722 West Austin Ave. 819 Santee St.,/Room 622 
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Bismuth Subgallate 


Bismuth Subnitrate 
and other Bismuth Salts 


Brucine Alkaloid 
Brucine Sulphate 


All Salts of Cinchona 
Alkaloids 


Codeine Alkaloid 
Codeine Phosphate 
Codeine Sulphate 


Iodine Resublimed 





The New York Quinine & Chemical Works Le 
Brooklyn, N. Y. 
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Manu facturers of 





ss 


1boratories. 








Bismuth Subcarbonate Iodoform 


Menthol-Y 
Morphine Alkaloid 
Morphine Sulphate 
Opium Gum 


(Gran. and Powd.) 


Potassium Iodide 
(Cryst.-Gran.-Powd.) 


Quinine Sulphate 

and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulphate 


Thymol Iodide 








Specify N Y Q on Your Orders 


THE NEW YORK QUIN 


GENERAL OFFICES 
99-117 North Eleventh Street, 
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Extraction of Quinine from Cinchona Bark at New York Quinine 
and Chemical W orks plant 


NE & CHEMICAL works 


New York, Borough of Brooklyn 





ST. LOUIS DEPOT, 403 NORTH FIRST STREET, ST. LOUIS, MO. 
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CHYPARAL 














Chicago Office 


325 W. Huron St. 


Los Angeles Office 


685 Antonia Ave. 
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May be used in Perfumes, 


Toilet Waters and Creams 





Perfectly Balanced! 
Reasonably Priced! 


Permit us to send you working sample 








Norda 


ESSENTIAL OIL 
& CHEMICAL CO,, INC. 


601 West 26th Street, New York City St. Paul Office 
LAckawanna 4-4700 Pine and E. 3rd St. 
Canadian Office Southern Office 


119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta, Ga. 
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HE Angostura-Wuppermann Corporation, manufacturers and 

distributors of well-known Angostura Bitters, find KIMPAK 
provides an absorbent packing that more than meets all postal 
regulations. This fact, plus its ease of application, its cleanliness 
and economy has made KIMPAK their packing preference. 

Hundreds of other manufacturers have turned to KIMPAK for 
the same reasons. 

KIMPAK is a velvet-soft material with unique resiliency that 
guards against jarring, damage and breakage. KIMPAK absorbs 
16times its own weight in moisture. It contains no dirt or scratchy 
particles, and is as flexible and easy to apply as a piece of string. 


KIMBERLY-CLARK CORPORATION, Neenah, Wis. 


8 S. Michigan Ave., Chicago 122 E. 42nd St., New York City 
510 W. 6th St., Los Angeles 
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BILE? 


Angostura-Wuppermann 





Corporation rely on soft, 
absorbent KIMPAK for pro- 
tection when mailing their 


popular Angostura Bitters. 







a 


REG.U.S. PAT. OFF. & FOREIGN COUNTRIES 


CREPE WADDING 


There are various sizesand kinds of KIMPAK to 
meet every packing need. Let KIMPAK solve 
your packing problems. Send for FREE port- 
folio of samples today. 





FREE! 1936 Portfolio of KIMPAK 
KIMBERLY-CLARK _ COR- 
PORATION, Neenah, Wisconsin. 
Address nearest sales office: 8 South 
Michigan Ave., Chicago; 122 East 
42nd St., New York City; 510 West 
6th St., Los Angeles. 

Gentlemen: DCI-2 

Please send us the 1936 PORTFOLIO OF KIMPAK. 





III is cicscccascctessincns Seen ates ae CER 
UTR BW cs csicsa cece tacnsnasosrinrops cag macrtaessocbpagas a ee ceasesakeiee incest nortan 
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It has been stated just why SNOWTEX FACE POWDER and SNOWTEX BASE for 
FACE POWDER offer the cosmetic manufacturer the opportunity to market a newly 
improved, superior face powder. 


Now we show, under the exacting eye of the microscope, the exact physical reason 
for this superiority in fineness and uniformity of particle form, in covering power and 
adhesiveness, in ability to remove shine and leave a beautiful matt surface. 


This is SNOWTEX FACE POWDER, photographed at 
1000 magnifications. The computed number of particles is 
24,800,000,000 per gram. Note the uniformly fine particles, 
of round form. The largest measures 10 microns in 
diameter. The report from the consulting laboratory 
taking these pictures states that the particles are opaque, 
which means good covering power. 


This is one of the best known, nationally advertised 
quality face powders. The photograph was made under 
identical conditions, 1000 magnifications. The computed 
number of particles is 17,800,000,000 per gram. Some par- 
ticles are fine, others considerably above average, while a 
few are 50 microns in size. Particles are transparent, 
which means reduced covering power. 





SNOWTEX FACE POWDER provides an economical way to sell under your own 
brand a fine, superior face powder. Furnished in six colors, each color in three shades, 
each batch exactly uniform. 

SNOWTEX BASE, incorporated in your present formula, will visibly improve your 
face powder. In white, or six colors. 

A sample on request 


T. GOSTAGE LEEK 


230 Park Avenue New York 


The 11th Annual Dinner of the Drug, Chemical and Allied Trades Section of the New York Board of Trade will 
be held March 19th at the Waldorf-Astoria Hotel. I look forward to meeting my many friends at that time. 







































LEADERSHIP 


In aromatic chemicals, re- 
search and knowledge; in 
perfume specialties, creative 
ability and knowledge; in 
| flavors, experience and 


| knowledge. 


In every transaction, the 
will to give the customer 
that which will help Ass 
sales. 

In every contact, sincerity, 


helpfulness. 


In all things, integrity. 





time, when manufacturers of toilet preparations are considering their season’s supplies. Most 


of them will prefer American-made products which have now reached a new high in quality. 


Phenyl Ethyl Alcohol, Alpha Amyl Cinnamic Aldehyde, Citral, lonones, Geraniol, Rho- 
dinol, Citronellol, Phenyl Ethyl] Acetate, Methyl Cinnamate, Benzyl Cinnamate, Benzy] Sali- 
cylate, Linalool—and many others—are among the items whose new standards of excellence 


mark a real achievement in American enterprise. 


In our factory, we have worked night and day, in production and in research, to bring out 


these exceptional aromatics that will make any composition. 


Spend your dollar for chemicals, not customs duties. It will go further. Here at last are 


really fine aromatic chemicals awaiting your inspection. 


Send for samples. 





MERICA’S 
AROMATIC CHEMICAL 
INDUSTRY in NEW HIGH 


No longer do American manufacturers of 
aromatic chemicals fear foreign inroads. 
The better factories have found their own 
ways to produce qualities at least equal 
and sometimes superior to imported prod- 


ucts. This news comes at a fortunate 
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Perfume A. C. will give you an en- 
tire line, a real thrill, a popular suc- 
cess, a modern note, a distinctive 
creation. Does it sound expen- 
sive? It isn’t. The oil comes in 5 
grades—$100, $60, $40, $24, $12 
per |b. 


Opoponax S. S. is that subtle yet 
tenacious character that underlies 
some of the leading perfume and 
powder odors. Use it alone or in 
compositions. Also ask for the 
one for cream use; especially if you 
want to cover lanolin. Both are 
$20 per Ib. 


Lilac is April’s child, but now is a 
good time to select one. Lilacs like 
the breath of Spring are beloved 
by all. We offer an unusual selec- 
tion this year, at all prices, for all 


Vi 


Y 


uses. Also original bouquets with 
lilac top note. 


Rose-de Mai reproduction of the 
exquisite French Rose Absolute. 
This remarkable oil at $36 per lb. 
can be used to replace a goodly 
portion of the expensive Absolute 
in your compositions. A great 
new resource for perfumers. 


Perrol of course. Spring wouldn’t 
be Spring without Perrol. It’s the 
original (and still the best) of the 
products made to bring out rea/ 
floweriness in flower oils. It does 
just that when you add about 15% 
to your lily, rose, carnation, hy- 
acinth, etc. It can be used alone 
too, for a natural-smelling bouquet 
of flowers. 


Samples on request. These are just a few suggestions. 
We have many more —for Spring and all the year. 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 


180 North Wacker Drive, Chicago 


438 W. 48th St., Los Angeles 
Factory, Elizabeth, N. J. 


42 Wellington Street, E., Toronto 





































ere 


fete. re 











cs 
PHYSICAL CHAR ACTERIST? 


MANUFACTURE 
of 
aspiRIN TABLETS 
ASPIR- GRAN 


NS 
STARCH GRANULATIO 





ersante Unamnesl 2 


Monsanto 
Bronttnic 


For the Pharmaceutical 
Manufacturer: 

ASPIRIN 
ASPIR GRAN 
ACETANILID 
ACETPHENETIDIN 
CHLORAMINE 
GLYCEROPHOSPHATES 
PHENOLPHTHALEIN 
SALICYLATES 
.».and many others 





CHLORAMINE 


Uses 


Propertie, 
TABLETS 


masts 3 
Montano Chemica Conpamy 








WETTING 
CLEANING 
SPREADING 
PENETRATING 
EMuLsiF YING 


AGENTS 





Monsanto 


INTERMEDIATES 






As part of its service, Monsanto offers 


literature describing the uses and 


specifications of many of its products. 


Thirty-five years of manufacturing 


experience is incorporated into this 


material. You are invited to ask for 


any data that might be applicable to 


your particular problems. 





Usefus Data 


on re 


Sor UBiiit 
VANILLIN 


ano 


CouMarin 


Mansents Chemica Com 
Bowe ue ry 


accharm Monsanto 


The Perfect Sweetener 





¥ 


PRESERVING 


WITH 
SODIUM BENZOATE 
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chemicals 

















ACETYL SALICYLIC ACID 


SALICYLIC ACID 


Creosote Carbonate 


Guaiacol Carbonate 


SODIUM SALICYLATE 


METHYL SALICYLATE MINOR SALICYLATES 
Formaldehyde Benzoate of Soda 
Para Formaldehyde Benzoic Acid 
Hexamethylenetetramine Benzyl Chloride 
Silver Proteins Benzaldehyde 
Glycerophosphates Bromides 


Potassium Guaiacol Sulphonate 


HEYDEN 













CHEMICAL F tesies 


@et-a-tel-y-Vaiel, GARFIELD,N.J. | 
50 UNION SQUARE PERTH AMBOY,N.J. 
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DOW PHENOL, U.S. P. 
















It is rarely, if ever, our good fortune to meet and know Hence, the high degree of purity of Dow Phenol, U.S.P., 
the druggist who sells Dow Phenol, U.S.P., either in a as evidenced by its congealing point of over 40° Centigrade, 
prepared product or on a physician’s prescription. is the tangible result of close to a half century’s progress 


in the making of pharmaceutical chemicals. 
Thus, the name of Dow may be only vaguely familiar to 


him. His confidence and loyalty rests with his immediate Through the years, Dow has established the same degree 


source of supply. This is obvious. of quality as if it were called upon to meet the druggist= 


your customer—face to face. 


But the distance that divides Dow from the retail ‘THE DOW CHEMICAL COMPANY. MIDLAND. MICHIGAN 
druggist in no way lessens his importance to -. Branch Sales Offices: 30 Rockefeller Plaza, New York City; 





Dow. As our customer’s customer so is he ours. —Dow oe Second and Madison Streets, Saint Louis 


A PARTIAL LIST OF DOW PHARMACEUTICAL CHEMICALS 


Acetphenetidin, U.S.P. « Antipyrine, U.S.P. « Benzoic Acid, U.S.P. « Minor Bromides « Carbon Tetrachloride, C.P. ¢ Chloroform, 
U.S.P. ¢ Epsom Salt, U.S.P., Reerystallized ¢« Ferric Chloride, U.S.P. (Solution or ¢ ‘rystals) « Glycine « Magnesium Sulphate, Desiccated « 
Phenol, U.S.P. « Acetyl Salicylic Acid, U.S.P. (Powder or Crystals) ¢ Acetyl Salicylic Acid, Granulation, 10% starch (White, Pink, 
Green) also 16% and 20% starch (White) e Methyl Salicylate, U.S.P. « Salicylic Acid, U.S.P. ¢ Sodium Salicylate, U.S.P. » Manor 


Salicylates ¢ Sodium Benzoate, U.S.P. ¢ Strontium Bromide, U.S.P., 1X Tetrachlorethylene, Purified « Trichloracetic Acid, U.S.P. 
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Young 
Ylang 
Ylang trees 
on the is- 
land of 
Nossi Be — 
off North- 
west coast 
of Mada- 


gascar. 


Few essential oils have as many justified qualities 
as Oil Ylang Ylang. ( 
The harvested flowers deteriorate quickly and 
the age of the picked blossoms determines the time 
necessary to complete the distillation. This is the 


important contributing cause for the following 


grades offered: 


Nossi Bé Selected 
* Extra 
* No. 1 
* Complete 
* No.2 
** Medium 


“ hn oS 


These grades are standard when purchased with 


Aromatics 





DIVIStON OF UNITED 


1790 BROADWAY 


STATES 








Naugatuck ' Cie 
















"THE FLOWER FLOWERS" 


C.A.P. P. 








OIL YLANG YLANG 


Dependable CGradings 


the label bearing the letters “C.A.P.P? 
The letters “C.A.P.P” is the regular trademark 
of Compagnie Africaine des Plantes a Parfum, a 








corporation organized to cultivate and produce 
natural perfumery raw materials in colonies so 
geographically situated that their climate insures 
a dependable harvest. 

With their head office at Casablanca (Morocco), 
they have plantations and factories at Meknes and 
Marrakech (Morocco) and Labbe-Nadel (French 
Guinea). They also have branches at Nossi Be 
(Madagascar) and Addis-Ababa (Ethiopia). 

Stock of all grades of Oil Ylang Ylang C.A.P.P. 
can be procured from their sole American agent— 
NAUGATUCK CHEMICAL. 





Division 


Chemical 


RUBBER PRODUCTS, INC. 


NEW YORK, N. Y. 
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Cc IH * CA © @ @ @ America’s second city —but second to none in distribution of 
meats, machinery, dry goods, general merchandise. Chicago 


industries use ROSSVILLE ALCOHOLS, available through 


an office and warehouse in the Merchandise Mart. There is a 


ROSSVILLE ALCOHOL for every industrial need. 
(OMMERCIAL SOLVENTS CORPORATION 


NEW YORK CENTRAL BLDG., NEW YORK, N.Y. 


ROSSVILLE ALCOHOL... tee SPIRIT OF THE NATION 
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MADE FROM AMERICAN LEMONS 


by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 


on kegs, barrels or carloads, write nearest office. 





Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


189 Madison Street Oitiinite. Cilia 99 Hudson Street 
Chicago, Illinois ntario, \alifornia New York, N.Y. 
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RUSSIAN MINERAL OILS 








GENUINE IMPORTED 


GUARANTEED U.S.P. 





WHITE OILS 


Specific Gravities: 860 to 890 Viscosities 80 to 345 
Viscosity at 100° F. 








Grade Specific Gravity Saybolt 
Extra Heavy 885/890 335/345 
Special Heavy 880/885 910/290 
Heavy 875/880 175/185 
Medium 875/880 145/155 
Light Medium 870/875 120/130 
Light 870 110/115 
Extra Light 860/865 80/90 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE 


NAPHTHENIC ACID SLUDGE 


Stocks carried in New York and other cities 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 


New York 
Cable Address: Oiltanker Telephone: HAnover 9-9538- 2539 
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Carr-Lowrey Opal Jars meet every re- 

quirement of the particular cosmetic 

buyer. 

Now in stock for immediate delivery, in 
\ large or small quantities, in the follow- 
ing sizes: 1% oz., 1 0z., 1% oz., 2 0z., 
302., $02., 8':0z:, 16.02. 
Furnished from stock with black double 
shell metal caps, the jars are made to 
G.C.A. standards and therefore molded 
or any standard metal cap may be used. 


We also design and manufacture opal 
jars from private molds. 











CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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We have the part you need in the 
NEW PERFECTION 


**That adds Prestige to your product” 


» it 


Non-rolling, extra 

“ depth, bakelite cap; 
Regular depth bake- oil-resistant rubber Double shell metal 
lite cap; synthetic parts; Saftee ball cap; special thin 
rubber part; semi- glass. flange rubber part; 
blunt glass. regular bent glass. 






























Fancy Durez cap; 
midget rubber 
part; regular 
straight glass. 





Single Shell met- 
al cap; clutch 
rubber part; 
tooled blunt glass. 











e A perfectly working dropper 


€ Everything that goes into 
in the user’s hands is of 





the making of these parts 





much importance to the prod- possesses a distinct character 






uct with which it is to be used. 
If it functions perfectly over the 






that will make it an integral part 










of your package design instead 





required period, it adds prestige 






© ~ © 2PES r "i , Pp * 
to your product. If it is, or be- of a mere accessory. New Per 


comes imperfect, it’s a detri- 
ment as it prevents repeat sales. 





fection Dropping Parts are avyail- 






able made up with bakelite, 






There are many technical points single or double shell metal 


in the manufacture of a perfect 




















caps in a wide range of sizes and 


aeapper. Tits experience all Modernistic Flint Bottle colors to harmonize with our 
— war 2 . r > ‘ ‘ : 

goes with New Perfection Drop- Non-rolling extra depth bakelite cap. Bottles can mitts “ebinills: Satins ame aii an 

ping Parts—one of the principal be furnished in 44, 14, 1 and 2 ounce capacity in ta ial is ; : 

reasons why they are used ex- either amber, blue, flint or green glass. present container. Write for 


elusively by y ’s 3 . [eC samples and ations on your 
clusively by the world’s largest Patented in U. S., Canada and other amples and quotation ; 


pharmaceutical manufacturers. foreign countries special requirements. 


PENNSYLVANIA GLASS PRODUCTS CO. 


‘*“GLASS GOODS OF THE BETTER KIND”’ 
410-412 NORTH CRAIG STREET ‘ , : ° PITTSBURGH, PA. 
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OF ALL PERFUME ODORS 


The tremendous importance of rose in the perfumer’s art has been a spur to special research 


















by the house of Verley for many years. ® Truiy, rose is the universal harmonizer. In cos- 
metics, it blends to perfection with any perfume that may be worn. In perfumes, it ranks 
with Jasmine as an ingredient in almost any distinctive compound. ® The fruits of this spe- 
cial interest in rose are available to perfumers, in the proved, established ingredients and 


compositions created and perfected by Verley over a long period of time. Write for samples. 


ALBERT VERLEY CREATIONS (|: ehc ae @ mena G0 mat: 
Damascenol I. — approaches with remarkable fidelity the natural Nerol Extra Pure—a superb ingredient of extreme chemical purity, 
Bulgarian Otto Rose for which the house of Verley has been known as headquarters for 


D 10 — ared ree Of ae many years. It imparts a freshness otherwise impossible to achieve. 


Neorosal — a foundation for fine Rose compositions, with Red Rhodinol Rose Extra — another superb product in which the house 
Rose shading of Verley has specialized. Derived directly from the finest Gera- 
nium Bourbon by our special process, it gives the true Red Rose 

Nerol Rose — on the basis of our specialty, Nerol Extra Pure character. . 
—~ wih Geena waren: : _ Aldehyde C-11 (Undecylenique)—an indispensable Rose ingredient. 
ei aan a Geraniol Palma Rosa "V’ — If you have never tried this in. 
Rose de e Mai — Rose Rouge Be . gredient in Rose compositions. you have a surprise in store. True, 


_ Rose Ketone — a blender and anes with an indescribable it is more expensive than ordinary Geraniol — but well worth 


the difference for the results to be achieved by its use. 


ALBERT VERLEY avomalich- 


in Avenue, Chicago; 114 E. 25th Street, New York: Mefford Chemical Co., Los Angeles 














"Sinn Alcohol Pure is especially tested for cosmetic 

manufacture . . . especially prepared to give your 
facial creams, hand creams, shaving creams and lipsticks 
that velvet smoothness which makes their application a 


delightful experience. 


Cetyl Alcohol Pure is made from Spermaceti . . . has 


GiVvVAU OD 


DEtL<AW AN N A 
80 FIFTH AVENUE, 


TO GIVE YOUR 
CREAMS THAT 
VELVET SMOOTHNESS 


CEEYE 
ALCOHOL 
PURE 


therapeutic value in addition to its thickening qualities 

. requires no special “cautions'’ and no radical 
changes in your formulae. It's economical, too. As 
little as 2% will produce excellent results in your 


product. 


Write us for a sample and further information. 


A N 


MEW YORK; Nok. 


Don't miss the Ith Drug & Chemical Dinner on March 19, 1936, at Hotel Waldorf-Astoria 
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NEW ARR PAL IN THE FAMILY! 


NOVO 


HE Novo family of all-purpose oils was cre- 
ated to help you get order out of odor chaos 
in your perfumes, powders, lipsticks, creams, etc. 
It is a series of odors so constituted and so priced 
that you may make use of them in every variety 


of toilet preparation. 


Encouraged by the success of Novo Rose, Novo 
Jasmin and Novo Fougere, Givaudan now an- 


nounces NOVO GARDENIA, an oil which faithfully 
reproduces the odor of the popular Gardenia. It 


is a complete perfume in itself, having all the 
necessary fixatives to insure the proper tenacity 
.. and at the same time it can be used in scenting 
face powders, creams, lipsticks, lotions and other 


cosmetic products. 


Gardenia is always popular. Let us show you how 
this new all-purpose oil will help you solve the 
problem of conflicting odors in your lines. Samples, 


of course, are available on request. 


GIVAUDAN 


DEtAWAN N A . 


80 FIFTH 
Philadelphia 


New Orleans 


AVENUE, 


Los Angeles 
Chicago 


Branches: 
Baltimore 


Atlanta 
San Francisco 


NEW ial ge if 


Dallas 


Havana 


Detrcit 
Montreal 


Cincinnati 
Seattle 





SWINDELL 


MACHINE - MADE 


BOTTLES 


Ti diy 


e~ 


= — No. 
Hr 4539 A347 


A273 
MINUS: 27200/ scats 


PLUS: eve glass 
Adstubulion 


HESE machine-made bottles compare favorably with fine hand- 

blown bottles. Our patented Form Blank process eliminates mold 
scars and insures an even distribution of glass. They are supplied 
in various popular sizes to meet almost every need of the perfumer 
and cosmetician. 


We also offer distinctive hand-blown bottles. Like our machine-made 
bottles, these may be had in stock designs or we will gladly create 


a design for your exclusive use. 


Ee itchoue «= SWINDELL BROTHERS Paz Cuba 
40 Court St. INCORPORATED Seg a 
BALTIMORE ‘ ‘ MARYLAND 


Los Angeles fo ; . Chicago 
Baldwin & Baldwin New York Office 200 Fifth Avenue James T. Johnson 


819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 
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For more than 50 years, Sturge’s Standard Pre- 
cipitated Chalk has been accepted with con- 
fidence and used by leading dentifrice manufac- 
turers. 





aaa cence seisintsornen 


The Standard in quality and uniformity, as 
well as in the grade and weight according to a 
specific formula, this absolute assurance of the 
right chalk for a specific purpose, has been worth 
many thousands of dollars in the laboratory, pur- 
chasing department and executive offices of 
tooth paste and tooth powder manufacturers. 














+] 
Ce ni ram ech SI iy OTLEY 





RT aT RE | ER EE NE eee! 


JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 


Distributors: °° 


H. J. BAKER & BRO. 


271 Madison Ave. New York, N. Y. 
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MERCILESS 
INSPECTION 


INSURES THE QUALITY 

















SHEFFIELD TUBES 
: 





® 
| 


NEW ENGLAND 
COLLAPSIBLE TUBE CO. 


NEW LONDON, CONN. 
500 FIFTH AVE., NEW YORK e 3132S. CANAL ST., CHICAGO 
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BEEHIVE BRAND BEESWAX 
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EVERY TIME She 
buys YOUR BRAND? 


OUR customers buy your cream for only one 

reason: They like it—they are convinced that 
it is pure and beneficial. If they should ever notice a 
change in it, there is always the danger of lost 
customers. 


That is why uniformity is so important. And for 
uniformity of product you must have uniformity of 
ingredients. 


Beehive Brand Beeswax is always the same—pure 
—white. Our own buyers select the finest grade of 
beeswax. It is again tested for purity and quality by 
our own skilled chemists. Then it is bleached—BY 
SUN AND AIR. This pure—and pure white—bees- 
wax has long been the base of many fine creams. 


If you want to improve the color and texture and 
uniformity of your beeswax-base products, write to- 
day for complete information. 





WILL & BAUMER CANDLE CO., INC. 
Established 1855 


Spring Street, Syracuse, New York 
SPERMACETI CERESINE YELLOW BEESWAX 


COMPOSITION WAXES RED OIL HYDISTEAR 
STEARIC ACID 


IS ALWAYS PURE — UNIFORM 








Packaged for Protection .. Beauty. . 









and Sales Appeal 


Wrapped in 


AmBEeR SYLPHRAP 


REG. U. S. PAT. OFF.) 


Sealed with 


Rep SYLPHSEAL Caps 


REG. U. S. PAT. OFF.) 


Harmonizing with colors of prod- 
uct and label, the effect is one of 
startling artistic beauty, to appeal 
to the most fastidious buyer and to 
stimulate sales appeal. 

Through the combined use of 
SYLPHRAP and SYLPHSEAL, the 
content of bottle has absolute 
protection. This bottle cannot be 


tampered with. 


SYLPHRAP and SYLPHSEAL 


are manufactured by 


SYLVANIA INDUSTRIAL CORPORATION 


122 EAST 42nd STREET 


NEW YORK CITY 
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@ ESCAPE-PROOF 
@ BREATHER-PROOF 
@ TAMPER- PROOF 


IDEALLY EASY TO OPEN 


Here’s Help for YOUR Sealing Problems 


This simple Alseco Seal can be used to lock 
in place a vacuum-tight sealing disc; or it may 
be applied over an R-O threaded seal; or over a 
double shell C. T. Aluminum cap. 

There are many possible variations of patented 
Alseco Anti-Counterfeit Seals, but all give the same 
absolute protection to product quality, with greater 
opening convenience for public and the profession. 


You will find, too, that this protective metal sealing 


impresses them with the quality of your product, 
and the precautions you take to safeguard it for them. 

We know it will help you to have in your files 
complete information on the many types of Alseco 
Seals, together with the facts on their actual 
economy. Let us know the types of products you 
package and we will send you the whole story. 
Address ALUMINUM SEAL COMPANY, 


Department CI-2, New Kensington, Pennsylvania. 


A 
TRADE MARK \k\ ‘eco } REG. U.S. PAT. OFF. 


rAbeco SEALS AND SEALING MACHINES 


PHARMACEUTICAL AND 


Alseco R-O Overseal over R-O 


COSMETI¢ 


Large R-O Goldy 


SEALS OF MANY 


aS 


Alseco Foil Capsule 
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, ) THE CREAM 


OF THE ALMAY FAMILY WEAR ATTRACTIVE 
ARMSTRONGS CLOSURES 


~laus vine 
“Re ae 


NIFORM in appearance—uni- 
form in quality. That’s the 
story Almay Creams tell when 
they’re displayed on the druggist’s 
shelf. For each jar looks like its 
“Quin” and one reason is because 
they’re all sealed with identical Arm- 
strong’s Double-Shell Metal Caps. 
Eye appeal is buy appeal. Dress- 
ing up your product with Arm- 
strong’s Metal Caps wiil give it the 
final touch of distinction that 
makes customers want to buy. 


Supcarat ts? 
EEE, 


These caps can be furnished in 
color combinations that will har- 
monize with your present package 
design. If desired, they can be 
attractively personalized by hav- 
trade-mark 
colorful 


ing your design or 
reproduced in clear, 
lithography. 

In addition to beauty, Arm- 
strong’s Metal Caps offer manu- 
facturers another important advan- 
tage—security. Made of finest raw 
materials and accurately fabricated, 


<a s41iee 


they are easy to remove. . . easy to 
replace. They give a tight seal and 
re-seal . . . permanently preserve 
your product’s freshness and purity. 
Metal Caps are 


wide variety of 


Armstrong’s 
available in a 
standard and special designs. All 
are reasonably priced. For com- 
plete information and_ samples, 
write today to Armstrong Cork 
Products Company, Clo- 
sure Division, 913 Arch aN 
Street, Lancaster, Penna. 


Armstrong's METAL CAPS 
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ROUGE suPREMe| 








When our chemists pertected a wholly new 
method for making rouge we were enthusiastic 
but skeptical. The laboratory samples were un- 
doubtedly far superior to any rouge we had ever 
seen. To the touch it was infinitely smoother than 
other rouges. The microscope revealed its 
complete color dispersion and uniformity, and 


not a single trace of lumpy, unground material. 


But we've seen laboratory samples before. Would 
this new rouge stand up under volume produc- 
tion? Would women recognize the superiority of 


ROUGE SUPREME*? 


We wanted the answers to those questions. To 
get them we asked Luckey Bowman, Inc., our 
advertising agency, to conduct a nationwide 


consumer survey. 


On November 25th, questionnaires and three 
sample tablets of ‘Rouge Supreme’ were sent to 
each of 5000 women throughout the Country. 
Up to December 11th, 1386 replies were received. 
These completed questionnaires were then sub- 


*Registered 1935, APLI 





mitted to Hurdman and Cranstoun, Public 
Accountants, New York, for tabulation. 


HERE ARE THE RESULTS: 


Questions Answers 


Do you prefer the sample of rouge 
tothe kind youarenowusing? Yes 1215 88 


Is it finer in texture? Yes 1266 49 
Does it feel smoother? Yes 1257 51 
Does it apply more evenly? Yes 1181 

Does it stay on longer? Yes 1168 No 94 
Does it look better? Yes 1196 No 88 


You will agree, we feel sure, that this amazing 
consumer endorsement of ‘Rouge Supreme’ is 
significant. Here is a rouge consumers recog- 
nize immediately as a vastly superior product. 
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Voluntary remarks written on the question- 
naires indicate the reaction of these women, 
your customers, who tried it — ‘‘Where can I 
buy Rouge Supreme?” . . . ‘‘What store in Phila- 
delphia carries this marvelous new rouge?” ... 
“I would like to buy this new rouge if it does not 
cost too much.” 

We believe the above survey definitely 
answers our questions. 


WE KNOW NOW: 
That consumers prefer this new rouge. 
That ‘Rouge Supreme’ is uniformly 


perfect under volume production. 


AND 50... 
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Inc. 


| LABORATORIES ° 


Exclus? ely 


W YORK. N. Y. 


(Canadian Laboratories: 
X ANDER STREET, MONTREAL. QUEBEC 


Lancaster 1069 





Three of the twelve containers of the Classic 
line (Pat. No. 94824). The Brilliantine 
—the Wave-set—and the four ounce oblong. 


COMPLETE 
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@ When the card on your desk says 
“representing Owens-Illinois Glass 
Company”, and its bearer is ushered in, 
you can devote time to him with con- 
fidence that it will be well worth while. 

This man comes to you with some- 
thing to say—one of the most interest- 
ing stories in the business world. A 
real story of service that every business 
executive concerned with packaged 
products cannot help but find helpful. 

The high-lights are these .. . Owens- 
Illinois, through its COMPLETE 
PACKAGING SERVICE, is qualified to 
shoulder your entire packaging prob- 
lem. Its services start with the design 
of the most suitable, most saleable 
container for your particular product. 
Include the development of harmoniz- 
ing label treatment. The selection of 
the most attractive cap, the most ef- 


The Drug and Cosmetic Industry 


fective protective liner. Providing the 
most satisfactory cases for shipment. 
Every detail, every phase of your pack- 
aging requirements are centered in 
one competent source when you deal 
with Owens-Illinois. 

And every phase of packaging pro- 
cedure is constantly checked through 
the Owens-Illinois Packaging Research 
Division. Its facilities are always avail- 
able to you for special services. Its 
endless efforts in the interest of those 
who pack in glass bring forth a constant 
stream of money-saving, time-saving 
developments. 

These are among the reasons you 
will find it well worth your while to sit 
down and listen to the story of the man 
who is “representing Owens-Illinois”. 

eee 
Owens-Illinois Glass Company, Toledo. 


PACKAGING SERVICE 
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THE 


MALLINCKRODT 


“MAIL BAG-s 


Q. We have heard that there has been a 
revision in the U. S. P. tests for Zinc Stear- 
ate. Is this true, and tf so, does your stearate 
meet the new standards? 


A. Yes, the revised edition of the U.S. P. 
which becomes effective June 1, 1936, 
contains a few revisions in the tests for 
Zinc Stearate and our Stearate easily 
meets the new standards. A booklet 
showing the nature of the revisions of all 
U.S. P. and N. F. items is being sent you, 
and additional copies may be had if you 
desire them. 


M. C. W. 


Q. Please let us have a complete analysis of 


your Zinc Oxide U.S. P. 


A. Our Zinc Oxide has the following ap- 
proximate analysis: 

Arsenic 0.000 Percent 

Chloride 0.005 Percent 

Iron 0.001 Percent 

Lead 0.005 Percent 

Sulphate 0.01 Percent 

Assay 99.5 Percent 

Fineness 325 Mesh 


M,C. W. 


Potassium Hydroxide and Sodium Hy- 
droxide U. S. P. and A. R. are now avail- 
able in 25 pound cans at a slight savings 
in price over 10 pound containers. Write 
for a definite quotation. 


M. C. W. 


Q. What is the difference between Sodium 
Sulphite Anhydrous photo and dried powdered, 
and which is the best suited for Permanent 
Waving Solutions? 


A. Sodium Sulphite Anhydrous photo is 
the same chemically as the dried pow- 
dered, but is manufactured in the form of 
fine granules. It is recommended for Per- 
manent Wave solutions because it dis- 
solves more quickly and gives a slightly 
clearer solution, but the powdered is rec- 
ommended for the manufacture of Per- 
manent Wave solution powders. 





CHEMICAL WORKS 


ST. LOUIS NEW YORK 

CHICAGO MONTREAL 

PHILADELPHIA TORONTO 
Chemicals 


For Every Cosmetic Need 























SHE LOOKS LIKE 
A MILLION DOLLARS 


This lovely face and thousands like it demand quality in 
their face powders. Wise cosmetic manufacturers reap 
profit and greater sales by insuring that quality through 
the use of Mallinckrodt chemicals. 


Mallinckrodt Zinc Stearate, Zinc Oxide and Magnesium 
Carbonate are so superbly soft, smooth and pure, they 
will not injure the skin of a new-born babe. Perfected 
methods of manufacture, rigid laboratory control, def- 
inite mesh, extremely low lead and arsenic content (often 
lower than U. S. P.) make these Mallinckrodt cosmetic 
chemicals as. white and pure as snowflakes. | 


Safeguard your face powders and other cosmetic prepa- 
rations by the use of M. C. W. products. Make use of the 
experience gained during 69 years of manufacturing fine 
chemicals to insure the quality of your preparations. 
Besides, M. C. W. costs no more. 


MALLINCKRODT COSMETIC CORNER STONES FOR QUALITY BUILT PRODUCTS 


Try these Mallinckrodt chemicals in your cosmetics 
ALUMINUM CHLORIDE REsoRCINOL 
Acip TANNIC HyproGEN PEROXIDE 


Acip SALICYLIc PotasstumM HypDRoxIDE 


AMMONIUM CARBONATE Sop1uM BENZOATE 
BariuM SULPHIDE BisMUTH SUBNITRATE 


Borax MAGNESIUM STEARATE 
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A Manufacturer's Problem 


6 tes difference between manufacturers in this industry is 
readily apparent to anyone with the slightest knowledge 
of the industry. Manufacturers of drug products range from 
producers of proprietary medicines to purveyors of anaes- 
thetics used only by physicians. Manufacturers of cos- 
metics range from producers of wave-set lotions sold at ten- 
cent counters to highly expensive treatment lines sold in 
exclusive beauty salons. 


acu Of these manufacturers has his own peculiar prob- 

lems to face in distribution. The manufacturer of a 
proprietary medicine seeks to acquaint every person with 
full knowledge of his product. Then he seeks distribution 
which will make his product available in every hamlet even 
though drug stores might be quite remote. 


ut the manufacturer of an exclusive beauty treatment 
line can best conduct his business by limiting distribu- 
tion to places smart in appearance and clientele. He 
oftimes has no more than three or four thousand retailers in 
the country handling his goods. 


|: persncs these two extremes we have all types of man- 
ufacturers, each requiring a somewhat different dis- 
tributive set-up. Proper determination of what constitutes 
the proper distribution policy for any of these manufacturers 
is a most important problem facing the executive heads of 
these houses. Poor judgment in determining this distribu- 
tive set-up can easily bring a complete break-down to an 
otherwise well operated establishment. 


be wholesale and retail druggists believe that they can 
lay down a set of rules which all manufacturers of all 
types of drugs and cosmetics should follow. It is well that 
the manufacturing industry is for the most part headed by 
men who know what is best for the companies which they 
are directing. For if they all were willing to follow the 
dictates of their distributors, the manufacturing industry 
would probably be in the same state of chaos as are the 
retail and wholesale branches of the trade. 
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No Copeland Bill? 


Whether or not the Copeland Bill will 
pass remains a mystery with the chances 
of passage of the bill being considerably 
It is 
not as yet certain that the bill will not be 


diminished since the first of the year. 


enacted, but the outlook for passage is not 
by any means as bright as it appeared to 
be before Congress convened. 

There are several reasons for this change. 
The main reason is the revenue that must 
be provided in some way to provide for the 
bonus, the A.A.A. failure and other extra- 
ordinary expenses which have been thrust 
upon Congress since the beginning of the 
Further, the failure of the A.A.A. 
means that some new legislation must be 
And 
still further, if the Supreme Court throws 
out the TVA, the utility proposition will 
be thrown back in the lap of Congress for 


year. 


enacted to take care of the farmer. 


further solution. 


NEW AND NON-OFFICIAL 


With elections for Congress coming in 
November, Senators 
want to get through just as rapidly as 
possible and go home to lay their plans for 
reelection. With the work before them 
that must be done it does not appear that 
they will be finished before May even if 
they do not touch the Copeland Bill. 
Further, the Republican Congressmen and 


Congressmen and 


Senators probably can be expected to use 
all the dilatory tactics at their command 
to keep the Democrats in Washington 
since the Republicans who are there now 
will certainly be elected without much 
effort in 1936 since they survived the 
Democratic slide of 1934. 

In the face of these conditions it is easy 
to see why Congress does not want to 
bother with anything that is not absolutely 
necessary. Further, passage of this bill 
might create some enemies, and members 
want to create 


of Congress do not any 





‘| wonder if we could give the druggists air conditioners.” 
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more new enemies this year—the tax bill 


will probably create more enemies than 
they will be able to handle comfortably. 


The Desensitizer 


The discovery of Dr. Hartman of Co- 
lumbia University School of Dentistry 
that a mixture of ether, alcohol and thy- 
mol will desensitize the dentin of the teeth 
is reported by dentists to be effective in 
a large percentage of the cases in which it 
has been applied. 

The interesting part of this discovery to 
us is that it demonstrates that remarkable 
results can be accomplished with mixtures 
of simple well-known chemicals and drugs. 
In these days of organic synthesis, people 
in the industry are apt to discount the fact 
that mixtures of this kind can be effective. 
Also 


cists, physicians, and the government have 


consumer organizations, pharma- 
been long attempting to undermine public 
confidence in proprietary medicines which 
are based upon the same type of evidence. 

Perhaps Dr. Hartman’s discovery will 
be the start of research for analgesics on 
an entirely new basis. Perhaps skin de- 
sensitizers for relief of pain in burns and 
wounds, as well as anesthetics for eyebrow 
plucking might be developed in this same 
manner instead of searching for new and 
untried organic chemicals. Further, there 
might be a swing to different types of head- 
ache remedies and hypnotics as a result of 
this discovery. 

Dr. Hartman has given his discovery to 
suffering humanity for use without re- 
striction, although he warns against use by 
the laity. This warning should be heeded 
for the reason that the mixture is damag- 
ing to tissue, and also for the reason that 
the product should not be used as an 
effective toothache drop which might keep 
people from having their teeth properly 
treated by dentists. 

An interesting coincidence is pointed out 
to us in Shoemaker’s Materia Medica of 
1901. In this book the following appears: 

“Thymol has been employed with ad- 
vantage in dentistry by Hartmann of 
Munster. He applies it for destruction of 
the tooth-pulp and also in acute pulpitis.” 

Thymol is spelled the same, although 
that Hartmann spelled his name with 


double ‘‘n.”’ 
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You’d Better Read ‘Em 


4 German judge recently declared that 
it is absolutely necessary for business men 
to read the journals devoted to their par- 
ticular trades. We have always felt this 
way about it, and we know that manufac- 
turers of drugs and cosmetics are, for the 
most part, avid readers of trade journals. 
Too bad we can’t get some of the judges in 
this country to help us round up the few 
recalcitrants. 

The case before the” German judge in- 
volved infringement of patent rights after 
the owner of the patent had given notice 
in the trade press that rights would be pro- 
tected. The defendant pleaded that he 
did not read the trade papers, whereupon 
the judge said that a trader who did not 
read the trade papers was guilty of gross 
negligence and was therefore guilty. 


Drop-Ship Price Control 


We have been watching the progress of 
a cosmetic manufacturer who has been 
using drop-shipping throughout the New 
York Metropolitan area as a means of con- 
trolling his own distribution and _ retail 
prices. This manufacturer has gotten up 
combinations of his excellent merchandise 
which make retailers’ eyes pop out. All 
retailers are terribly anxious to get the 
combinations of items at the prices at 
which they are offered. But the manufac- 
turer is not letting any of these goods get 
out of his control. He is taking orders 
through wholesalers, allowing the whole- 
salers the discount, but he is delivering all 
the goods from his own establishment. 

This strikes us as an excellent method if 
the manufacturer can stand the cost and 
the restricted distribution that sucha meth- 
od is bound tobring him. However, with an 
established line of drugs or cosmetics, 
sharply restricted distribution is most 
times the best insurance against loss of 
position. The cost of handling all the 
orders through drop-shipments, and the 
cost of offering outstanding value in fine 
merchandise which make the mouths of 
retailers and consumers water, is apt to be 


considerable. 


A Limit to Cost 


Which causes us to develop the thought 
that the cost of price stabilization to a 
manufacturer must be the main considera- 
tion as to how far he is going to follow 
through with such a program. For the 
cost must be figured from many angles. 
Perhaps the first and foremost cost is how 
much business he is going to lose to prod- 
ucts which are not stabilized in price and 
to private brand competition which will 
always sell below his stabilized prices. 
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Our Family Album 


The dumb girl and the smart girl are shown on 
two different cards with which Tarrant’s Seltzer 
Aperient was advertised in the nineteenth 
century. Fear copy was used by picturing the 
dumb girl with the terrible headache who 
forgot to take it along. 








Another important item of cost of such a 
program is how much business the man- 
ufacturer is going to lose through re- 
stricted distribution which naturally elim- 
inates sellers of large volumes of mer- 
chandise. 

Different manufacturers are geared up 
to do business in different ways, and a 
manufacturer with a volume built up on 
all types of distributive outlets can not 
very well lop off all of the outlets which 
some wholesalers and rétailers would want 
him to without almost cutting his volume 
in half, thereby upsetting his advertising, 
merchandising, and manufacturing pro- 
grams. 


Reciprocal Tariffs 


The reciprocal tariff agreements are 
causing considerable concern to certain 
manufacturers in this country. And as 
the agreements become more numerous, 
the number of manufacturers expressing 
concern is growing. This is not without 
reason since all the tariff reductions made 
under each tariff agreement are auto- 
matically extended to every other country 
having a reciprocal tariff agreement. This 
is under the most-favored-nation clause. 
Therefore the only country to which will 
not be extended all the tariff reductions 
made in any of the agreements is Germany 
which country revoked her most-favored- 
nation treaty with this country. 

So far as this industry is concerned, 
principal objectors to the tariff agree- 
ments have been manufacturers of per- 
fume and flavoring materials. For the 
recent treaty with Switzerland granted 
reductions on such items as heliotropin, 
geraniol, hydroxycitronellal and artificial 
musk. The trouble in such a situation is 


that when these tariff reductions are 
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granted to Switzerland, they are also 
granted to all other nations with treaties. 
Thus Japan becomes an exporter to this 
country of synthetic musk. The quality 
at present is not up to the domestic ma- 
terial, but given time it is likely that the 
quality will improve. 

Drug, cosmetic and flavor manufac- 
turers might see that such price reduc- 
tions in some of their raw materials might 
mean greater profits to them. But not 
many of them are so blind as to realize 
what loss of business to domestic manufac- 
turers means to the welfare of the entire 
country. Further, cosmetic and perfume 
manufacturers are trembling with the 
thought of what the tariff agreement with 
France might bring forth. For if this 
treaty grants tariff reductions on_per- 
fumes and cosmetics, the French imports 
might seriously hamper our domestic in- 
dustry to say nothing of what Japanese 
goods would do under such a condition. 


ope ° 
Silicosis 

With our ear to the ground we hear that 
at least one cosmetic manufacturer has 
taken seriously the wide publicity given to 
the deadly disease, Silicosis. According to 
our information this manufacturer wanted 
to determine whether or not there is any 
possibility of workers in face powder con- 
tracting this disease. To get the answer, 
industrial physicians were engaged, men 
were examined, and results were tabu- 
lated. The answer is a pleasing one, at 
least to the company in question, for it 
was found that no danger of contraction of 





the disease exists so long as a high grade 
of talc is employed in making the powder. 
Some danger is likely with a poor grade 
of talc, but the manufacturer in question 


has nothing to worry bout from this score. 


173 


















Baeettenes 


eee Ghee at 


The unconstitutionality of the New York Fair Trade 
Act means only one thing in the long run, and that is 
that these acts will not prove effective in creating a real 


price maintained state of affairs. Even though the only 
point presented for review by the court was the pro- 
vision which attempted to bind all retailers whether or 
not they signed contracts, and so far as can be told 
contracts made under the act are still valid, the act is 
now weakened to an irreparable extent. 

For under the law as it now stands after its first skir- 
mish with the courts of New York State, every retailer 
who is to be forced to maintain prices under the pro- 
visions of the act must be bound by contract. Anyone 
with any sense knows that it is impossible to get every 
retailer to sign contracts under the act for there will 
always be a certain number of retailers who will exist 
through their ability to cut prices. And when it is 
impossible to bind every retailer under the act, then 
many retailers who might otherwise sign contracts, will 
refuse todo so. This refusal is easy to understand when 
an aggressive retailer who is always able and anxious to 
meet competition wants to be left free to do what he 
pleases with prices. For if such a retailer were to sign 
contracts with manufacturers, and then prices were 
slashed by a retailer who had not signed any contracts, 
the retailer who had complied with the manufacturers’ 
wishes would have to stand by and see his business go to 
his competitor. 

Retailers generally are thinking more about their 
immediate competitors than they are about any other 
phase of their businesses. And it is because they believe 
that these Fair Trade Acts will control their competitors 
that they are so anxious to see them become effective. 
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WHAT NOW IN 


The unconstitutionality of the New 
York State Fair Trade Act knocks 
the props from under the attempt 
to bring price stabilization about 


But when it dawns upon a retailer that if he signs con- 
tracts he merely binds himself, and it then remains for 
the manufacturers to get the retailer down to the street 
to sign or else the first retailer will be a beautiful price 
target for the other, the picture does not look so good 
to him. 

As might be expected, some large and more aggres- 
sive chains are quite unwilling to sign contracts because 
of this condition. Many of these chains are perfectly 
willing to hold prices at levels profitable to them, but 
they are unwilling to place themselves in a position 
where another retailer might be able to take advantage 
of them. 

The State Fair Trade Acts might prove of some value 
in that the contracts will probably restrain a large num- 
ber of the retailers who have signed contracts from cut- 
ting prices. However, manufacturers will have great 
difficulty in controlling a price war if it does break out, 
for all that the manufacturers can do is to sue the 
offending retailers, and this will take a lot of time and 
cost a lot of money. Also, since the manufacturers will 
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FAIR TRADE? 


by state laws. Retailers and whole- 
salers are still demanding that man- 
ufacturers accomplish the impos- 
sible. What will be the next step? 


have no weapon—other than the right of refusal to sell 
—to use against those retailers who refuse to sign con- 
tracts or to live up to the contracts that they have 
signed, the situation becomes very confused and uncer- 
tain. This is for the reason that the refusal to sell 
method of maintaining prices has never proved effective 
and has had to be supported by so many other aids that 
it has led many of its staunchest advocates into the 
courts with the final rulings being against their methods. 
Further than this it has been proven time and again that 
it is practically impossible for a manufacturer to keep 
his goods out of the price-cutting retail establishments 
if these establishments are determined to stock the 
items. 

But it is not likely that the retailers will at all ap- 
preciate this point of view. Without attempting to see 
the difficulties facing the manufacturers, the retailers 
will insist that the manufacturers get retailers to sign 
contracts and that manufacturers refuse to sell those 
who do not sign them. The retailers will make no 
allowances for the fact that some retailers or whole- 
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salers are apt to cheat even though they might have 
signed contracts with the manufacturers. In other 
words, some of these distributors will turn part of their 
goods over to price-cutting establishments at a small 
profit for cash. Manufacturers have discovered in the 
past that it is practically impossible to stop this sort of 
thing, and it is reported that even the Dr. Miles Labora- 
tories had to hire detectives to watch certain establish- 
ments which they were selling to find out how certain 
price-cutters were obtaining their goods. 

The contract method of maintaining prices is clearly 
not a method that will bring about a real price main- 
tained state of affairs. The only method that might 
work would be the enactment of a law that would give 
manufacturers the right to name the prices at which 
their goods could be resold without the necessity of 
having to secure contracts. But such a law would 
probably prove unconstitutional. Also some more de- 
sirable method of enforcing these laws should be ob- 
tained. Under present conditions the manufacturers 
must sue their customers—not a very nice procedure 
from the point of view of maintaining good will. Either 
the law should be enforced by the police agencies, or the 
bill should be drawn up so that one retailer would have 
to sue another even though the manufacturers might 
have to stand the cost of the suits. After all the prob- 
lem is one that directly concerns the retail trade and 
while the manufacturers are willing to help, they should 
not be faced with the full responsibility of straightening 
out the problems of the retail branch of the trade, just 
as they should not be faced with the problem of straight- 
ening out the problems of the wholesale branch of the 
trade. 


(Continued on page 184) 
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THE CONSUMER INTERESTS 






While organizations designed to 
grow and prosper by serving the 
interests of the consumer continue 
to multiply, the government carries 
on its NRA activities in favor of 
the consumer. And like other con- 
sumer organizations, one of its 
favorite targets is drugs and 


cosmetics. 


One thing that manufacturers realize on occasions, 
but the full extent of which they do not properly 
appreciate, is the steady growth in both the number and 
the size of organizations working solely in the interests 
of the consumers. Now we find that the organization 
built up under the late NRA to fight the battles of the 
consumer in that Utopian experiment has not been dis- 
continued with the death of the NRA, but has been 
transferred to the Department of Labor. 

True it is that the government of the country should 
be interested in the consumers for everyone in the 
country is a consumer and the government is properly 
interested in the welfare of every citizen. It is proper 
that the government should disseminate information in 
favor of the consumers just as it disseminates informa- 
tion in favor of the business interests of the country. 

But it seems that the drug and cosmetic interests of 
the country make an especially attractive target for all 
the consumers organizations of the country, and now 
the government is following suit. Everyone has wit- 
nessed the manner in which the public “tate up” “*100,- 
000,000 Guinea Pigs.” Many are well acquainted with 
the success of Consumers’ Research and its bulletin 
service. Now that Arthur Kallett has severed his con- 
nections with Consumers’ Research, he is conducting a 
department entitled “Guinea Pigs Go to Market” in the 
weekly tabloid newspaper published in Chicago under 
the name of ‘People’s Press.” 

Mr. Kallett published in the issue of January 11, a 
list of drugs and cosmetics which constituted a black 
list developed by investigators in New York City who 
operated under the direction of the Commissioner of 
Accounts. The result of this investigation is well known 
since the City Board of Health attempted to enact an 
amendment to the Sanitary Code of New York City 
which would greatly restrict the use of drugs and cos- 
metics within the City. On this list were some of the 
best known proprietary remedies on the market. The 
attempt of the Board of Health of the City to put the 
amendment into effect was stopped by the Mayor for 
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the reason that the Mayor felt the amendment was too 
drastic, and also for the reason that the industry 
promised to work with the federal administration to 
have enacted a reasonable federal law. 

The industry was denied access to the record of the 
investigation even though the investigation was made 
by workers on the PWA pay rolls, and might be thought 
to be public property. Now despite the fact that any 
action by New York City is indefinitely suspended, Mr. 
Kallett has published the list. Further, in the January 
18 issue of “People’s Press’’ Mr. Kallett covered the 
drug products on the list, and in the January 25 he 
made special remarks regarding the cosmetic items on 
the list. 

The government in Washington evidently realizes 
that this sort of material strikes a popular note during 
the present times. And although it is some time since 
the Guinea Pig book was a best seller, and subsequent 
books of this type have now even approached the mark 
of the Guinea Pig book, the government is evidently 
determined to ride the wave of popularity even though 
it might have rolled past the crest. 

As evidence of this determination we have all seen 
the Chamber of Horrors, and we have all seen at least 
notice of the many releases planned to support the de- 
mand of the Department of Agriculture for a more 
stringent Food and Drugs Act. In both these cases the 
Department of Agriculture has been fighting its own 
battle for more authority which naturally calls for more 
men and bigger jobs in the Department. But now we 
find that the Department of Labor lending its aid to the 
Department of Agriculture by publishing articles sup- 
porting the Department’s views in their publication, 
“The Consumer,” which publication was originated 
under the NRA but has now been transferred to the 
Department of Labor. 

In the January 1, 1936 issue of this publication Will 
Maslow, examiner for the Commissioner of Accounts of 
New York City, a member of the New York Bar, and 


(Continued on page 184) 
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BUILDING ACCEPTANCE 


FOR 
FEMININE HYGIENE PRODUCTS 


As was pointed out in the article “Feminine Hygiene 
Products Face a New Marketing Era,’ which appeared 
in our December issue, the various clinics throughout 
the country are extremely important from a marketing 
viewpoint. In the first place, they are responsible for 
the sale of about 25 per cent. of the jellies sold, and, in 
the second place, they are the point of departure and 
place of acceptance for the sale of most products of this 
kind. Inasmuch as they are not engaged in experimen- 
tation or research on jellies themselves, they depend 
upon the manufacturer for improvements in the prod- 
uct. They are obviously interested in getting the best 
which is available for their own needs and furthermore 
they want to bein position toadvise outside practitioners 
who consult them for advice on products to be pre- 
scribed. 

There are approximately 250 such clinics throughout 
the country. None of them or its personnel is available 
for commercial exploitation in any form. But because 
of the fact that they are the only recognized agencies for 
passing upon the desirability of a product, their opinions 
and their reactions to a product are extremely impor- 


tant. For this reason, it is to the distinct advantage of a 
manufacturer to become acquainted with these clinics 
and with their executive heads. The more important 
ones in different parts of the country are given below. 

The largest clinic in the country and one which has 
treated about 25 per cent. of the approximately 250,000 
patients who have been advised by clinics, is the Clinical 
Research Bureau in New York. Margaret Sanger is the 
director; Hannah M. Stone, medical director; and Marie 
P. Warner, assistant medical director; Hazel Zborow- 
sky, executive secretary; and Lena Levine, chairman, 
research committee. 

The American Birth Control League is a national 
organization, with headquarters in New York, which 
has twenty-one affiliated state leagues. The medical 
director of this organization is Eric M. Matsner and the 
New York district clinic supervisor, Wm. V. Cavanagh. 

The National Committee on Maternal Health is the 
medical group which is organized for research in this 
field. Its headquarters are in the Academy of Medicine, 
New York, Robert L. Dickinson is chairman of the 
executive committee; Randolph Cautley is standards 


The Microphotographs below graphically portray the action of a feminine hygiene 
jelly. The first photograph is taken before the jelly is introduced; the more heavily 
shaded streak in the second shows the field just after the jelly has been introduced; 
the third shows the field after the jelly has become diffused and has started to work. 
Microphotographs courtesy of Holland-Rantos Co., Inc. 
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consultant and Gilbert W. Beebe is assistant standards 


consultant. 

Other outstanding workers in other sections of the 
country are Rachelle S. Yarros, medical director of the 
[Illinois Birth Control League, Chicago; Clarence Gam- 
ble, medical director, Maternal Health Centers of 
Pennsylvania, Philadelphia; Gladys Gaylord and Moses 
Garber of the Maternal Health Association of Cleve- 
land; Lydia Allen De Vilbiss, chairman, Mothers’ 
Health Clinics, Miami; James S. Klumpp of Hunting- 
ton, W. Va.; Antoinette F. Konikow of Boston; Pren- 
tice Wilson, Washington, D. C.; Nadina Kavinoky, Los 
Angeles; and Alma Pennington, San Francisco. 


Testing Procedure 

At the present time, the Clinical Research Bureau 
and the Committee on Maternal Health, are the two 
groups best equipped to cooperate with the manufac- 
turer. At the Clinical Research Bureau, for example, 
there is a standing committee for research composed of 
three doctors. The jelly is first brought to the executive 
secretary, who examines the general standing and repu- 
tation of the manufacturer, and makes a record of the 
claims which are made for the jelly. If the manufac- 
turer is reputable and the claims seem worthy of investi- 
gation, the jelly is passed on to the research committee. 
Clinical tests are then made and on the basis of the 
results, a written report is made to the executive secre- 
tary. If the jelly meets requirements and represents 
some improvement over existing jellies—better killing 
power, better hygroscopic powers, adherence to vaginal 
mucosa, can be used effectively alone—or in any way 
demonstrates its superiority to jellies in use, it has a 
fair chance of being used. And when private practition- 
ers call for advice, it will probably be one of several 


jellies suggested. 


Need for Testing Agency 


None of the agencies mentioned, however, are ideally 
situated to fill the need which exists for an authoritative 
body to test and pass upon new or improved products 
in this field. Everyone realizes that new developments 
which are pending wiil lead to widespread exploitation 
and the need for a central body to broadcast data on 
acceptable jellies is felt to be more imperative than ever. 
The individual physician, even the specialist in this 
field, cannot take this responsibility upon himself, but a 
group of such specialists—the ideal committee would 
have all of the above-mentioned doctors as members 
could pass upon the jellies and make available a list of 
acceptable ones together with the data concerning 
them. This system has its disadvantages, as many in 
this industry know, but its advantages outweigh them 
and it would help particularly at this time, when con- 
sumer confidence might easily be destroyed by exag- 


gerated claims and unsatisfactory products. 
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Houbigant’s Merchandising Plan 


Houbigant’s current offers to retailers are said to be 
the most generous deals in the company’s history. They 
are making six different offers which present from 35 to 
38) per cent profit to the retailer. On April Showers 
talcum powder, for example, which is well-known as a 
high-volume, best-seller, and which is backed with ex- 
tensive national advertising, they offer the retailer 
three free with two dozen, the most generous offer ever 
made on this item. They are also making comparable 
offers on Cheramy purse-size perfumes, April Showers 
dusting powders, and Cheramy brilliantine. 

Another offer is on the Fougere Royal line for men, 
in connection with the introduction of a new product to 


this line. This new product is Fougere Royale Hair 
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Lotion, to retail at 85 cents, and to aid in its introduc- 
tion the retailer is supplied free with one dozen gen- 
erous-size sample bottles with each unit assortment of 
one dozen Fougere Royal products—three each of the 
shaving bowl, after-shaving lotion, taleum and_ hair 
lotion. This unit is furnished to him complete in display 
stand which has two shelf-like pockets on the back to 
hold the free samples. These samples are one-quarter of 
the size of the regular package and are free to the cus- 
tomer no matter which of the Fougere Royal prepara- 
tions he buys. 

The announcement was made in a general 
mailing as well as through retail trade papers. The 
mailing consisted of a large broadside, beautifully illus- 
trated, giving complete details of the various deals and 
acquainting the retailer with the national advertising 
which is part of this merchandising drive. 
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THE ALCOHOL MARKET 


A condition has developed which 
has driven prices of alcohol below 
its value. With a firm market for 
molasses, the situation can be only 
temporary. 


Conditions in the market for industrial alcohol have 


been such as to favor the consumers at the expense of 


the producers. It is a fact that the prices at which the 
completely denatured alcohol has been sold for the 
past month have been such as to mean a real loss to the 
distillers. In other words, selling prices for alcohol have 
been well below the cost. 

Practically everyone is acquainted with the fact that 
the great bulk of alcohol is made from molasses im- 
ported from Cuba. Molasses has advanced in price 
until it is now quite firm at approximately seven cents 
per gallon. Since it takes at least two and one-half 
gallons of molasses to make one gallon of alcohol, the 
cost of the raw material is 1714 cents per gallon of 
alcohol. Adding five cents per gallon, which is a low 
figure for manufacturing costs, we get a price of 2214 
cents per gallon of naked alcohol at the distillery. Fill- 
ing into drums costs at least one-half cent per gallon; 
denaturants cost about two cents; and drums cost five 
cents per gallon. This makes a cost for denatured alco- 
hol in drums at the distillery of 30 cents per gallon. 
The average freight costing four cents per gallon, and 
warehouse costs and agents’ commissions costing two 
cents per gallon, the total cost of the alcohol becomes 
36 cents per gallon. Furthermore, this does not include 
the overhead, selling costs, and advertising costs. 

The break in the market from a selling price of 39.2 
cents per gallon for completely denatured alcohol to 
somewhere close to 30 cents per gallon, turned a profit- 
able situation into an unprofitable one. And the pity of 
the present condition is that it came about through 
efforts of the alcohol distillers to maintain prices of 
anti-freeze for the wholesalers and retailers—a situa- 
tion with which drug and cosmetic manufacturers are 
very familiar. The manner in which the alcohol manu- 
facturers attempted to maintain wholesale and retail 
prices was by the consignment or factor method. 
Stocks of alcohol were placed in factors’ hands by the 
distillers to be sold at firm prices. Unfortunately for 
the distillers, a number of jobbers had large stocks of 
anti-freeze alcohol which they had carried over from 
last year. These stocks had been bought and paid for 
by the jobbers and therefore, the jobbers were de- 
termined to dispose of them before they tried to sell 
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any of the alcohol placed with them on consignment. 
Further, the jobbers had a profit in the goods they 
carried over since opening prices this year were above 
those of last year. 

In addition to the fact that the carry-over in jobbers’ 
hands was a very disturbing element which would 
naturally mean a sharp curtailment in sales by dis- 
tillers, cold weather was greatly delayed this year. This 
meant that actual sales this year were far below those 
of last year, when the goods were actually sold to the 
jobbers and the sales showed as such on the books of 
the distillers. This year the goods were in the jobbers’ 
hands but were still owned by the distillers with the 
result that actual sales were very small. 

Such a condition not only arouses suspicion among 
competitors, but also brings about a state of affairs 
which causes the weak sellers to break prices in order to 
move goods. This is what happened in the anti-freeze 
market, and thus completely denatured alcohol was 
definitely lower in price. 

The reduction in prices of the specially denatured 
formulas were dependent upon the poor business in 
completely denatured alcohol to some extent. It is said 
that one distiller who had not been making butyl alco- 
hol for some time decided to go back into this product 
because of the poor business in ethyl alcohol. This is 
said to have resulted in a large manufacturer of butyl 
alcohol cutting the price of the proprietary formula of 
denatured alcohol used for shellac from a basis of 31 
cents per gallon in tank cars to 27 cents per gallon. 
Since specially denatured alcohol No. 1 is also used in 
shellac, the price of this formula went off also. Then 
specially denatured No. 2B went off, and finally all 
specially denatured formulas were reduced three cents 
per gallon. 

And there the matter stands for the present. Molasses 
is very firm, and is expected to be still firmer for next 
year. The Cuban situation is not such as to permit of 
any weakness in molasses, and the 200,000,000 gallons 
which Cuba produces each year is in good demand. 
Therefore, consumers of alcohol can look for a change 
in this situation at any time, since no group of manu- 
facturers will continue to operate at a loss for a very 
long period of time. 
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A short summary of the properties of light itself will 
serve to set the stage for discussions of methods of con- 
trolling the activity of sunlight. The light that con- 
cerns us in our daily activities is a very small section of 
a continuous range of electromagnetic waves. These 
vary in length from radio waves, measurable in hun- 
dreds of meters, down to X-rays, gamma rays and even 
cosmic rays, measured in ten-millionths of a millimeter. 
This small measuring unit is called the Angstrom Unit, 
or A. U. The longest visible red rays have a wave 
length of 7700 A. U.; the smallest visible violet are 3900 
A. U. in length. Ultra-violet extends from this smaller 
measurement downward until it blends with the longer 
X-rays. 

Arbitrary groupings of these rays may be made ac- 
cording to their different physiological effects, but in 
studying the phenomenon of sunburn, we are fortunate- 
ly able to limit the range to the group between 2900 
and 3200 A. U. The upper limit, 3200, is said to be the 
shortest wave-length transmitted to any appreciable 
extent by window glass. Since indoor tanning and sun- 
burn from sunlight passing through ordinary window 


glass are practically unknown, we need not be at all con- 
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cerned with longer wave-lengths of light. 
figure, 2900 A. U., is the length of the shortest ray from 
the sun which can penetrate the atmosphere and reach 
the earth’s surface in any important concentration and 
is therefore the shortest wave-length of light available 
for producing burns. At high altitudes, where the air is 
thin, shorter waves can come through and are contribu- 
tory in producing bad “‘glacier burns.”’ Since mountain 
climbing as a sport is less popular in the United States 
than on the European continent, demand for “mountain 
preparations” is not yet very great in this country. 
Nevertheless, the increasing vogue for winter sports 
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promises wider markets for tanning and sunburn 
preparations. It is generally known that burns on the 
beach may be especially severe because of the great 
intensity of light reflected from sand and water. The 
combination of dust-free (and rarified) air, with reflec- 
tion from snow and ice may also lead to dangerous con- 
centrations of ultra-violet light on exposed skin surfaces. 

The physiology of sun tanning and burning is still the 
subject of speculation: according to one plausible theory, 
the pigment responsible for tanning is melanin. This 
is deposited in skin when active light reacts with 
tyrosine, a component of skin proteins. Histidine, 
another protein amino acid, is indirectly responsible for 
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erythema. In this way, the brunette may be tanned 
while the blond is burned because of different tyrosine- 
histidine ratios in the skin. On the other hand, the 
blond skin containing less pigment to start with, or 
being thinner, might allow more of the active light to 
penetrate below the surface of the skin and cause burns. 
At any rate we need not bother about theories that say 
sunburn is due to one wave-length of light while tanning 
is caused by other rays; since the shortest rays available 
from the sun are 2900 A. U. long, and little effect on the 
skin is noticed from light of wavelength greater than 
3200 A. U. (light transmitted by ordinary window glass), 
if we reduce the intensity of this range, we will reduce 
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the possibility of burns. If all active light is kept away 
from the skin, there will be neither tanning nor burning; 
if the intensity of this light is merely diminished to a 
larger or smaller extent, the effect will be the same as if 
exposure to the sun were for a few minutes instead of 
several hours, uniform tanning without burning being 
the end result. 

The intensity of light can be lessened either by reflect- 
ing or absorbing part of it or by absorbing part of the 
active range only. It is because of reflection that vari- 
ous oils rubbed on the skin alone have some value 
(small, it is true) in preventing sunburn. Other reflect- 
ing and absorbing materials are opaque pigments like 
zinc oxide or titanium dioxide which prevent light of 
any kind from reaching the surface they cover. The 
objection to their use is that they will prevent sunburn 
and tanning, since they permit no light to pass. For 
some uses, this property is, of course, an advantage. 
The pure white color of the pigments must be modified 
by the use of colors to match natural skin tones. A 
preparation of this type should not be confused with 
those intended merely to imitate the color of sun-tan. 
These are merely make-up powders with only incidental, 
if any, protective power. 

The modern screening preparation contains some sort 
of light filter which lessens the intensity of active rays 
without eliminating them completely; a compound or 
mixture with strong absorption bands covering the 
region from 2900 to 3200 A. U. should be effective for 
the purpose. The absorption band can be detected by 
passing light covering the desired range through a layer 
of the substance itself, if it is a liquid, or though a solu- 
tion and determining the effect on a photographic emul- 
sion. Fluorescence, often suggested as an indication of 
absorption, is absolutely without value in determining 
definite absorption bands. Spectroscopic equipment, 
more or less elaborate and expensive, is required for 
band spectra study, but experimental investigations 
need not be made in this direction. Absorption and 
band spectra, in the ultra-violet and in the infra-red, 
liave become increasingly important in scientific investi- 
gations concerned with questions of atomic and mole- 
cular structure and the scientific literature contains a 
great deal of material which can be applied to suntan 
studies. A search of this literature should prove far 
more profitable than the more expensive and funda- 
mentally haphazard laboratory investigation of ab- 
From the literature a group of com- 
Many types of test 


sorption bands. 
pounds can be selected for test. 








have been suggested, and we shall describe still another, 
since none seems to be really satisfactory. Direct test- 
ing of the finished product on the skin is popular, and is 
useful before the preparation is put on the market. 
Nevertheless it has inherent disadvantages when ap- 
plied to the selection of a screen. The test is empirical, 
since it makes use of living skin surfaces which differ so 
much from one person to another. A preparation which 
will prove effective on one skin under a certain set of 
light conditions may well be wholly useless for another 
skin under the same or different light. Unless the test 
can be made on a large number of subjects under many 
different conditions of use, results should be examined 
carefully. 

Since a screen is used to lessen the effect of a certain 
range of light waves, tests should be made to determine 
efficiency along this line. Roughly, the method would 
be to use light with wave lengths from 2900 to 3200 
A. U., pass these through a solution of the material 
being tested and then let the transmitted light fall upon 
a sensitized surface. The degree of blackening of the 
film, plate or paper is a measure of intensity of the light 
transmitted. The test might be conducted in this way: 
cover the light-sensitive surface with a plate transparent 
to light of wavelength longer than 2900 A. U.; cover 
different portions of this plate with solutions of the 
screen in various concentrations, leaving one space 
blank and covering one space completely, to serve as 
comparisons. The top plate is now put in place at a 
fixed interval, in order to leave a definite thickness of 
film between the two plates. The top plate should 
transmit only light of 3200 A. U. and shorter. Photo- 
graphic emulsions can be selected to react at almost any 
desired speed, and the light source may be either the 
sun of an ultra-violet lamp. Sunlight all the year 
round can be tested very easily. ‘Transmission plates 
of this type are obtainable. Ordinary glass can not be 
used, since it limits the range of light transmitted. Test 
solutions must not be the opaque finished creams and 
lotions (which will show results due to reflection, not 
transmission), but should consist of the screen and other 
components which will remain on the skin after the 
evaporation of water and other volatile compounds. 

Many screening compounds have been suggested for 
use in sun tan preparations, but a certain number of 
these have undoubtedly been advocated on the basis of 
their misleading fluorescence rather than on the exact 
grounds of absorptive power. Among the recom- 
mended compounds are esculin and some of its deriva- 
tives, umbelliferones, menthyl, benzyl and phenyl 
salicylates, salts and derivatives of hydroxyquinolines, 
quinine salts, naphthol and naphthylamine sulfonic 
acids, hydroxynaphthoic acids, etc. The patent specifi- 
cation described in the Compounders’ Corner of THE 
Druc Anp Cosmetic INpustry for December 1934 refers 
to a group of organic compounds of related chemical 
structure, while U. S. Patent 2,015,005 protects the 
sodium salts of mono- and disulfonic acids of ortho or 
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(See also the Compounders’ 





para hydroxybiphenyls. 
Corner in this issue). 

The state of the cosmetic literature about these com- 
pounds is such that definite recommendations can 
hardly be given. Compounds should be tested for their 
ability to absorb active rays and be judged accordingly. 
Some must be eliminated because of cost or the fact that 
they are not readily available; all should be examined 
from the point of view of possible dermatological effect. 
It may safely be assumed that compounds ordinarily 
irritating to the skin will be even more active in this 
respect on an irradiated and heated skin. Perfumes 
should be especially scrutinized with this point in mind. 
Quinine and phenyl salicylate have often been accused 
of causing unfavorable skin reactions; salicylates in 
general may be looked at suspiciously. Bergamot oil 
and Eau de Cologne have been held responsible for 
eruptions and pigmentation of the skin. 

The medium which holds the screen has usually re- 
ceived less attention than it deserves. In formulating 
sun preparations, we must consider the way in which 
they are used and properties which are likely to be 
popular or unpopular. Primarily these are cosmetics 
for the beach, but they are also useful in counteracting 
all types of exposure to the sun. Since outdoor expos- 
ure, apart from sun burn, may be responsible for rough- 
ness and drying of sensitive skins by sun, wind, water 
and dust, preparations should have emollient proper- 
ties. Even more than the usual make-up preparations, 
these products should be esthetically satisfactory, since 
they are publicly applied to large areas of skin. They 
should not leave the skin with an excessively greasy 
covering to which sand and dust will adhere, yet non- 
greasy creams should not be so soluble in water that the 
coating will be carried away by perspiration or be com- 
pletely dissolved while swimming. 

Simplest, and probably least effective, are the pow- 
ders. In the first place, a simple powder mixture will 
not adhere to the skin. Furthermore, screening com- 
pounds are most effective when they are in solution and 
do not act as well in the form of a fine powder. Primary 
action will take place through reflection of light, rather 
than through absorption of active rays. Preparations 
of this type can consist of 2 to 5% of titanium dioxide 
or 10 to 15% of zine oxide, 1 to 2% of coloring material, 
precipitated chalk to hold perfume, zinc or magnesium 
stearate to assist adhesion, the bulk material being talc. 
One or two per cent. of lanolin may be incorporated to 
make the mixture adhere better and to provide some 
emollient power. 

Liquid powders are somewhat more satisfactory, since 
they can contain screens in solution and the powder can 
be made to stick to the skin. The powder mixture, from 
15 to 20% of the whole, can consist of a suitable mixture 
of zinc oxide or titanium dioxide for hiding power, along 
with color, colloidal clay and tale. The suspending 
medium should consist of water, alcohol if necessary for 
solution of the screening compound and_ glycerine. 
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Evaporation of water and alcohol leaves the screen dis- 
solved or suspended in the glycerine (or other non- 
volatile liquid) and uniformly spread over the skin along 
with pigments. 

Solutions of screens alone are popular for use as sun 
tanning preparations. The medium can be water alone 
or mixed with alcohol and glycerine. On evaporation, 
the screening compound will be left as a fine powder or 
as a solution in skin secretions. Depending upon the 
power and concentration of the screen used, a prepara- 
tion of this type can be very effective and offers the 
advantage of leaving only an invisible deposit on the 
skin. On the other hand, unless the screen is insoluble 
in water, each swim will remove all protection and re- 
introduce the possibility of burns. The solutions 
naturally have little cosmetic value. 

Oils are about the oldest of tanning preparations. 
Colors were first added to assist the action and more 
recently ultra-violet light filters have been dissolved in 
oils. Among the oils used are olive, peanut, sesame, 
apricot kernel, cocoanut and mineral oils, alone or mixed 
together or including petrolatum, paraffin, ceresin, 
cocoa butter, lanolin, etc. Oils and fats should not con- 
tain free fatty acids which may be irritating to the skin. 
Without screens, oi] mixtures are of limited value. 
Powder mixtures as described above may be suspended 
in oils containing screens, adhesion to the skin, even 
while swimming or indulging in exercise is assured. 

Oily mixtures containing soluble compounds or pig- 
ments to keep away harmful light are effective in pre- 
venting sunburn, they adhere well in water and can 
have definite cosmetic value in counteracting dryness 
and roughness of the skin. Yet their general messiness 
under the conditions of use and the greasy appearance 
they give to the skin are definite disadvantages. 


The future (in fact, the present) of sun preparations 
lies in the formulation of satisfactory lotions and 
creams. A preparation that will do its job without 
soiling clothing or making the user look like a sardine 
just out of a can will find its customers not only among 
swimmers and beach lizards; it will also become part of 
the kit of tennis players, golfers, hikers, fishermen, 
skiers, skaters—all those who may get an over-dose of 
ultra-violet when their season opens. 

In formulating a liquid or consistent sun cream, the 
chemical properties of the screen must be considered. 
Anacid screen will break down an alkaline cream, as one 
example of various types of incompatibilities. Oil-in- 
water creams and lotions, of the vanishing cream and 
foundation lotion type are gaining in popularity. A 
very simple lotion contains about 1% of gum tragacanth 
(or an equivalent amount of another gum), 5% gly- 
cerine, 10% vegetable oil and water. Preservative 
should always be present when gums, oils or other sub- 
stances which can be attacked by bacteria are used. Or 
the emulsifying agent may be a soap (stearic or oleic 
acids with KOH, NaOH or triethanolamine). Glyceryl 
monostearate or glycol esters make good emulsions. 
Cetyl alcohol and the various emulsifying agents that 
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can be used with it are of great value, since they permit 

a choice from a larger selection of light screens. In 
lotions and creams, both oil-in-water and water-in-oil, 
pigments may be used to any desired extent, with due 
regard to incompatibilities. 

Vanishing creams are made from the same ingredients 
as lotions, using less water. In both, a fair amount of 
fatty material, such as vegetable oils, cocoa butter, 
animal fats, etc. should be present for emollient pur- 
poses. A “‘superfatted’’ cream of this type will, more- 
over, be more difficult to re-emulsify and will not be 
washed off so completely during swimming. 

Water-in-oil emulsions of the cold cream type offer 
advantages because of their cosmetic effect on the skin 
and their adhesion under severe conditions of use. Cus- 
tomary formulas must be modified to do away with the 
oily luster they generally impart to the face. Absorp- 
tion bases give fine, soft creams which are pleasant to 
use and are beneficial to the skin. Creams should in- 
clude vegetable oils and about 40 to 50% of water. 
Cetyl alcohol creams (water-in-oil type) are again 
valuable, since cetyl alcohol possesses the valuable 
property of diminishing “shine” left by other ingre- 
dients. The cream should be easily and completely 
absorbed and practically disappear when rubbed on the 
skin, to prevent adhesion of sand and soiling of clothing. 

Apart from the stubborn and foolhardy, who acquire 
a bright red and painful sunburn because of their re- 
fusal to use sun tan products, there will always be the 
habitual non-readers of. carefully worded directions. 
These groups are large enough to provide a substantial 
market for sunburn treatments. Here, too, there is 
plenty of room for improvement in the physical form of 
the preparation. A greasy mixture may be all right for 
a small local burn but extensively sunburn brings up the 

problem of underwear and bedclothing. Soft creams or 
soothing lotions, either oil-in-water or water-in-oil, are 
best for application to painful areas which will not 
tolerate the spreading of heavy salves. 

The active principles in these preparations should in- 
clude an anesthetic, an antiseptic and a healing agent. 
Selection of a satisfactory non-narcotic anesthetic has 
not yet been definitely made, since unbroken skin often 
accompanies painful sunburn and anesthetic action is 
difficult to accomplish on impermeable skin surfaces. 
Among the compounds which have been suggested are 
ethyl para-amino-benzoate and its phenol sulfonic acid 
compound, propyl para-aminobenzoate, butyl para- 
aminobenzoate, chlorbutanol and the methyl ester of 
para-amino-ortho-hydroxybenzoicacid. Zinc sulfocarbo- 
late and thymol are also said to be useful materials for 
treating burns. Most of these compounds have some 
degree of antiseptic action, but for the specific purpose, 
use may be made of oxyquinoline benzoate, boric acid, 
camphor, ete. Picric acid, long used, should be avoided 
because of the bright yellow stain it leaves and because 
it sometimes causes toxic symptoms. Tannic acid, act- 
ing as a coagulant in extensive burns, is useful only in 
the less frequent third and second degree sunburns. 
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What Now in Fair Trade ? 


(Continued from page 175) 


But the retailers continue to hold mass meetings and 
at these meetings they continue to throw the solution of 
the problem back at the manufacturers. And surpris- 
ingly enough they take plenty of shots at some of the 
manufacturers who have been staunch advocators of 
price maintenance merely because these manufacturers 
find it absolutely impossible to force all retailers to hold 
to their suggested prices. Perhaps the only way which 
these manufacturers could create conditions which 
would satisfy most of these retailers would be to curtail 
their distribution to the point that the manufacturers 
would do much less business. This would naturally 
bring the volume of these manufacturers down to a 
point at which their advertising appropriations would 
be very seriously curtailed, with the resu!t that their 
goods would not be in such great demand and then 
there would not be the great desire to use their products 
as loss leaders. 

Retailers evidently do not care to appreciate the fact 
that practically all manufacturers face different condi- 
tions in solving this problem. They do not realize that 
one distributive method can not possibly be applied to 
all manufacturers of drugs and cosmetics. They must 
know that selected distribution of the most drastic kind 
can not alone solve the problem. For some products of 
Eli Lilly & Company are cut in price even though the 
Lilly company sells no one but service wholesalers and 
even goes so far as not to sell all the members of the 
N.W.D.A. Here is an example of selected distribution 
which means that all the company’s goods are sold 

No retailers— 
-, no hospitals, 
no doctors, are allowed to buy goods from Lilly. And 
these goods are all sold on a strictly ethical basis. Lilly 
never advertises its goods to the public, sales promotion 
being conducted solely through detailing of the phy- 
sicians, hospitals, and druggists. Yet items in the Lilly 
Under such circumstances it can 


through something over 200 wholesalers. 
chains, department stores or otherwise 


line are cut in price. 
be seen that there is no way in which a manufacturer 
can control his prices. 

And the wholesalers can evidently do nothing about 
controlling prices at retail. This is clear from the price- 
cutting which occurs on the lines which they handle 
exclusively. And it is no wonder that the wholesalers 
can not stabilize prices at retail, since they are not even 
capable of stabilizing prices at wholesale. 

There is always much talk about close cooperation 
between the retail, wholesale, and manufacturing 
branches of the industry to bring about price stabiliza- 
tion in the entire industry. But we know that any such 
cooperation will not work to a very great extent for the 
sole reason that the retailers and wholesalers eventually 
throw the whole matter in the laps of the manufacturers 
and get quite upset when the manufacturers do not re- 
ceive it gracefully. 


Retailers and wholesalers are too apt to distrust 
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manufacturers as to their merchandising activities. This 
distrust is not entirely without cause, but at the same 
time manufacturers who are obviously interested in 
having their prices maintained for purely selfish reasons 
should not be considered entirely without principle be- 
cause they must take certain risks in their distribution, 





The Consumer Interests 
(Continued from page 176) 


who is further described as a “student of consumer 
problems,” presents an article entitled “Federal Drug 
and Cosmetic Protection.” 

In this article Mr. Maslow writes scathingly of the 
Copeland Bill, S 5, so as to indicate that what he wants 
and advises consumers to insist upon, is something of 
the nature of the original Tugwell Bill. The article is 
typically of the type that appeared in many places sup- 
porting legislation at least as drastic as the Tugwell 
Bill. 

Mr. Maslow demands licensing of manufacturers and 
registration of proprietary products, he says that the 
Copeland Bill “‘does not even, although it should, pro- 
hibit or severely restrict the sale of drugs containing 
thyroid or dinitrophenol, or of cosmetics containing 
lead salts or poisonous aniline dyes.” We believe that 
Mr. Maslow has gotten a little too interested in his 
theme in this instance since the Copeland Bill definitely 
prohibits the shipment of drugs and cosmetics which 
contain any ingredients which are harmful to health 
under conditions prescribed on the label, or under condi- 
tions of use which are customary or usual. Further 
since the bill requires that colors for drug and cosmetics 
must be certified by the government, how can it permit 
the sale of products containing poisonous aniline dyes? 
Yet the Department of Labor feeds this stuff to the 
public and takes the pose that it is performing a public 
service. 

Mr. Maslow advises: 

“Consumers would probably find their efforts more 
fruitful if they fought in this coming session of Congress 
not for S 5 but for a Senatorial investigation of the drug 
and cosmetic industry, an investigation of its lobbying, 
its instances of excess profits, its control over the press, 
and the validity of its advertising claims.” 

Among other things in the Copeland Bill to which 
Mr. Maslow objects are: Elimination of the pallative 
provisions of the Tugwell Bill; limitation of seizures; 
original list of forty-two diseases for which no advertis- 
ing was allowed under the Tugwell Bill has been cut to 
six diseases. 

Mr. Maslow expresses the opinion: 

“As a result, therefore, of the two-year struggle to 
revise the 1906 Act, we find that S 5 would emasculate 
the chief enforcement weapon of the Food and Drug 
Administration, multiple seizures; weaken its criminal 
sanctions; and do little to strengthen the enforcement 
weapons of the Government.” 


Feb. ’36: 38, 2 

















VON MIKLOS 


ALCOHOL RECOVERY STILL IN PLANT OF UNITED DRUG CO., BOSTON 


ALCOHOL LOSSES 


By Francis Chilson 


Alcohol loss is one of the factors that are intensifying 
the search for better methods of extracting crude drugs. 
As alcohol losses are usually figured the average per- 
centage runs from four to eight per cent. The usual 
method of figuring these losses does not present the 
picture clearly. On the basis of annual purchases of 
alcohol the gallonage loss runs anywhere from twenty to 
fifty per cent. The difference in the figures is due to the 
fact that losses are usually calculated on the basis of the 
total amount of alcohol handled. For example, if five 
hundred gallons of alcohol are passed through a lot of 
drug four times, the percentage loss is calculated on the 
total amount of alcohol handled,—two thousand gal- 
lons. Thus a five per cent. loss on this basis is equiva- 
lent to a twenty per cent. loss on the other. This is a 
good way to check the efficiency of equipment, but the 
real story must be obtained from the account books 
when inventory is taken at the close of the year. By the 
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same token one must not allow percentages to cause 
misjudgment of the efficiency of modern vacuum sys- 
tems. If one suffers a one per cent. loss with a tight 
system that requires five times as much alcohol to run 
it as the usual percolation system requires, the total 
alcohol loss is equivalent to a five per cent. loss in the 
latter system. But in this case the five per cent. repre- 
sents the total gallonage loss which will show up in the 
inventory. 

Alcohol losses occur at several points in the handling 
system. Failure to handle incoming drums of new 
alcohol quickly is one. The plugs are removed and the 
drum rolled over a drain leading to the storage tanks. 
Sometimes a hose is stuck into the drum and the alcohol 
pumped out into the storage tank at a leisurely rate. It 
is pretty difficult to prevent exposure in dumping drums 
by gravity, but if the operation is done as rapidly as 
possible the loss at this point is relatively small. If the 
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drums are pumped out the thing to do is use a large 
capacity pump, and a tight drum connection fitted with 
a spring valve vent. 

Losses occur in storage tanks especially when they are 
not vented properly and are located in a relatively warm 
place. When possible tanks should be buried or kept in 
a cool cellar and vented through a gravel scrubber. All 
piping connections to and from the storage tanks should 
be as tight as wiped threads and cementing compounds 
can make them. 

Many attempts have been made to make the ordinary 
percolation process alcohol tight but no one has suc- 
ceeded yet. CGasketed covers screwed down tight by 
means of wing nuts have been tried. Water sealed per- 
colators have been tried and discarded. In these the 
percolator cover was so designed that when it was put 
on and tightened, water was admitted around the seal. 
The vapors escaping through the seal were picked up by 
the water, which was pumped to a tank and rectified to 
recover the alcohol. This method was applied mainly 
to grain alcohol and other expensive solvents, but we 
know of no case where the recovered alcohol paid for 
recovering it. 

A tremendous loss occurs when the exhausted marc is 
transferred to the dreg still especialiy when high alcohol 
is used. Percolators are not self discharging, in conse- 
quence of which, the mare must be hoed out, regardless 
of whether they are the tilting or stationery type, be- 
cause the average drug swells up to such an extent that 
it packs itself in. A few woody drugs that do not swell 
much will dump out fairly quickly in which case a tilting 
percolator has an advantage. 

Some firms have tried to overcome this by steam dis- 
tilling the exhausted marc in the percolator without re- 
moving it. This has proved to be entirely impractical 
and uneconomical, and in cases where it has been tried 
the losses were greater than usual. Drug marc is a good 
insulator and it is virtually impossible to force live 
steam through it. Even when superheated steam is used 
it is not possible to heat the drug sufficiently to secure 
adequate vaporization. Moreover, the vapors are 
trapped by the solid mass and cannot escape readily, 
and the alcohol distilled off is diluted by the steam to 
such an extent that it requires rectification. To attempt 
to steam distill alcohol in a percolator flies in the face of 
all the known laws of heat transfer and drying. Distil- 
lation with steam is possible of course in a still specially 
designed for the purpose but not in a percolator. 

Dumping drug into a marc truck and removing it to 
a dreg still results in a considerable amount of exposure 
even though the truck is covered as soon as it is loaded. 
Eli Lilly and Co. utilizes an ingenious system to reduce 
handling of the drug and also to reduce exposure. The 
percolators are moved from loading to discharge points 
on an over-head track and trolley system. Inasmuch 
as each percolator has its own hoist and trolley the cost 
of equipment must have been considerable. Neverthe- 
less the system has indisputable advantages. 

It occurs to us that it might be practical and cheaper 
from an equipment standpoint to make the dreg still 


186 


The Drug and Cosmetic Industry 


portable. Modern factory transportation devices being 
what they are, the weight of the apparatus would be of 
no importance. On the other hand the same purpose 
could be accomplished by having a traveling hopper 
slung from an overhead track on the floor below the 
percolators. In this case each percolator would have a 
fixed position and would have a discharge chute through 
the floor under it, so that the mare hopper could be 
moved into position under the percolator and receive its 
load, after which, it could be moved into position over 
the dreg still. Careful design of chutes and hopper 
would cut exposure to a minimum. 

Alcohol losses occur during the extraction period. 
The best method yet devised lies in the use of a refluxing 
system, by which each percolator is connected to a still 
and a condenser. With this system the percolate is dis- 
tilled as fast as it comes off the percolator and the 
vaporized menstrum from the still is condensed and 
continuously returned to the percolator. Unfortunately 
this system is strictly limited to large lots of a single 
drug for extracting which an uncut menstruum is used. 
Obviously it is not possible to have a still for each per- 
colator, especially in plants where many different drugs 
are extracted at the same time, nor is it possible to use 
the system where dilute menstruum is used. Of course 
in the latter case, if the lots were large enough, it is 
possible but hardly practical to interpose a cutting tank 
in the line so that the menstruum returning to the per- 
colator could be kept at a constant dilution. Aside from 
mechanical difficulties it would be necessary to keep a 
man at the cutting tank constantly. 

Still another source of alcohol loss lies in distillation 
of the percolate and of the drug marc too. This applies 
to ancient as well as modern procedure and it takes 
place in the condensers. For some strange reason man- 
ufacturers like to keep condensers as small as possible 
in order to conserve water. This is absolute folly. 
More alcohol is lost through warm, inadequate insulated 
condensers than is lost in any other part of the system. 

It is essential under the worst conditions to maintain 
a temperature difference of at least twenty degrees be- 
tween coolant and vapor—thirty is better. The thing to 
do is to utilize a condenser that is too large rather than 
too small for the job. If cooling water is scarce or ex- 
pensive, use a cooling tower so that most of it can be 
recovered. It is well to remember that condenser tubes 
sometimes become corroded from foam and hence less 
able to transfer heat. And condensers attached to dreg 
stills frequently become insulated by colloidal particles 
of drug dust carried over on the vapor from the still. 

Another disadvantage of inadequate condensing 
capacity is that it forces the operation of vacuum stills 
at a relatively low vacuum, with the consequent danger 
of burning sensitive extracts, and it also prolongs distil- 
lation time. Asa matter of fact vacuum stills should be 
operated at the highest possible vacuum even though it 
is necessary to utilize refrigerants to obtain the neces- 
sary temperature difference. 

Although refrigerating equipment is rapidly becoming 


(Continued on page 206) 


Feb. ’36: 38, 2 









er 
he 
7 a 
oh 
be 
its 


er 


PRODUCT MATCHING 


By Thorpe W. Deakers 


One of the tasks of a cosmetic 
chemist is matching or duplicating 
competitive products. Mr. Deakers 
tells the technique of this prob- 
lem, giving many short cuts. 


Among his many other duties, the cosmetic chemist 
is supposed to keep abreast of all the new developments 
in products made by other manufacturers. New prod- 
ucts are constantly appearing on the market as the re- 
sult of the alert brains of the many cosmetic chemists 
constantly engaged in product development. There- 
fore, the cosmetic chemist is faced with the most thank- 
less, yet most important task of quick matching of these 
new products so that his firm will not be left behind the 
procession. In such work, the cosmetic chemist finds 
himself dealing not only with emulsional problems, but 
with emotional ones as well. In this article I shall dis- 
cuss a few of these difficulties and some of the short cuts 
which I have evolved in reproducing various cosmetic 
preparations. 

There are in general two ways to attack the problem 
of duplication. First, the chemist, provided he has an 
adequate laboratory and lots of time, can make a care- 
ful analysis of the submitted product and attempt to 
reproduce the preparation in this manner. Such a pro- 
cedure often requires from two to three months, and in 
the meantime the sales department grows more im- 
patient. 

Let us suppose for the moment that a laboratory 
technician is able to obtain an exact analysis of a cold 
cream using a detailed chemical process, and then 
assembles a preparation according to this formula. 
Despite the fact that his analysis has been an accurate 
one, the reproduced cream may not resemble the orig- 
inal sample in the least, for the procedure by which a 
cream is put together, and the brand of the ingredients 
used in its fabrication are as important as the formula. 
Even if a chemist discovers by a meticulous analysis 
that a cream has exactly ten per cent. of beeswax, what 
good will this do him in duplicating a product if he does 
not know the brand of beeswax to employ? Is the time 
spent in such analysis worth the results obtained? 

The second, and the usual procedure observed by the 
laboratory technician in duplicating a cosmetic product 
does not necessarily consist in making a complete chem- 
ical analysis of it, but in fashioning a substitute prepa- 
ration having the same feel, texture, physical appear- 
ance, smell, and application as the submitted sample. 
When he reproduces an imitation such that there is 
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scarcely a discernible difference, the product for all 
practical purposes has been duplicated, although the 
actual constituents of the original and imitated sample 
may be of a vastly different nature. 

In the fashioning of a preparation such as a cold 
cream, the most important step is to establish its emul- 
sion classification. I have discussed the method by 
which the emulsion type may be found in the article 
entitled “‘Oil-in-Water, or Water-in-Oil” published in 
the September 1935 issue of this magazine. 

\s soon as the emuslion type has been classified, the 
next step is to determine the emulsifying agent. The 
quickest way to accomplish this is to take a small por- 
tion of the cream, mix it with an equal amount of water, 
heat the mixture to about 170° F., and add several 
drops of a phenolphthalein solution. If the mass turns a 
faint pink, the emulsifying agent is a soap of some kind, 
and may be either of a sodium, potassium, or a tri- 
ethanolamine character. If the emulsion is of the cold 
cream type, as in this case, the agent is probably borax, 
and hence may be either of a w/o, or o/w nature. If 
the emulsion proves of an o/w character, the emulsify- 
ing agent may be triethanolamine, particularly if the 
preparation washes off readily and the cream is fine 
grained. On the other hand, if the product is of the 
w/o type, gives an alkaline reaction, and does not wash 
off, it is usually a borax emulsion. 

If the cream does not give an alka'ine test, the prepa- 
ration is an absorption base or glycosterin type. Glyco- 
sterin forms 0/w creams, and absorption bases tend to 
produce the opposite. Thus a test of the emulsion type 
will differentiate between the two emulsifying agents 
used in this case. 

Suppose the product has been tested and found to be 
of a basic, coarse-grained, w/o character. This naturally 
leads us to believe that the emulsifying agent is solely 
borax, and the assumption is a fairly safe one to make 
under the circumstances. 

The next step is to determine the percentage of water 
in the emulsion. This can be done by weighing part of 
the cream, and then by evaporating off the water by 
careful heating. Intricate apparatus is not necessary 
for this operation—a beaker and watch glass are suffi- 
cient. In order to make sure that all of the water has 
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been evaporated, it is best to weigh to constant weight. 
By this method a fairly approximate idea of the water 
content of the cream can be obtained and should be 
accurate to about three per cent.—a close enough 
approximation for our needs. 

After the percentage of water in the cream has been 
found, the amount of the wax-oil phase can be roughly 
estimated by subtraction. Furthermore, the relative 
per cent. of the wax and paraffins used can be approx- 
imated from a consideration of the stiffness of the cream. 
In most cases, if the wax-oil phase obtained by evap- 
orating off the water, is of a rather thick consistency 
and has a drag when it is applied on the skin, it is sure 
to have a high beeswax content. If the wax-oil layer 
melts rapidly on the skin, and has little body, a low 
beeswax and a high paraffin content is indicated. Of 
course, a high viscosity mineral oil might give the phys- 
ical effect of body, but there is a noticeable difference 
between a high viscosity mineral oil with a low beeswax 
content, and a low viscosity mineral oil with a high 
beeswax content. Few firms use a mineral oil having a 
viscosity exceeding 125 degrees. 

\ fairly accurate estimation of the percentage of the 
emulsifying agent in the product may be secured by 
weighing out a quantity of the cream, adding two or 
three times an equal amount of distilled water, heating 
slightly to ensure a homogeneous mixture, and then by 
titrating with O. 1. N. hydrochloric acid using methyl 
orange as the indicator. This will give a rough idea of 
the borax used. (We are assuming from our tests that 
borax is the sole agent.) 

| have never found it necessary in duplicating a cream 
to find the exact amount of beeswax in a product by 
employing a system of extraction and subsequent titra- 
tion. As I have pointed out previously, even if the 
exact amount of beeswax were known, we would still be 
left in the dark as to the nature of the brand. 

Now that we have an approximate idea of the per- 
centage of water, oil, beeswax, paraffin, and the relative 
amount of the emulsifying agent in the cream, the next 
procedure consists in making a series of creams of vary- 
ing formulae. From a comparison of our first duplica- 
tion with the original sample, the course of increasing or 
decreasing the various constituents in order to obtain a 
closer reproduction will be indicated. Out of five such 
reproductions a cream with approximately the same 
physical appearance and action ought to be achieved. 
The selection of the perfume may be left to the discre- 
tion of the perfume house. If the chemist has a good 
nose, he should be able to do a fairly good job of select- 
ing or concocting the perfume also. 

Assuming that the experimental chemist has dupli- 
cated the original sample even to the perfume, his 
troubles are not over, however, for he will find that 
beaker batches and production batches do not always 
agree. The cause for this disagreement lies in the 
temperature and mixing variation between the ex- 
perimental sample and the production batch; obviously 
a beaker full of cream will cool much more rapidly than 
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an eight hundred pound tank of the same product. Alf 
these things must be taken into consideration before a 
preparation can be said to be duplicated, and it is these 
variations which makes the lot of the duplicating chem- 
ist a difficult one. 

Face powders, unlike many other cosmetic items, 
can be reproduced fairly accurately. A run through a 
qualitative and quantitative analysis scheme will reveal 
the inorganic substances and their relative ratios present 
in the product. An ash test. will give the per cent. of 
organic material, and a microscope will serve to identify 
certain raw materials as well as some of the colors used. 
Iodine will indicate the presence of starch and rice 
powder. Very few powders ever go beyond the use of 
the following substances: Titanium oxide, tale, mag- 
nesium carbonate, magnesium oxide, zinc stearate, zinc 
oxide, calcium carbonate, kaolin, and colloidal clay. 
Colors must be matched by comparison, and the per- 
fume will be found the most difficult item to imitate. 

Whenever I| run across the job of reproducing a skin 
tonic, or an astringent, | depend a great deal on the 
taste and physical application of the product. Here 
again it is not necessary to go into an involved chemical 
analysis, for few skin tonics use any other ingredients 
besides a small concentration of glycerine, alcohol, boric 
acid, acetic acid, witch hazel and distilled water. A 
comparison of the drying times between the original 
skin tonic and the duplication will give an idea of the 
alcohol ratio, and a small amount of the tonic dropped 
on a piece of paper exposed to the air will indicate if 
there is a large per cent. of glycerine in the product. 

What has been said of skin tonics can be said also of 
astringents. From a brief application, one should be 
able to tell if he is to use a large amount of astringent 
or not. The common astringents found in most prepa- 
rations of this nature are zine sulfocarbolate, zine 
chloride, tannic acid, aluminum chloride, and alum. 
For facial astringents I prefer zinc sulfocarbolate, and 
never use this substance in a concentration higher than 
one per cent. Some astringents react with the perfume 
causing precipitation, so care must be exercised in the 
selection of the perfume. 

I have yet to find a person who has ever successfully 
analyzed a lipstick other than giving the chemical ele- 
ments making up its structure. The exact percentage 
of carbon, hydrogen, and other elements present in the 
preparation is of little help to the chemist who is at- 
tempting to imitate such a product. It is likewise 
futile, I believe, to try to isolate any of the fats and 
waxes into their separate entities. Generally, it must 
be remembered that preparations of this nature can 
only be duplicated by a patient construction of many 
samples until a lipstick is chanced upon and discovered 
to give a similar application, feel, texture, indelibility, 
and melting point. Here as usual practical experience is 
far more valuable than chemical theory. 

One should be able to judge from the appearance of a 
hand lotion if it is emulsified, for this type of product 


(Continued on page 192) 
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EWING GALLOWAY 


SEBORRHEIC DERMATITIS--- 
DANDRUFF 


A. Richard Bliss, Jr., Phm. D., M. D., LL. D. 


Seborrheic dermatitis is one of the most common of 


In the scalp it is commonly known as 
“dandruff” or as “‘scurf’, and may be of the moist, 
greasy variety, or, more frequently, of the dry, scaly 
type. Lesions are often seen behind the ears, about the 
nostrils, on the forehead along the hair margin, in the 
eyebrows, and in the sternal region. Much itching may 
attend the condition. It is at times difficult to differ- 
entiate among seborrheic dermatitis, psoriasis, and 
ringworm of the scalp. 

Two or three decades ago the dermatologist, Doctor 
Sebourand, claimed that dandruff and alopecia were 
caused by a specific organism—a bacillus—which in- 
vaded the hair follicle and produced around it, and espe- 
cially at its base around the hair-papilla, an afflux of 
wandering cells. He claimed that the papilla gradually 
atrophied, that the hair gradually died and was finally 
expelled. He described the scales or “‘scurf’ as com- 
posed of an infinite number of seborrheic plugs ejected 
from the follicles and containing millions of the bacillus. 


skin diseases. 
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According to the well-known dermatologist, Doctor 
Schuldham, the course of the disease is as follows: first, 
the fluid contents of the fat or oil glands thicken and 
assume a solid state, which, with accumulated debris of 
the epithelial tissue, blocks the orifice of the hair follicle. 
As a result of this, there may be more or less intense 
itching. The fatty or oily secretion becomes thicker and 
thicker, until there is no secretion at all, and, finally, the 
hair becomes dry and brittle; at the roots the accumula- 
tion of epithelial cells press upon the hair and break it, 
and the skin becomes inflamed, i. e., a dermatitis is 
established. This is “dandruff” in its most serious form. 

During the past year, Doctors Morris Moore and 
Roy L. Kile of the staff of the Barnard Free Skin and 
Cancer Hospital in St. Louis, Missouri, announced that 
they had traced dandruff to a bottle-shaped, yeast-like 
fungus pilyrosporum ovalis. This may explain the 
apparent success of some of the antiseptic and germi- 
cidal agents which have been used, and the failure of 
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others. 
by a mixed infection or infestation. 


Possibly in some cases the condition is caused 


Recently, some dermatologists have expressed the 
opinion that an excessively fatty diet predisposes to this 
skin condition, and they advise restriction of the fatty 
intake. Others believe that a high carbohydrate diet is 
a predisposing cause. There has been much “dieting” 
in other conditions, possibly the allergists will soon 
have us “dieting for dandruff!” 

The remedies and “cures” for this condition are 
legion, an interesting correlate on the inefficiencies of 
many. In any event, before any case can be effectively 
treated it is first necessary to clean the hair and scalp 
thoroughly by the use of some detergent shampoo. 
This should constitute a part of the “directions” of all 
dandruff treatments. Dandruff remedies are usually 
rubbed into the scalp at night from one or three times 
a week, and, when those containing mercurial com- 
pounds are used, some dermatologists advise that the 
preparation be washed out with a soap shampoo the 
next morning. The formulas which follow are given for 
All arsenicals have 
been omitted for obvious reasons. Since the lustre and 
softness of the hair depend upon the deposition of a thin 
film of oil on the hair shaft, some of the formulas which 
follow contain castor oil, one of the two more common 
alcohol-soluble fixed oils, or other fixed oil or fatty 


study, comparison and experiment. 


ingredient. Those combinations which are highly alco- 
holic and contain no fixed oil or fat do not have this 
effect. These statements suggest to the manufacturer 
the advisability of making available two types of prepa- 
rations, the one oil-containing, the other oil-free. 

Doctor Schuldham recommended the astringent 
glycerite of tannic acid (10 to 20 grains to the ounce), 
resorcinol and other antiseptic agents. The prescrip- 
tions of four other leading British dermatologists 
follow: 

Dr. Mansel Sympson’s Lotion 


Tr. Cantharidis. . . V6 ounce 


Acid. Acetic. Dil.. Koc poe 4 
Oe Co ee ar \ 
Gyeenmt. 2.5. ce ese ly 
Aq. Rosae, ad. ee 8 


Dr. Michie's Lotion 


Sol. of Mercuric Chloride 
Sol. of Potassium Hydroxide (5°; 
Water, to make. . 


4gr.totheounce)...... 2'5 ounces 
3) drachms 


6 ounces 


Dr. Eigler’s Cure 


Potassium Hydroxide................cc cece 6 grains 


Phenol.......... ee eee teeeeeee 95 
“1 SSS 9 esa ge > 3©drachms 
Ce, | a ee 4 RF 
Dr. Laird Pearson's Treatment 
No. 1 Lotion 
Hiydrarg. Chioridi Corros...... 03.06 csees sc cees 30 grains 
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Glycerini 
Aq. Coloniensis. ... . 


at ee er ears re ese RO ea Vie l 


No. 2 Lotion 


Betanaphthol 
13 [5 110) a aa eae gee Ro 


ounces 


drachms 
pint 


No. 3 Oily Application 

INGA CANE =i Syors Sed NGS a Rion k aah 2 
Tr. Benz. Co. 14 
Ol. Olivae, ad 10 ounces 


drachms 


After shampooing, rinsing well and drying, No. 1 
Lotion is rubbed in and allowed to dry. Then No. 2 
Lotion is applied and allowed to dry. Finally, the oily 
dressing is applied and the hair and scalp thoroughly 
brushed. 

Other British formulas for dandruff lotions include: 


BA MOMOM RO 55 Sid ow ects Neb. 1 ounce 
Dae PO CARS EEN GRON i. 50 wa es Somes teens 2 drachms 
BORAGE AGEN ae ce ois) aks ska he Sia Pees Pe ae l e 

UVa Oc) OO tebe cyte aoe 1 ounce 
PG ORNS Se Re Heine = Mra gestae ore ealiguce a oR eer 8 = 
BROMO So Shook one, nin ard Rie Ae 1 = drachm 


[LLL CE ee eRe RRO, Pee SONS Sere eaten PRY Sd 71% ounces 
(Dissolve and add to) 

NOT en et Bala ann cnn Dae Sore See atten 2 = drachms 

BSAISAIN ONCE G55 isnt hoa bo Rese peewwaa y * 
(Add perfume and filter) 

> = drachms 


Salicylic Acid........ 


Alcohol... ... pi stat Sg eicat Pieveudt Sara ekhe ene aid es ame 1 pint 
Oil of Wintergreen. ...............c cc eee eeee > minims 
CPU RIRIBE... 65. Sse 6564s. caecars Bab wee AEE SAS ee l . 
eee ae l a 
ENTS 0) | | a a er re ee 21% grains 


(Dissolve and add) 
Glycerin. ..... 
Water..... us ve bas 5-5 by Se mee Ane le ees 10 


10 drachms 


ounces 


Betanaphthol.. 5.5... 25. .s sas ouwsn deg eedalen > drachms 


Alcohol... . . : saree Snbg tia > ieros tre tunes WSS vounees 
ENOPAMMNOING 6.3.5 5.50% ere wets Ra erka daa’ 15 
AGAIN GOREIRS 35005. tere’ e dis era setleud & gum a aeeiecdhand halite tage 10  drachms 
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Ess. Bouquet... . 


Two Dandruff Pomades (English) 


Yellow Oxide of Mercury.................000- 10 


4 grains 


grains 
Ammoniated Mercury. .... 


Ointment of Camphor (15%) Camphor in Lard)... lg ounce 
9 ounces 


Simple Ointment... 
Oil of Neroli 
Otto of Rose. 


minims 
Salicylic Acid... 


30 gra'ns 


BORER he cht ite dnt Beal & lads, 4s Guia ee oe oeaey See 15 
ECT 2! 0: (| rr as 30 
RRR Pris ceo) aX, 4 WSeCR Wales wala Six ha ee eed \ ounce 


Oil of Cinnamon. . 
Oil of Bergamot. . 


3.) minims 


The following combinations have been used by 
American dermatologists with reported success: 


(Continued on page 192) 


Feb. ’36: 38, 2 

















EWING GALLOWAY 


HOME OF A JAPANESE MENTHOL FARMER 


FLUCTUATING MENTHOL 


The current tendency of the spot menthol market 
to fluetuate—not sharply but with considerable regu- 
iarity—must be somewhat disconcerting to buyers of 
this item. While it is true that over the past six months 
the fluctuations have not exceeded between 25c to 35c 
per pound, no definite trend has been established during 
that time which would enable interested factors to 
establish a policy upon which to cover future require- 
ments. 

There seem to be two such distinct schools of thought 
concerning the future price position which lead to the 
expression recently heard in the trade, “Japan is not 
anxious to sell, and the United States—the world’s 
largest consumer of menthol—does not want to buy.” 
\ short review of the situation as it now appears may 
lead to a better understanding of both the spot position 
and the shipment market. 

Recently there has been some speculative buying in 
New York totaling about 300 or 400 cases. This has 
been based on the fear of dollar inflation. This move- 
ment merely strengthened the market here tempo- 
rarily but prices declined as the small consumer de- 
mand—which has been characteristic for many months 
—again became the dominating influence. Consumers 
are well stocked from the heavy imports from the two 
large crops prior to the current one. It has been said 
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that it would not be necessary for the United States 
to import from the 1935 crop in excess of one-half or 
three-quarters the amount imported from the previous 
crop to have a well supplied market here. 

The only increase in actual consumption of menthol 
has been through the popularity of mentholated cig- 
arettes. But the tobacco people have so heavily pro- 
vided for their requirements from the 1934 crop as to 
make it unlikely that they will be interested in sizable 
replacements for a long time. 

Synthetic methol has been admitted to the U.S.P. 
and will be official after June 1. This might be expected 
to offer quite some competition to the Japanese men- 
thol except for the fact that most of the synthetic 
menthols on the market have a melting point con- 
siderably below the melting point of natural menthol 
and the melting point in U.S.P. XI has not been 
changed. However, it is said that there are synthetic 
methols which have the same melting point as natural 
menthol, and great activity to raise the melting points 
of other synthetic products is said to be under way. If 
these efforts are successful, synthetic menthol will 
doubtless prove a weakening factor since it is being 
offered at $2.25 to $2.50 per pound, against natural 
menthol at $3.50 per pound. 


(Continued on page 206) 
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Dandruff 


(Continued from page 190) 


Ammoniated Mercury and Salicylic Acid 


Avomoninted MICWCUTY . . ois. ose ses cee os ose 5.0 parts 
PEGS Oe CT TS a a aa er a Lo 
CUS a ee peer Stone tee anc 6.7 
PARROTS IV OOIUE OY o.6.< ci. pice ceis s bis gic ele ea esis = eS eas 
Petros tOMOke .. . 6.55 oo. ok es eee eee 100.0 ‘ 


Mercuric Chloride and Chloral Hydrate 


Moencunce (ilonde: . 5.55... 0.65 6534+ 0.0055 part 


REM MIMOORE a Fico eins wicivpeaie reise dees 4.45 

Sout or Porc Acad) NF .....c. 55.2 656.6 65 8.40 

Perfume, a sufficient quantity, 

Rarohol GOT.) tO MARE... . 6.6 5 oo oe oe ck eee es 100.00 
Precipitated Sulfur 

Rr raNE UI NENINEY 65.5) 55s 5 oon einen gee ts > 6.7 parts 

MVRIE WOK: 5.05 5650s sews he Ge isteeate a aaa 

Hwarous WoorPat...:... 2.2666. .ceee5 6. 3323 

Petrolatum, to make...... 100.0 


Sulfur and Salicylic Acid 


Precipitated Sulfur. ........ 3.3 parts 


UTES) TGCS? [URES Re ae a 1.0 
ee a eee bh Decale h ae tae Soe 6.7 
SRWHRES MNIOOUIE ON io od wale ea te eee nee 33.0 
Petsolataum:, Gomoke: .:. ...666.606s606 000608. 100.0 * 


Solis Cohen states that resorcinol, like phenol, is a 
local anesthetic, and is not caustic or irritating. How- 
ever, he calls attention to the fact that strong or pro- 
longed applications cause exfoliation of the superficial 
epithelium. He refers to the use of 1 to 10% ointments, 
lotions, soaps, etc. in skin diseases, and says that a 5% 
solution of resorcinol in 50°% alcohol is an effective 
remedy for dandruff. 

At the New York Skin and Cancer Hospital the fol- 
lowing have been used: 


(ee Les 5 ee ae ee 4.0 parts 
Petrolatum, to make... ........00008 ss veees. 100 = 
1 SS a a ee ee eee ee eee 6 parts 
NAMEN crane nase ciardios as arbher us mina hd nerale tease 10 es 
RIA cts Sh dra os cate acsstye Sune. aa adh anions ois 9.6 
Water, to make. ...........05.0255% ss cdeees x 100 


It should be noted that although resorcinol has no 
appreciable effect on dark hair, this drug will stain 
blond, grey or white hair. ““Euresol’’, N.N.R., (acetyl- 
resorcinol), is said to be less apt to discolor the hair, and 
may be used in the place of resorcinol in equal amounts. 
Euresol is soluble in alcohol and in acetone, but not in 
It is readily miscible with the various ointment 

A much-used Euresol combination is: 


water. 
vehicles. 
Sheers 3.3 parts 
56.0 
100.0 


Euresol.. . . 
Alcohol (95%)... . 2... .0525- 
Distilled Water, to make... as 
Mercuric chloride, salicylic, boric and formic acids, cas- 


tor oil, glycerin, etc. may be added to the foregoing 
formula as in the other combinations. 
Doctors White and Elliott recommend the formula 


below: 
LOSS (Con RE See ie a 4.0 parts 
DURAN AE: RERUN 25 ale, of rei pie els ict a 0.12 
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Spirit:of Hommic Acid, NP... 66666605 0s bees 15.0 parts 
ES NI aa Re ee eek Aree De 
PLONE HU NITADU NSS 6 5-5. os. sgnacsss 45.0 vi dco beh Ee 100.0 


A Euresol pomade may be made of the following in- 


gredients: 

BAAN N ooo dc oso ene. sisi Sia cacharovse te ears ee 5 parts 
RRS DINNER oc Hc connate ste ai eee 25 

ME MSAAR HIN oo oa oss cicce goo retstaubcauarokens oes Wiel 70 


One of the more recently introduced antiseptics 
recommended for the treatment of dandruff is chloro- 
thymol, which is used in a concentration of 0.1% in the 
place of other antiseptics called for in the various 
formulas given in this article. 


Product Matching 


(Continued from page 188) 


then presents a milk-white aspect, and in most cases re- 
lies upon a borax-beeswax reaction for emulsion stabil- 
ity. Many preparations of this character possess a dis- 
tinct sheen. This effect is obtained by the use of a high 
soap concentration, and is heightened by the addition of 
about ten per cent. of alcohol and five per cent. of gly- 
cerine. Lotions employing stearic acid may give a 
sheen without extra soap, alcohol, or glycerine being 
present. It is well to remember that sheen is generally 
destroyed by the addition of even a small amount of 
mineral oil, and that such an effect can never be ob- 
tained unless the wax-oil phase is in a solid or crystalline 
state at room temperatures. 

The next step is to discover the type of gum used for 
the mucilage base. If the product is stringy as it pours 
out of the bottle, one can be sure that the mucilage con- 
tains karaya. If the preparation is sticky without 
tasting necessarily of glycerine, quince seed is the prob- 
able mucilage base. 

Tragacanth can be identified by allowing a small por- 
tion of the lotion to evaporate on a watch glass and 
observing it through a microscope after it dries. A 
comparison of a known tragacanth mucilage treated in 
a similar manner will confirm the test. Other gums such 
as locust bean, Irish moss, and gum arabic are rarely 
found in hand lotions, so it is unnecessary to look for 
them, before excluding the more common types. Some 
firms use a mixture of tragacanth and quince seed, but 
the majority still employ straight quince seed mucilage 
in these preparations. 

Other ingredients found in the average hand lotion 
on the market are: Boric acid, potassium and ammo- 
nium soaps, spermaceti, cetyl alcohol, ethyl alcohol, car- 
bitol and various glycols, cocoanut and mineral oil, 
diglycol- and mono-glyceryl stearate, and isopropyl 
alcohol. 

What has been said regarding lipsticks and creams, 
also holds true for the hand lotion, viz., a series of 
samples must be made and the closest selected as the 
choice. It is best to make this selection after about 
three weeks have elapsed, for it takes this time interval 
for the lotion to age and the sheen to develop. 
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EWING GALLOWAY 


DEODORANTS 


In developing a deodorant it is desirable as a starting 
point to ask: what causes odor and how does a de- 
odorant work? Body odor is caused by waste matter of 
one kind or another contained in perspiration, menses, 
feces and urine. The waste matter of the body possesses 
odors of different kinds which are intensified through 
lack of oxidation and by chemical and bacterial re- 
actions. The condition of the body determines the 
character of these odors. Thus a person suffering from 
a kidney ailment will emanate a more or less intense 
urine odor. Liver diseases are the cause of still another 
peculiar odor. Hence, a good diagnostician depends a 
great deal on his nose in determining the character of 
his patients illness. 

The waste matter given off by a healthy body 
possesses a characteristic odor, which is not noticeable 
on exposed portions of the body because it is promptly 
oxidized. Fresh perspiration possesses an inoffensive 
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characteristic odor, but when it is kept from contact 
with air it soon begins to decompose, because of chem- 
ical and bacterial reactions, and a fetid odor develops. 
Cynics are fond of announcing that frequent bathing is 
the remedy for body odor. This is only partly true. A 
clean body and clean linen help of course, but since 
perspiration develops an objectionable odor within 
twenty minutes it would be necessary to bathe that 
frequently in order to keep free from odor. And for the 
same reason one’s linen would have to be changed that 
often too. 

Men who perspire freely suffer from body odor be- 
cause the comparatively heavy clothing they wear in 
summer as well as winter becomes impregnated with 
perspiration, which goes rancid and smells to high 
heaven as soon as it becomes moist with fresh perspira- 
tion when the garment is worn again. Again there is an 
obscure disease which manifests itself as a rotten odor 
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called bromidrosis. It is by no means certain that this is 
actually a disease or the result of the catalysis of per- 
spiration by some obscure chemical given off by the 
body. One thing is certain, namely, that bathing will 
have only a momentary effect in cases like this. Since 
none of us can avoid body odor it becomes a matter of 
self respect as well as a social duty to conceal or mini- 
mize body odors. Frequent bathing and clean clothing 
are prerequisite and the regular use of a suitable de- 
odorant as a preventative should be socially mandatory. 
Clean teeth are now a social necessity, and if deodorant 
manufacturers do as good an advertising job as the 
dentifrice people have done, the time will come when a 
completely odorless body will be considered equally 
important by rich and poor alike. And the way to 
begin the job is to educate the medical profession and 
the educators of our children so that the importance of 
using a deodorant may take its place in the textbooks 
on hygiene along with lessons in cleaning the teeth. If 
it were not for the fact that children are given tooth 
brush drills and regular lesson in cleaning teeth, the 
dentifrice market would be only a fraction of what it is 
now. 

Enlightened mothers are beginning to use dusting 
powders for babies which consist of about equal parts of 
boric acid, tale and zine stearate. Deodorants are now 
on the market for deodorizing babies diapers and for 
preventing diaper rash. Men are beginning to use 
deodorants, mainly powders, for feet, armpits, groins 
and coats. Men’s coats become so thoroughly im- 
pregnated with perspiration under the sleeves that even 
dry cleaning will not remove the odor completely. This 
purpose alone provides a very good market for the 
proper preparation. Most of the aluminum salt solu- 
tions cannot be used because they destroy the sleeve 
lining and often discolor and attack the outer fabric. 
Boric acid and formaldehyde solutions are helpful. 
Sanitary napkins offer a stable and very large market 
for non-astringent deodorants, principally mixtures of 
boric acid and tale. 

Deodorants whether they are of the astringent type 
or not function by means of chemical reaction. It is 
entirely possible that research will soon discover the 
means by which deodorizing may be accomplished 
physically through adsorption, as in the case of ac- 
tivated carbon and to a lesser extent by activated 
alumina. In view of its powerful deodorizing properties 
it is a pity that its color prevents the general use of 
activated carbon. Activated alumina offers interesting 
possibilities but it is so highly hygroscopic that it is 
unlikely that it can be used. It is not, however, beyond 
possibility that a special activated alumina may be de- 
veloped for this purpose. 

The materials we have today fall into two classes, 
astringent and non-astringent. The astringent de- 
odorants may be used only for excessive perspiration of 
the feet and in the armpits. This group, principally 
liquids, constitute the smallest part of the market 
because unlike the non-astringent types they cannot be 


used universally. For the benefit of those who con- 
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template the manufacture of these products the follow- 
ing typical formulae are given as guides to experi- 


mentation: 
Powders 

NO. 1. 

LET KE Ee SC Ee et op eR Lr 30 
ENCE ETOMIGO) Cobre oo. nos Pieeg oie A 10 
LCRA 1 a ee eR ee Pee) Ree eT ee 15 
SRA ee eA aah ny Pe eee ee ee no, 15 
NO... 2: 

LS SEES SG | Ge eee Ta Fea eee eee Ao Bea EP ee eer 2 
SEO AR Cee Get ae Ne err eee eG ean 10 
Zinc stearate Pan RE RAPER Sere IT « SO Lt Niet ie Sater Dre 15 
REC oe eictnts chs Seek) Sha licee FUR PP ett PN ee Suey 13 
NO. 3. 

Salicylic acid Rte ae be 
Boric acid sNepe es eeen De te Te eet Se ee 10 
51S MS na eae ae Peet On oer eee DS a Te ee a : 18 
BRIICAOAEREG® seo, 021) eers-s ences esis Be ry Be Acar ieee 10 


The foregoing powders are simply mixed and sifted. 
Perfuming is optional. The selection of the perfume is a 
matter of importance as so many of them cannot stand 
contact with perspiration. Powders may be made with 
other materials including calcium borate, aluminum 
sulfate, alumnol, zinc salicylate, zinc oxide, benzoic 
acid, zinc phenolsulfonate, silver nitrate (in very small 
proportions as a germicide), aluminum aceto-tartrate, 
All these powders can be used for 
including sanitary napkins. 


tannoform, etc. 
general purposes 


Pastes 
NO. 1. 


Petrolatum, white........ 


Titanium oxide. 
Boric acid... 


bo 
m— Sih to 


the mixed 
powders and run through a mill. Sometimes this will 
turn out gritty in which case another pass through a 
mill is required. Any kind of mill, such as a hopper 
mill, roller mill, colloid mill may be used. 


NO. 2. 


Glyceryl monostearate........... . 0 ...... 5 
Pitaniund Oxide ~ « ..< 5: ..<6 04 l 
SNORT 8 nt cts A SR on. ork eee Cor eee ae 3 
SEES ee ee OLN, = MMOL tee Sy org Beet ae * 2 
Pormaidehyde (490% sol)... 0. oo nc beeen cee keen eebews l 


together until a smooth w= cream is formed. \iixing 
is carried on constat. y hen the mass cools to 45° ¢ 
the formaldehyde is stirred 11. This makes a greaseless 


cream. Similar greaseless creams may be made with a 


a! 
Ae 


starch base. 
Liquids 
NO. 1. 


Formaldehyde........ 
Tincture of benzoin. 


(Continued on page 206) 
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PACKAGING 
ABROAD 


BY MARTIN ULLMAN 


In Europe, considerable attention has been given of 
late to the packaging of drug and cosmetic products. 
\ definite trend is in vogue toward better merchandis- 
ing through proper packaging. The author has just 
spent several months abroad recently making a study of 
European methods of treating packages and feels that a 
report of some of the things which he found may be 
helpful and of interest to American manufacturers of 
similar products. 

Consumer convenience is part and parcel of many 
European mouth wash preparation packages. Many of 
these features pouring spouts. They draw attention to 
economies made possible by miniature openings through 
construction of the packages. Selling points are also 
stressed through construction. The feature point be- 
hind these foreign packages is that they are “built up” 
to merchandising keypoints. 

For instance: Sasol, a Swedish mouth wash, features 
a pouring spout with screw-on metal cap, the silhouette 
form of the package drawing attention to the pin-hole 
opening in the spout. Product name, not company 
name, is given full prominence on the paper label adorn- 
ing the complete front of the bottle. The complete 
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metal closure is inserted in a cork inlay which clings to 
the interior of the bottle neck. Attention is drawn to 
the small opening of the Si-ko mouth wash by means of 
a small plastic closure with a spear-like top accentuating 
narrowness. This frosted glass bottle is octagonal in 
shape, its construction preventing it from slipping from 
wet or greasy hands when used, or from being tipped 
over at any time. Still another mouth wash—Vademe- 
cum—features a glass sprinkler closure enclosed in the 
carton to replace the cork closure when the preparation 
is used. This glass sprinkler is in the form of a dog’s 
head, both shape and instruction being contained on one 
side of the folding box in which the mouth wash is 
retailed. These European types also feature more con- 
venient and more positive gripping through actual con- 
struction, such as exemplified by the Sasol and Si-ko 
packages. 

European hair tonics are retailed in packages that 
have been designed to meet the male market. Three of 
these, two Swedish, one German—Pe-Pe, Capillo and 
Watzins Keratin-Harvatten are cited as examples. 
Pe-Pe, a product of F. Pauli, dramatizes and heightens 
its bottle by means of a tall, plastic closure. Its sides 
are indented, forming a slope to- 
ward the center for easy gripping. 
Its shoulders are also sloped, but are 
wide and sturdy. The Capillo bot- 
tle, too, features a tall closure, of 
metal make, in the shape of a crown. 
The label of this bottle has been 
selected to blend with the product 
itself. A transparent cellulose label 
is used with gold lettering, the color 
harmonizing with the actual bottle 
contents. The label alone gives 
originality and style to the package 
in this instance, although at a dis- 
tance the lettering is lost in the 
shadows thrown by the liquid con- 
tent. With a series of indentions or 
grooves running all around its sur- 
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faces, the third hair tonic—Watzins 
centers a simple label making for 
a harmonization of both label and 
bottle. An all-blue bottle is used, 
and the indentions or grooves gives 





product recognition not possible by 
means of colored glass alone. 

The French do an interesting job 
in packaging their perfumes. They 
exhibit good taste. Their packages 
give a picture impression of the con- 
Some of these points may be 
There is a 
bottle 
The use of 








tents. 
explained more clearly. 
close relationship between 








shape and closures. 
lettering and design is restricted to 
the area concerned only. Labels are 
so designed and produced that they 
blend in and become part of the package proper. Let’s 
examine a few. 

The Sans Adieu bottle, of small shape, leaves its 
entire design note to the closure which is made up of 
a series of tapering circular layers. These layers tend to 
increase the height of the bottle in the consumer’s eye. 
A ribbon extends down from the closure stretching the 
entire length of the bottle, a simple label bearing brand 
name only being centered on the surface over the ribbon 
holding it securely in place. Color orderliness is evident 
in the Le Dandy perfume featured by the House of 
D’Orsay. Simplicity of treatment makes this example 
outstanding. A small, solid black bottle holds the per- 
fume. This container is slid into a pink box with side 
panels holding it firm. Over this unit is slid a slide 
cover, also in pink, completing the ensemble. No at- 
tempt is made at cleverness of design, color orderliness 
securing consumer concentration and arousing that 
“impulse” to buy. Novelty is cleverly secured in the 
Fumée perfume, a product of Lubin of Paris. An ordi- 
nary small bottle is used. On the surface is pasted a 
white label, the label being pressed down to conform 
with the contours on the surface of the bottle which is 


fluted. A metal cap, purple in color, indented to sim- 





196 


The Drug and Cosmetic Industry 





ulate the contours of the bottle, is slid over the top of 
the bottle and fits snugly in with the paper label on the 
surface. In this manner a “‘cigarette” pack is created. 
This metal closure also adds height to the package. 

In its colognes and toilet waters the same good pack- 
aging taste is exhibited in Europe, especially in France. 
Another D’Orsay product, Duo, a toilet water, gives 
added value appearance to its package by means of a 
wide white plastic closure which is really two closures in 
one. Having a narrow aperture at the top, the use of an 
equally narrow or small closure would make the bottle 
appear diminutive. Therefore the producers devolved 
the idea of a two-in-one closure, wherein the actual cap 
of the bottle, which screws on over the narrow aperture, 
is made part and parcel of a larger closure giving the 
desired result of size. The Cheramy bottle consists of a 
series of “waves” in a ribbed design running longitud- 
inally across the surface, a red cellulose cap, set flat on 
the top, blending into the design. A thin, long label in 
gold and black adorns the front of the bottle. Cascade 
is a perfect example of the closure maintaining close 
relationship with bottle shape and design. The bottle 
is made up of three or four sections divided by concen- 
tric circles, the silver metal cap continuing the concen- 
tric circle impression. The move- 
ment of the bottle is picked up and 
repeated by the closure. Lavenor, 
a German toilet water, features two 
side panels of semi-circular con- 
struction, a tall cap again being 
utilized to add height to an other- 
wise small bottle, this cap, too, 
blending in with bottle shape. A 
small, almost square label, decorates 
the lower surface of the unit. 

Simplicity marks the Rigaud tale 
bottle which is geometrically clean- 
cut. The curving lines of the bottle 
lead the eye toward the top which 
features a flat metal closure with 
slide arrangement to allow for open- 
ing of the perforations. Brand name 
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and trade slogan are part of the 
bottle surface. Guerlain uses a 
frosted glass bottle with black plas- 
tic closure for its L’Heure Bleue tal- 
cum. Again bottle shape leads the 
eye upward. Another package vari- 
ation of this same brand is a molded 
plastic container, circular in con- 
struction, arranged as a re-fill pack- 
age. Cartridge units of talcum 
powder can be replaced as required 
by the consumer who retains the 
original plastic holder. This holder 
unscrews at both top and bottom 
permitting easy replacement of re- 
fill powder cartridges. The Mury 
bottle is smooth glass except the face 
or front which has a distinctive pat- 
tern of raised flowers in the glass, this pattern being 
treated with blue die inking. Package treatment in 
this instance establishes immediate product recognition, 


prevents package imitation and gives certain identity of 


product and package by presenting a readily remem- 
bered picture impression. 

To stir the imagination, good packaging calls for 
attention to what might be termed ‘“‘little details.”’ 
Such attention is stressed by two European packages. 
One—Ery, a sun tan preparation—which follows the 
American precept of utilizing a label on the front of 
which is brand and company name while the back con- 
tains instructions which are readable through the back 
of the bottle itself, inserts a cotton head covering to 
keep the greasy liquid from touching the hair when 
applied to the face in its carton. The other—Hega, a 
shaving cream—rolls a small piece of chamois cloth 
around the head of its tube before inserting the latter in 
an ordinary folding box, the cloth intended for use in 
wiping used blades before returning them to their hold- 
ers. Both items add very little cost to the products 
themselves and are appreciated by the consumer. 

The re-fill idea in packaging is carried out by a Euro- 





Feb. ’36: 38, 2 








The Drug and Cosmetic Industry 


pean tooth powder. Dentamo, a Swedish product, is 
merchandised in a tin container with a molded cap, the 
cap featuring a series of indentions for easy gripping in 
opening. The bottom of the container is removable. It 
is set up about 14 inch into the can. The consumer 
purchases household drum sizes of Dentamo and re-fills 
the container as often as necessary with due economies 
in his budget. 

The English D’Orsay line is an example of extremely 
good designing of a family line of cosmetics. Every 
package in this line has distinct individuality, yet each 
is instantly recognizable as a product of the House of 
D’Orsay. Design is the important element in the 
D’Orsay family line. By means of white surfaces a 
family recognition is secured. This is seldom varied. 
Recognition is further carried out by the use of the 
D’Orsay crest. The four products in the photograph 
include a perfume, face powder, talcum powder and 
dentifrice. Liberal white space marks three of them. 
The crest is on all four, the talcum powder container 
having the crest raised on its metal closure. Both the 
perfume and powder boxes are covered with embossed 
paper. A black cameo effect is secured on both by 
means of raising the silhouette figure 
of Lord D’Orsay in black against a 
gold background. On the square 
perfume bottle contained in the first 
box company identification is also 
carried out by the use of a raised 
figure on the surface of the bottle. 
Blue printing against a solid white 
background features the talcum 
powder. The dentifrice, in a tube, has 
ared background with product, com- 
pany name, figure and crest in white. 
Although each of these four D’Orsay 
products is different in shape 
and contents, design establishes 
each as part of a complete family. 

A number of other interesting 
package treatments of drug and cos- 
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Deodorant 


Depilatory 





Astringent Cream 


Bleaching Cream 


Hand Cream 


COSMETIC 














There are many cosmetic products 
which do not fall into any general 
classification, representing cosmetic 








Purpose Properties 








To deodorize perspiration with or without Liquid, cream or stick. Should not irritate 








diminishing flow. the skin and should be easy to apply. 
To remove superfluous hair. Powder to be made into paste before use, or 


cream. 








To tone and refine skin, reduce large pores. | Should be like other creams in color and con- 
sistency and not be too irritating. 





To whiten the skin. | Medium soft tissue cream containing non 
irritating bleaching agents. 


To soften and whiten hands and protect | Medium soft cream which should not leave 














them. hands greasy or sticky. 
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‘PECIALTIES 


specialties. We have selected the 
more important of these for this 
month’s “at a glance” treatment. 





Composition 
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oily. 





Liquid Salve Stick 

Astringent and antiseptic are active ingre- | Alum... 15.0 Rate 20.0 
dients. Vehicle is simple solution, salve or | Boric Acid. 5.0 a 
cream or solid stick. Zinc Oxide fs 15.0 5.0 

Glycerine. . >.0 as ve 
Petrolatum 78.0 50.0 
Paraffin. ss 2.0 25.0 
Water.... : 80.0 

| Perfume and color if desired. 

Alkaline earth sulfides in alkaline media are | Strontium Sulfide. 50.0 30.0 27.0 

active ingredients. Perfume to cover, H2S. | Calcium Sulfide on. 20.0 2.4 
Starch. . 30.0 30.0 1.8 
Zine Oxide. 19.8 runt 24.0 
Menthol. . 0.2 1.0 1.0 
| Talc. 19.0 a 
| Tragacanth. . 0.8 
| Glycerine... . 8.0 
Lanolin. . 8.0 
| Water. . 24.0 
| Perfume. 

Compatible cream base containing astringents | Absorption Base. . ‘ 15.0 Ee 
tannic acid, aluminum salts, alcohol, etc. | Cetyl Alcohol... . tau aa 6.0 

| Petrolatum. ae 33.0 29.0 
Lanolin... . 5.0 2.0 es 
Paraffin Le Oe err Or tas aa 5.0 

IRIs Fino nde ah casos 30.0 15.0 30.0 

Pre MNMIM St oo ce 8 fs gases Se Ae eps oN 1.0 ae ao 

fe MEMEO ONENY 5.0.95 < isis -osres-cie ty eae De 5.0 3.0 

| Acetic Acid (80%) . 1.0 ors: 2.0 

| Water....... 45.0 30.0 25.0 
Perfume. 

Use bleaching compound and cream ingre- | Zinc Peroxide..........................-- 10.0 a 2 
dients that are stable under the conditions | Sodium Perborate. . . 5.0 wae 
of manufacture and storage. | Hydrogen Peroxide (3% ae 30.0 

Absorption Base... . 20.0 rie 
Cetyl Alcohol. sea 6.0 

PRONOUN Soe rose Sn hice ae, sty Ge et past Rees 75.0 an 20.0 
Paraffin. . 5.0 2.0 5.0 
Mineral Oil....... 5.0 33.0 34.0 

| Lanolin.... 5.0 Pens 5.0 

CC: San ne OMe neni me 40.0 

Vanishing or tissue creams which are not too | PROS DUORARIOSOs 6 x's aj vecaade eine met wes 15.0 20.0 Pa 

Emulsifier for oil-in-water emulsion | Beeswax... ... 3.0 mee 5.0 
should resist acid. Tn ee er rree 3.0 10.0 
Diimeanbanties io ooo 2k cs eee ao ae eee ve hee 0.5 
RINNE INI re 5-5 3 Sire we Re 10.0 10.0 9.0 
Lactic Acid..... 26 2:0 sa 
INMRDEG aa Nines vale hack 70.0 65.0 78.0 
Perfume. 
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This formidable word describes a condition more 
commonly known as painful menstruation. 
varying degrees accompanies this periodic physiologic 
process in about forty per cent of all menstruating 


women. There exists, therefore, a market consisting of 


a good many million customers, a majority of which are 
clamoring for but symptomatic relief, possibly twelve 
times per year. The magnitude of this potential market 
has not been exaggerated nor even partly exploited. 
The foregoing could easily be verified by a few months 
experience behind a retail drug counter. 

Whether or not the retail pharmacist has the moral 
or legal right to dispense the comparatively harmless 


medicaments used in the symptomatic treatment of 


dysmenorrhea is a mooted question. The fact does re- 
main however, that of the large number quoted above, 
but an insignificant fraction ever find their way to a 
consultant’s office. This confirms the writer’s view, 
that the average female does not consider this malady 
serious enough to seek professional aid. Further con- 
sideration of the etiologic factors will corroborate such 
interpretation by the laity, i.e. the average case of 
dysmenorrhea is of temporary character, is not serious, 
and in the majority of instances, does not signify any 
pelvic disease or lesion. 

Nevertheless, Nature did not intend this periodic 
function to be accompanied by pain. To reiterate, 
when pain does exist, it does not mean there is an 
organic pathology or pelvic disease per se. A summary 
of the etiology of primary dysmenorrhea will serve as a 
detailed explanation :— 

Primary Dysmenorrhea 

lesion) 

1. General lowered resistance, due to fatigue, over- 
work, insufficient sleep, anemia, poor diet, con- 
stipation, infection, tuberculosis, ete. 

2. Neurosis, embracing sensitive temperament, 
nervous exhaustion, nervous hypertension, etc. 


(no demonstrable pelvic 


Pain of 
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DYSMENORRHEA 





L. Stambovsky, Ph. G. 


3. Hypoplasia, or underdevelopment of sex organs. 
This condition is frequently associated with 
menstrual pain. 

Secondary Dysmenorrhea (definite pelvic pathology) 

Under this grouping are found various pelvic lesions, 

neo-plasms, maldevelopment, malformation, inflam- 

matory diseases, etc. Complaints engendered by any 
of these disturbances positively demand medical 
attention. 

It is the consensus of medical opinion that most cases 
will fall under the classification of primary dysmenor- 
rhea. Further analysis seems to indicate that general 
lowered resistance and neurosis are the most guilty 
contributing factors. This attests a previous statement 
to the effect that the majority of sufferers are correct 
in their attitude towards this malady. Accepting the 
above text as a basis for treatment, it is obvious that 
symptomatic relief of dysmenorrhea is amenable to 
simple self medication. Frequently, upon the removal 
of the guilty generative conditions, many women sud- 
denly find themselves rid of their disorder. Normal sex 
life, improved living conditions, exercise, sedation, etc., 
will often perform this service. 

The symptoms are not complex, namely pain of 
varying degrees in the pelvic and lower abdominal 
regions, commencing with the onset of the menstrual 
flow, or possibly preceding it by several days and some- 
times persisting for an equal length of time after dis- 
charge ceases. Reflex symptoms such as nausea, 
vomiting, neurosis, herpes, eczema and erythema have 
all been observed. 

To more intelligently combat the discussed pain, it 
would be wise to conjecture upon its mechanical origin. 
While there exists no specific proof, gynecologists agree 
that the uterus is stimulated to a spastic state giving 
rise to pain. This is as expected, for any over stimu- 
lated or spastic muscle would react similarly. It is 


(Continued on page 206) 
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TWO PROMOTIONS 


A YEAR 


Daggett & Ramsdell has decided upon a sales pro- 
gram which will include special Spring and Fall promo- 
tions designed to get more of the company’s new mer- 
chandise into the hands of prospective customers with a 
view to making them permanent users of Daggett & 
Ramsdell products. The company feels that this is 
particularly important in their case because, although 
known for so many years as manufacturers of face 
creams, they feel that it has not been generally known 
that Daggett & Ramsdell has added a complete assort- 
ment of make-up preparations to the line. 

Another important reason behind promotions is the 
fact that new line Daggett & Ramsdell merchandise is 
sold on a selected outlet basis to those dealers who will 
co-operate in maintaining the prestige of the line. This 
has meant that practically all advertising and promo- 
tional activities must revolve around the individual 
outlet. Department stores have naturally been the 
basis for the entire new distribution set-up and the 
company feels that the logical method is to seek the 
co-operation of these stores in putting over promotions 
to increase the use of its products. 

In the past, promotions have tended to feature 
various face creams in the line in the form of kits that 
have been attractively packaged with a view to gaining 
the utmost in eye appeal and counter display. This year 
it was decided to build the promotion around the new 
make-up items to dramatize to the public, the stores, 
and the company’s own salesmen the important fact 
that Daggett & Ramsdell now has a complete line not 
only of face creams but of make-up as well. 

The spring promotion is based on the “Park Avenue 
Make-up Kit” which contains modified sizes of Daggett 
& Ramsdell Perfect Protective Cream, Skin Tonic, 
Cream Rouge, Eye Shadow, Eyebrow Pencil, Face 
Powder, Lipstick, and Finishing Lotion. These kits 
are offered to the stores at 40° discount and go on sale 
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the week beginning February 17th at the price of $1.29. 
(The contents represent an actual $2.50 value.) The 
kits will be offered by the stores until all of them have 
been sold. The unique feature of the “Park Avenue 
Kit” is that it is offered in assortments to conform to 
the eight beauty types recommended by Daggett & 
Ramsdell in offering their make-up preparations to the 
public. This means that every woman will be able to 
buy that kit which contains the preparations espe- 
cially designed for her special type of beauty. 

Naturally the success of any department store pro- 
motion depends entirely on the wholehearted co-opera- 
tion of the buyer and the store manager. Daggett & 
Ramsdell has made every effort to secure widespread 
co-operation in the way of extensive counter and aisle 
displays and full windows devoted not only to the 
promotional kit but to the display of regular Daggett & 
Ramsdell merchandise as well. The stores have also co- 
operated in running newspaper advertising with mu- 
tually satisfactory results. The “Park Avenue Kit” 
promotion, itself, will be supported by large space news- 
paper advertising that placed nationally by Daggett & 
Ramsdell. Many of the stores will tie in with this ad- 
vertising with their own store newspaper advertising. 
The large space copy which will be used is designed not 
only to create a quick intensive impression on the public 
but also to intensify the interest of buyers, store man- 
agers, and the company’s sales force in a dramatic pre- 
sentation of a promotion which the company believes 
will prove to be unique in the cosmetic field. 

\ second promotion is planned for the Fall, but 
naturally, details on this have yet to be worked out. 
Much depends upon the success of the present program 
particularly since it marks quite a different departure 
from Daggett & Ramsdell’s usual method of handling 
department store promotions. 
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BY JOSEPH 











The photograph in the upper-left 
corner shows inspection of one of the 
tanks in which acidophilus bacillus is 
grown, while directly below, the 
acidophilus is being separated from 
the milk culture medium. At the left, 
‘‘Hexylresorcinol Sucrets’’ are being 
packaged while above, a hospital- 
size jar is being filled. 
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A battery of Duriron kettles especially 
designed for the manufacture of 
“Hexylresorcinol’’ is shown in the 
upper-right corner, while below is a 
close-up of the machine wrapping 
“Hexylresorcinol Sucrets.”’ In the 
center of the page, the “Sucrets’ are 
being packaged, while at the bottom, 
are the solid nickel stills used in man- 
ufacturing ‘Hexylresorcinol.”” 








To the left, soluble elastic capsules are 
being packaged, while at the bottom, 
an operator is shown hand-molding 
hypodermic tablets. In the center, 
celluloid ointment tubes are being 
filled and vials being labeled and 
packed. All the photographs shown 
are candid’ shots taken while the 
work is being done. 











At the top of the page a battery of 
tablet coating pans are shown in 
action, while to the right is an auto- 
clave, used for sterilizing biologicals. 


Just above, smallpox vaccine tube- 
points are being packaged, and along- 
side, biological and ampoule vials are 


being inspected. Photographs taken 
in the plant of Sharp & Dohme by Dr. 
von Miklos. 











Fluctuating Menthol 


(Continued from page 191) 

These are the reasons cited by factors here who are 
of the opinion, however, that prices will not decline 
more than twenty-five cents below the present level 
of $3:50¢during:the next few months unless.the early 
summer should indicate another good crop of Japanese 
peppermint, in .which case the market would turn 
decidedly easier. 

The Japanese explanation of their firm position is 
based for the most part on statistics alone. They suc- 
ceeded in disposing of the two very heavy crops prior 
to the current one and are, for the most part, inclined 
to disregard the fact that imports last year into the 
United States of some 6,000 cases was about 2,000 cases 
in excess of actual yearly requirements here. They also 
quote the fact that the 1935 crop was smaller than that 
of 1934 but fail to state that the estimated production 
of between 9,000 and 10,000 cases is normal and well 
able to take care of world requirements. 

Japanese comparisons with 1934 are also open to 
question because in that year production was excep- 
tionally heavy and was only disposed of through 
fortuitious circumstances. 

Alcohol Losses 

(Continued from page 186) 
cheaper to install and to operate, it is still too expensive 
to employ in connection with cheap solvents. Some 
experimenters advocate refrigerating the secondary 
condenser only to trap the vapor that comes through 
the vacuum pump. This would help of course but it 
doesn’t permit the operation of stills at any higher 
vacuum than they are operated at now. 

At the present time the most sensible arrangement of 
condensing equipment is to use a two stage counter- 
current condenser. Such a set-up makes provision for 
passing the incoming cold water through the secondary 
condenser on the discharge side of the pump first; from 
here it passes through a small condenser located on the 
intake of the pump and finally it passes up through the 
main condenser column. 

Dysmenorrhea 

(Continued from page 200) 

readily appreciated that the administration of an 
analgesic, would be incomplete treatment. Relaxation 
of the spastic uterus would obviate the basic source of 
pain. Therefore the combination of an antispasmodic 
with an analgesic would logically be the ideal medi- 
cation. 

This may be accomplished by the alliance of ephedrin 
with any of the well-known analgesics. The writer 
realizes that this assertion is arbitrary and consequently 
will provoke evidence of discredit. Its vulnerability 
consists of the fact that Cushny claims ephedrin con- 
tracts uterine muscle, which is directly contrary to the 
statement made by the author. Solis-Cohen also is of 
the opinion that ephedrine contracts uterine muscle, 
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but he qualifies this opinion by pointing out that while 
a certain dose of this drug might effect an observed re- 
action, a larger dose might stimulate exactly the oppo- 
site effect of the smaller dose. The writer supports his 
belief with the following: Ephedrin does relax bronchial 
muscle during spasm in asthma; in the limited number 
of cases of dysmenorrhea observed the ephedrine com- 
pound was distinctly more effective than an analgesic 
by itself; and, last but not least, in many instances, 
theoretical and practical drug behaviors are widely 
divergent. Doubtless further study would be in order. 
Typical formulae may be noted below :— 


No. 1. 

Aspirin. . 2 grains 
Acetphenetidin he lec wi 
Ephed. Sulp.. . \% 

No. 2. 

Amidopyrine. . ... 3 grains 
Ephedrin Sul... .. . ere lg 


Many other combinations are possible. While there 
are a number of products now marketed for the sympto- 
matic relief of primary dysmenorrhea, it should be 
emphasized that the ephedrin compound is extremely 
more effective than any mere analgesic. The first to 
offer an antispasmodic allied with an analgesic directly 
to the laity, would be rewarded by instant acceptance, 


motivated by sheer gratitude for therapeutic excellence. 
References 
Pharmacology & Therapeutics—Cushny 
Gynecology & Obstetries—C. H. Davis 
Pharmacology—Solis-Cohen 
Merck Manual 





Deodorants 
(Continued from page 194) 
while it lasts. But the formaldehyde is so volatile that 
it does not last long. 


NO. 2. 

Aluminum aceto-tartrate....................... 8 
RMN RAINED ieee Sivgn cicero reise teL Ae core eas 5 
Eau d’Cologne............ Re era a Me ce 20 
Water:.<.. SFr epee : : 67 


Dissolve the tartrate in the water, add rest of in- 
gredients. Filter. 


NO. 3. 

Aluminum chloride... . . ee EO PN oc 7 

Aluminum sulphate 9 
10 


Boric acid........ : Bru aer eta Sah ee 
Water........... ds tes DNs 2 i ONS RP Re ae econ 74 

Heat the water, dissolve in it the boric acid, then the 
sulfate and finally the chloride. Allow to cool, add some 
diatomaceous filter—aid and filter. 

Aluminum chloride is probably more widely used in 
astringent deodorants than any other chemical. It is a 
powerful astringent with excellent deodorizing prop- 
erties. Oxyquinoline sulfate is a very good ingredient, 
being both antiseptic and deodorant. Aluminum aceto- 
tartrate is a very good deodorant material and quite 
stable. Other chemicals include alumnol, alum, alumi- 
num acetate, aluminum subgallate, aluminum boro- 
tartrate, potassium permanganate (limited), chromic 
acid (limited), tannic acid (unstable), chloral hydrate 
(dangerous), tannalum, ete. 
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Magnesia Mouth Wash 


Allen B. Wrisley Co. is introduc- 
ing what appears to be a 
departure in mouth washes—one 
based upon milk of magnesia. They 
call the product “Lactoral,” it is 
described as a double-action anti- 
acid milk of magnesia mouth wash, 
and it is packaged as shown on the 
accompanying picture. According to 
P. R. Trent, who is in charge of 
sales promotion, “the already popu- 
lar demand and established wide- 
spread use of milk of magnesia as an 
anti-acid, has stimulated immediate sales” on this new 
product. 


new 


The following statement by the company illustrates 
some of the promotional points which will be stressed. 


“The Lactoral formula calls for a minimum of 50% of 


Milk of Magnesia, blended to retain its maximum effect 
as an anti-acid and to guarantee the pleasant and re- 
freshing taste of a regular mouth wash. Lactoral’s 
double-action treats both cause and effect of unpleasant 
mouth and breath; the Milk of Magnesia neutralizes 
the acid condition and the rest of the formula is made up 
to purify, sweeten and deodorize the mouth and breath. 

“As a throat gargle” the statement continues, “‘its 
efficiency has been proved by its use in helping to pre- 
vent sore throat, to prevent acid conditions that lead to 
tooth decay, and to provide new protection and relief 
from ‘smoker’s breath’ and ‘drinker’s distaste’. The 
reason behind its more lasting protection and pleasant 
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taste,” it is pointed out, “‘is the invisible film left in the 
mouth after using Lactoral.”’ 

The company plans to sample physicians and den- 
tists, to advertise in trade and professional magazines, 
and follow this by national advertising. The product is 
packaged in three sizes to retail for 50 cents, 25 cents, 
and 10 cents respectively. 

The packages are Maryland blue bottles with closures 
by Aridor Co. 


Pepsodent’s 1-Cent Sale 


Pepsodent is using the popular l-cent sale idea in a 
current promotion on its antiseptic. Two bottles are 
being offered for the price of one, plus one cent, and 
magazines, newspapers and radio are used to announce 
the special offer. To protect the offer from “splitting,” 
the extra bottle has a red label in place of the standard 
one and the two bottles are packed in one carton. The 
retailer pays for the regular bottle only and quotas 
have been set, based on past sales, to prevent over- 
stocking. 


St. Denis Promotion 


Here is the new attractive combination package 
which Parfumerie St. Denis has been featuring in a 
special offer (closes February 15). The package con- 
tains the company’s cologne, which has been a good 
seller at $1.00, and bath oil, which retails at 50 cents. 
During the period of the offer, both are available in this 
combination package for $1.00. The company feels 
that everyone who tries a bottle of the oil will become a 
constant user and besides, the two products belong to- 
gether, the oil for the bath and the cologne afterwards: 
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“Maquillages Harmonises” 


Elizabeth Arden is presenting a clever new Make-up 
Chart as part of her Spring promotion. This chart gives 
actual swatches of the popular daytine and evening 
fabrics and below indicates the proper shades of founda- 
tion, powder, “Sha-do,”’ cosmetique, rouge, lip-pencil 
and nail varnish to use with it. These new charts are on 
sale for 50 cents each at all Elizabeth Arden salons and 
leading department stores throughout the country. 

The make-up is particularly built around two pow- 
ders, “Illusion Powder” and *‘Cameo Illusion Powder,” 
the latter to be smoothed over the former, and the 
chart gives just the right combinations of daytime and 
evening make-up for each smart new color, and for all 
types of complexions built around these powders. 


“G-Man Antiseptic 


The current car-cards on Zonite have been attracting 
considerable attention. The one reproduced below is 
one of a series of three, ali similarly designed with the 
same color work, and with only the sales copy, in black, 


varying. 


“Good Looks” 


“Woman's Home Companion” has made what 
appears to be a smart and timely move by inaugurating 
a series of articles in question and answer form, which, 
when finished, will be a complete ““Manual of Good 
Looks.” The first article in the series which begins 
with the February issue is “The Care of the Skin.” 
Hazel Rawson Cades, good looks editor of that publica- 
tion, is the author of the series. 

*“Woman’s Home Companion” had found from reader 
reactions that their subscribers were becoming some- 
what more scientific in their approach to beauty prob- 
lems and wanted to know more of the facts concerning 
beauty care. This series is the result and cosmetic 
manufacturers should be interested in it and in the 
viewpoint which it represents. 


“Toilet Requisites” 


The February issue of ‘Toilet Requisites,” the first 
to be published by the publishers of THe DruG anpb 
Cosmetic INpustry, is the largest February issue since 


1932. 
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Bayer's “Calirad” 


The Bayer company, hitherto concentrating upon 
aspirin alone, is now introducing another product, 
“Calirad Wafers’—mint-flavored, combining calcium 
and phosphorus with vitamin D. Distribution has begun 
in the New York area with a radio campaign every 


week day but Saturday. The product is packed 48 
wafers per box and sold under a controlled distribution 
exclusively through drug stores. 

Three Calirad Wafers, according to Bayer research 
scientists, contain the equivalent of one pint of milk. 
In addition to this chemical element there is the sun- 
shine Vitamin D equal to two teaspoonfuls of cod liver 
oil per tablet. Phosphorus is added in proper ratio to 


aid in assimilation. 


Lucretia Allen’s New Products 


Lucretia Allen, who has been marketing a line of per- 
fumes for several years, is planning to enlarge the line 
with a lipstick, a bath powder and a face powder, 
based on some of her more popular odors. The lipstick 
will retail at $1 and the powders at $2 each and they 
will be sold through the same outlets which now carry 
the perfume line—the better department and specialty 
stores in the bigger cities. The packages will be in 
torquoise blue and French gray, the characteristic color 
scheme of the perfume line. 

Lucretia Allen’s newest odor is “Savoir Faire’ and 
others which she is developing are “Addis Ababa,” 
“Tops Gardenia” and “Pursuit.” All of her odors retail 
in three sizes at $3.50, $5, and $10. 
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“Matched Make-up” 


Hudnut is using “Matched Make-up” as the key- 
note for its current sales drive on the ““Marvelous”’ line. 
Under the plan, face powder, rouge, lipstick, eye 
shadow, and mascara are harmonized in four groups 
to fit the four different color personalities. This makes 
it simple for the retailer to sel) the five products know- 
ing that they are harmonious, Hudnut also explains to 
the retailer that this plan is to help him in his competi- . 
tion with syndicate stores. A large consumer advertis- 
ing campagin stresses, ““Richard Hudnut creates Mar- 
velous, the Matched Make-up, Keyed to the Color of 
Your Eyes.” 





Packaging Abroad 


(Continued from page 197) 

metic items were observed. <A few of these follow: per- 
fume and soap in tubes; a soap—Illum—with a ribbon 
attachment imbedded into it so that it may be hung on 
a hook to prevent waste and mess; Danapin—a bath 
salt—with which a measuring unit in the form of an 
extra metal cap is furnished; a lipstick—Brosafar—re- 
tailed in a miniature carton with a paper band holding 
the stick snugly in an inset cut in the bottom of the 
lower half of the carton (two piece); Silhouette, a Ger- 
man shaving cream, capped with an octagonal shaped 
plastic closure sufficiently wide to allow the metal tube 
to be stood on a shelf in an upright position; Gibbs, 
another shaving cream, with an oblong closure permit- 
ting ready turning whether hands are wet, greasy or 
dry; a lip rouge in the ordinary circular plastic container, 
but with a transparent window in the center permitting 
the prospect to see color and quality; and others. 
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The wholesale value of cosmetics sold in the year ended December 1935 was $143,724,000, an increase of 16 per 
cent. over sales for the year ended December 1934, which equaled $123,826,000. Sales were nevertheless made at 
a lower rate than in the 12 month period ended November 1935 when the total equalled $145,114,000; this repre- 


sents a decline of about one per cent. 
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A‘newly designed bottle is now being used The Bayer Co. is introducing ““CALIRAD 
for McKESSON & ROBBINS’ Albatum \WAFERS’’—mint-flavored, combining  cal- 
The bottle, designed by Marshall Lane, of cium and phosphorus with vitamin D. 

McK. & R., is an oval which eliminates the 

sharply undercut shoulders and sharp cor- 

ners. While the design was adopted to pro- 

vide for ease in removing all the contents, the 

outward appearance was also most pleasing 

Photo courtesy Owens-Illinois Glass Co. 


































McKESSON & ROBBINS have made two 
additions to their Milk of Magnesia line. 


These two are the Milk of Magnesia Tablets IVIS DENTAL POWDER is @ product of the 
(shown on this page in both bottle and tin), lvis Corporation, Buffalo. It is a forty per 
and Milk of Magnesia Tooth Paste. cent. sodium perborate product and releases 


four per cent. of oxygen. Its outstanding 
feature is said to be that it is the first per- 
borate powder in which the obnoxious taste 


ii iii iil iain a is covered by means other than merely adding 


gold has been chosen by the PRINCE Flavor. 
MATCHABELLI PERFUMERY CORP. as a 

gift package, especially suitable for Valen- 

tines’ day. The box contains three small 

crown bottles of the “Duchess of York,”’ 

“Ave Maria,”’ and ‘Empress of India.’” Each 

box also contains an attractive heart shaped 

card to carry a personal greeting. 


A new cream rouge shade, “INNOCENCE,” 


by Dorothy Gray gives that natural unrouged Hudnut presents the DU BARRY STIMU- 
look so desired by the more conservative LATING CREAM. Its purpose is to activate 
and yet it eects the warmth of tone so neces- circulation that the skin may more easily and 


sary after the twenties. quickly throw off its impurities. $2.00. 
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“Night and Day” toilet water complements 
the ‘Night and Day’’ perfume recently 
launched by ELIZABETH ARDEN. It may 
be used as a delicate perfume or after the 
bath as a mildly stimulating refreshing lotion. 
The subtly haunting, intangible fragrance in- 
spires admiration and arouses instant envy. 


PARFUMS CHARBERT present the new 
dramatic Drumbeat perfume which will retail 
from $1 to $27, and Drumbeat Eau de 


Cologne to retail at $2. The Drumbeat face 


powder, talc and bath powder, looking very 
attractive in black and gold drums, will retail 
at $1 each. 


THE TIP-TOP CLOSURE CO., Chicago, is 
sponsor of this closure which you simply 
“tap the tip’’ in the palm of the hand to dis- 
pense as much or as little of any liquid prepa- 
ration as is required. Photo courtesy Carr- 
Lowrey Glass Co. 


A complete new line of cosmetics under the 
name of GLORIA DARLINGTON hes re- 
cently been placed on the market. The 
creams are all orchid in color and are pack- 
aged in smart looking white frosted jars with 
maroon cap and label. 
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PEGGY SAGE’S new Gardenia liquid 
Hand Cream is an excellent protection for 
hands that chap and roughen easily. Item 
number two, a fragrant, flufy cream, which 
may be applied with a nail brush, face cloth 
or the fingertips, is the new Peggy Sage Nail 
Dress. 


BRECK’S BABY-LAVO is said to be the re- 
sult of scientific research to obtain a neutral 
cleansing agent. While most soaps have a 
pH of over 8, (pH 7 being absolutely neu- 
tral) Baby-Lavo has a pH of 8 which does 
not increase in water solution. 


LUCRETIA ALLEN is adding a lipstick, a 
face powder and a bath powder to her line. 
The lipstick is shown here with her newest 
perfume, ‘Savoir Faire.” 


ELMO presents the Skin Texture Set to retail 
at $3.50. This package is designed to give 
the necessary group of items for a complete 
home facial, one for dry skin and one for oily 
skin. The Dry Skin set contains Ultra Cleans- 
ing Cream, Texture Cream, Ralo Face Pow- 
der; the Oily Skin set contains Melting 
Cream, Texture Cream, Ralo Face Powder. 
Generous trial packages of Cucumber Cream 
or Ralo Lotion, Herbal Tincture or Skin 
Freshener are included. 
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MADE FROM METAL 








Scope A wide field is included in the title 

“Made from Metal.” Our intention is 
to point out Scovill’s capabilities beyond the vanity 
cases, rouge boxes, bottle caps, jar covers, lipstick 
containers and material of this nature usually thought 
of by cosmetic manufacturers in connection with 
Scovill’s name. 

Illustrated below is a product that indicates how 
the designing and manufacturing facilities utilized so 
well by the cosmetic industry can also be used for the 
economical production of many another part or product. 

This device is used by dentists to hold false-tooth 
color-matching samples—samples used to determine 
the particular shade of color the artificial tooth should 
be to match the natural teeth. 

The plate is made in 3 parts of solid brass, plated 
and polished to a high luster. There are spaces for 
32 samples, each kept in its own properly numbered 
space, yet each readily removable for close comparison 
work when the general shade has been determined. 

To enable efficient, economical production, made-to- 
order metal parts should be ordered in quantity. Where 
such quantity orders can be placed, Scovill’s develop- 
ment and production facilities may be helpful. 





32 Division 

. is a name and number, not at all well known by 
Scovill’s cosmetic customers and prospects, but impor- 
tant to them nevertheless. It’s the inside name for the 
Scovill division which turns out the thousands of metal 
cosmetic containers and closures which Scovill supplies. 

It includes an art staff which creates new designs, 
a model room which produces models from the design 





drawings to show how the finished product will look; 
tool designing and building departments, and — equally 
important —complete production facilities for final 
production of the job. 

Illustrated is the inside construction of a typical 
vanity. This, a double, made on special tools, can be 
sold in moderate quantities either with or without 
Similar 


special stamping as the customer may elect. 
arrangements can be provided for lipsticks, closures, 





rouge boxes, in fact for most of the metal articles a 
cosmetic manufacturer purchases. 

Where the quantity is sufficient to justify it, special 
exclusive designs, shapes and stampings can be pro- 
vided. Here Scovill’s art staff can be of real help! 

We will appreciate an opportunity to work with you 
on any problem of this nature which you may have. 


To those interested in Canadian 
and foreign markets 


Scovill offers the facilities of its well-established 
Canadian plant in Toronto, Ontario, to those concerns 
interested in distributing to Canadian and foreign 
markets. 

This Toronto plant, duplicating many of Scovill’s 
United States facilities, makes possible volume manu- 
facture of metal parts and products in Canada; or by 
partial manufacture in the United States and final 
fabrication, finishing and assembly in Toronto, com- 
plete service on a wide range of parts and products 
can be provided. 

A letter to Scovill at either Waterbury or Toronto 
will bring you further information. 
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DOROTHY GRAY THROAT CREAM is 
developed especially to keep the tissues of 
the throat and neck full and firm. It is a con- 
centrated emollient to be used for massaging 
neck and throat and also to be left on all 
night es a night treatment. 


E. C. DEWITT & COMPANY have improved 
the appearance of their Toothache Drops 
package by adopting a molded flange cork 
shown on the package at the right, in com- 
parison with the old package at the left. The 
natural cork stopper is attached to the molded 
plastic top by the exclusive fin construction of 
the Dodge Cork Compeny. 


Universal Laboratories, Chicago, is introduc- 
ing ‘“SOOTH-ON” for the skin. The pack- 
age features a dispensing-type closure. 
Photo courtesy Swindell Bros., Inc. 








THROAT CREAM 
‘@ 





The face creams of J. R. WATKINS are pack- 
aged in straight-side opal jars with double- 
shell caps. Jars are by Hazel-Atlas Glass 
Company, and caps are by Phoenix Cap 
Company. 


WEMCO PRODUCTS COMPANY, Cleve- 
land, have devised a package for their brush- 
less shaving cream which should appeal 
especially to the men who use their product. 
The product is packaged in an opal jar with 
a closure designed so that the empty jar and 
closure make an excellent ash-tray. Photo 
courtesy Hazel-Atlas Glass Company. 


ANTOINE DE PARIS creations for 1936 
include this attractive Introductory Kit con- 
taining five Antoine skin essentials—Cleans- 
ing Creme, Nourishing Creme, Foundation 
Creme, Skin Tonic, and Make-up Remover. 
A complete individual facial treatment; one 
for the dry skin and one for the normal and 
oily skin. 


New retail prices on KRUSCHEN SALTS are 
receiving immediate trade acceptance says 
E. Griffith Hughes of Rochester. Productive 
advertising appeals, incorporating the new 
sizes and prices, are finding favor. 
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1 Standard C-T and D-s, 
* With-Knurl 

Stock: all standard sizes; in Gold 
Red Lacquer, Blue Lacquer, White 
Coat, P & O or P & V liner, to 33 
M/M; Gold Lacquer, White Coat 
P & Oliner, 38 to 120 M/M, Btok 


FOR EVERY PURSE AND PURPOSE CAS ian 
Date wae 


Tools for 24 to 120 M/M; * 
Part-Dome No-Knurl, 
® C-T — Tools for 24 to 48 
M/M, 53 to 70 M/M; * 
5 Half-Dome With-Knurl, 
* C-T 
Tools for 28 M/M only; * 
Full-Dome No-Knurl, 
® C-T — Tools for 18 to 5§ 
M/M, 63 to 70 M/M. Stock: 18 t 
33 M/M, Black Coat, P & V liner 
6 Full-Dome With- 
-@. Knurl,C-T 
Tools for 28 and 51 M/M only; * 
7 Medium Deep C-T, 
¢ With-Knurl 
Tools for 28 M/M only; * 
8 Perforated C-T, Part- 
* Dome With-Knurl or 
No-Knurl 
Tools for 38, 48 M/M; * 
Perforated C-T, Fliat- 
* Top With-Knurl 
43,53 M/M, 48 M/M with cheese 
perforation; * 
10. Tumbler Cap 
Stock: 58, 73, and 63 to 75 M/M, 
White Coat, P & O lined. 
1 1 One-piece Vacuum, 
* With-Knurl, C-T and D- 
S——Stock: 53, 58, 63, 70 
M/M,F,G;White Coat, Compoliner. 
12 Two-piece Vacuum, 
* With-Knurl, C-T and 
D-S—Stock: 38, 48, 53, 58, 
63, 66, 89; 100, 120 M/M, B, F 
to K;Gold, White, Compo liner. 
12 Two - piece Vacuum, 
“a. With Knurl, Cut-out 
Top, D-S—"'F"’ snd‘ G" 
only, Stock: Gold; Compo liner. 
3. Standard 1-T— Domed 


Stock: 18 to 38 M/M, Black Coat, 

P&VorP & W Wliner. 

13 Standard 1-T—Fliat 
“Qs Top—Stock: 40 to 100 

M/M, Black Coat, P & WW liner. 


= “Capital”? 1-T—Stock: 28 
M/M only; Black Coat, P&V liner. 
15. “‘Coronet”’ 1-T 
Too!s for 28 M/M only; * 
. “*Squaretop”’ 1-T 
Tools for 28 M/M only; * 
17 ““Squaretop’’ Medium 
* Deep I-T 
Tools for 20 M/M only; * 
1 Standard Round Me- 
* dium Deep I-T 
Tools for 18 and 20 M/M,; Stock: 
20 M/M, Black Coat, F & B liner. 
Caps not normally stock items will be 
18 manufactured to order in various 
| 5 minimum quantities. Unsurpassed faci- 
| 3A lities For lithographed, colored coats, 
debossed and embossed caps avail- 
able. Also a complete assortment of 
lining materials for special require- 


oe oD) FOR A FREE WALL CHART Mediu Deep Caps ft GCA No. 


HERE'S a big, helpful ARIDOR Wall Chart (shown above in miniature) waiting here 410 finish, = 
‘ j Standard M/M sizes (C-T) are as 
To} aD A-} & Zo) = Mb d-1-9 oLod o¥-b 0 0) C-MS Co) a ost ME 1-3 (-Yo1 a Loy eME-U eK o UM ol) 0 dol o¥-¥-1-WNe) MOF) oP @) UR Zo) tt ao} 5 sKol-) 
wall it will tell at a glance the kind of closure that will serve to best advantage for oa 
practically every sealing job. Popular sizes kept in stock ready for immediate ship- Arend Ph: ; 
ment are indicated. ARIDOR makes exceptionally good metal caps in a big variety of — Renee Tenet Sa 
styles, sizes and colors, plain or decorated. Whether your needs call for ten thousand Standard letter sizes (D-S): B, C, D, 
or ten million, you'll like the quick efficient service ARIDOR gives. Write for your F, G, H, 1, J, and K. 
chart NOW. Company stationery please. ABBREVIATIONS: 
% = Not stocked 
1-T=Inner Thread (“double 


shell’’) 
C-T= Continuous Thread—GCA 
No. 400 finish 
D-S=Deep Screw—GCA No. 
PaO=Pulpand Oil 
° &%O= Pulp an i 
4 -4 h P&V= Pulp and Vinylite 
3428-40 West 48th Place Ren. B ke) a= Pulp and. Vinyl 


P&WW= Pulp and White Wax 


ee 
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“5 & 10” Package Contest 


Colgate’s “Cashmere Bouquet” line was 
awarded first prize for the best packaging 
job of the year in 5-and-10-cent store prod- 
ucts. These packages were introduced dur- 
ing the past summer and we showed a picture 
of them and commented upon them at that 
time. They are in ivory, with red and black 
decoration and lettering. 

Prize winners last year, you will remember 
were “X” cream deodorant, second prize; 
PaltNum Nail Polish, fourth prize; and 
Pebeco tooth powder, fifth prize. 

The winner received the “Syndicate 
Store Merchandiser” Trophy given by that 
publication. 


Shaving Mug 


F. W. Fitch is using a very interesting shaving mug 
as a promotion on its 3-pound jars of shaving cream. 
The mug has a special container at the base which holds 
8 ounces of shaving cream. This container can be re- 
filled as needed from the 3-pound jar. When a shave is 
in the offing, the shaver simply presses the little rubber 
valve in the bottom of the mug and some shaving 
cream enters the mug from the bottom. The shaver 
then lathers up and proceeds as usual and when 
finished, he can wash out or sterilize the mug in boiling 
water without disturbing the cream which remains in 
the base or affecting the mechanical apparatus in any 
way. | The special deal price on cream plus mug is $2.00. 





PACKAGING NOTES 
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Fountain Tops 


There have been some questions as to the applicator 
top which we discussed, but did not show in detail in 
our January story on “Stop-Spot.” This applicator 
screws on to the bottle top. A small hole in the center 
permits the liquid to come through and saturate the 
applicator, which may be made of various materials 
depending upon the product to be applied and the place 
to which it is to be applied. In the case of *‘Stop-Spot,”’ 











it was a cleaning fluid to be used on clothes, etc., but 
another variation of this closure might be used for a 
hair preparation to be applied on the scalp or a deodor- 
ant to be applied under the arm. <A liner prevents the 
liquid seeping through until the consumer is ready to 


use it. 


(loses FOR EVERY PURSE AND PURPOSE 


Shaving Sticks 


The good old shaving stick seems to be making a 
strong come-back, but in modern 1936 dress. Both Col- 
gate and Palmolive sticks are now available—the 
Palmolive stick being a new addition to the line, while 
the Colgate stick is simply repackaged. The Palmolive 
stick is wrapped in gold foil with a green molded grip 
and packed in a green carton, while the Colgate stick is 
in blue molded container with white molded grip. 
Twenty-five cents for the former and 35 cents for the 
latter at retail. 

Wali Chart 
The Aridor Company in Chicago is distributing wall Synthetic Rubber 
charts identifying and describing *‘Closures for Every s : 32.3 
Purse and Purpose.” This chart should be very helpful The makers of synthetic rubber are beginning to ex- 


to those responsible for the purchase of caps, particu- ploit this material particularly for use as cap liners. You 


will doubtless be hearing more about this in a short time 
but if, for some reason, you wish more information im- 


mediately we can furnish the names of at least two com- 


larly as it is designed and adapted for ready reference, 
with sizes and finishes given in detail along the side. 
Copies are available, without charge, upon request to 


the company. panies exploiting this material. 


Rees aeks 
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Here is an outside night view and an interior view of the first all-glass windowless building which houses the 
Packaging Research laboratory of the Owens-Illinois Glass Co. 
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An odor which strikingly resembles that of 


Hydroxycitronellal but is somewhat softer and, 
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develops its full intensity. 


Not being Aldehydic, Mugol has absolutely no 
irritating effect on the skin. It can, therefore, be 
totally substituted for Hydroxycitronellal in for- 
mulae for creams and all other beauty products 
for the care of the skin where it is desired to 
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Mugol is very soluble in the usual Organic Sol- 
vents. It will not oxidize when exposed to the air 
and remains unchanged even when mixed with 


boiling alkalies. 


E. I. DU PONT DE NEMOURS & COMPANY, INC. 


Fine Chemicals Division Wilmington, Delaware 
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Bie te i Pare 
MUGUET DE MAI = ¥ IMPERIAL GARDENIA CORSAGE 


$10.00 a pound § z $9.00 a pound $12.00 a pound 
Light and fresh Lily of the Valley, A sweet and lasting fragrance is An entirely new creation which 
producing delightful effeets in assured in powders, toilet waters captures the actual fragrance of the 
creams and facial lotions. This is and perfumes where this Lily of living flower. Recommended for fine 
an odor which will not discolor. the Valley is employed. perfumes and toilet waters. 


When writing for samples be sure to use your firm’s letterhead 


AGENTS FOR SOCIETE DES USINES CHIMIQUES RHONE-POULENC 
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TUSSY presents for the Spring Season an 
artistic package of harmonizing lipstick and 
nail polish. Not that the nail polish is neces- 
sarily as deep a shade as the lipstick but it 
must harmonize with it in tone. 


McKESSON & ROBBINS have made a new 
addition to their Albolene line—McKesson’s 
Albolene Baby Powder. The new product 
is packaged in a square tin lithographed in 
the attractive colors of the line. 


HINZE AMBROSIA, INC., announce the 
introduction of a convenient 214-ounce 
purse flask of Ambrosia pore-deep cleanser 
to retail to the consumer at 35 cents. This is 
a convenient size for traveling, shopping, at 
the office, and at innumerable other times. 


STAG BRUSHLESS SHAVE, one of the 
many excellent items in the Langlois line of 
United Drug Company, is now packaged in a 
jar upon which the lettering is directly ap- 
plied when the jar is made. The package 
therefore requires no label. Photo courtesy 
Owens-Illinois Glass Company. 


SOLON PALMER’S new flower combina- 
tion package contains a medium-size bottle of 
Palmer's Gardenia Perfume and an artificial 
perfumed Gardenia flower. It is packed in 
an attractive white box, cellophane wrapped 
and retails for $1.50. 


L B LABORATORIES “‘Norsman’” liniment 
rub is said to be non-greasy and without 
“‘liniment smell."’ Photo courtesy Phoenix 
Metal Cap Co. 


A complete line of hair preparations for men 
are now available at the OGILVIE SISTERS’ 
new shop for men located at 50 East 41st 
street, New York City. The line includes 
Men’s Olive Castile Shampoo, Pine Soapless 
Shampoo, Reconditioning Oil, Alopecia 
Lotion for patchy baldness, Hair Tonic for 
falling hair and dandruff, for oily hair, and 
for dry hair, Scalp Pomade, Special Oint- 
ment, and Creme Hair Dressing. A\lll are 
packaged in newly designed modernistic 
lined bottles. 
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COMES UF AGE 


Mature and inclusive will be the Sixth 
Packaging Exposition. This year, more thar. 
ever before, executives concerned with packag- 
ing, packing and shipping problems will find 
there new, vital ideas—and the equipment, 
machinery, supplies and services to translate 
those ideas into profits. Against a background 
of brilliant conferences, clinics and round table 
meetings sponsored by the American Manage- 
ment Association, the Exposition promises to 


make packaging history. 





SIXTH 
PAChAGING 
EXPOSITION 


Hotel Pennsylvania, New York City 
MARCH 3-6, 1936 









BOTTLES and JARS 





in stock for immediate delivery. 


| standard sizes—any quantity 
| stock. 
| 


special design. 


designs for your immediate use. 








| 
| 
| @ Bottles and jars with and without 


for any type of bottle or jar. 














@ A full line of bottles and jars always 


@ Available in small or large quantities, 
Jars: Clear, Opal or Colored, in all 


@ Perfume bottles, standard moulds o 


@ Lotion bottles—many very attractive 


caps. Let us quote on any size order 


1 HAGERTY BROS. & CO. 


10 PLATT ST... NEW YORK CITY 














The New 
1936 Department Store List 
by 


Toilet Requisites Magazine 


This new 1936 edition of our department store list, now 
being completed, already contains over 1900 department 
stores having toilet goods departments, with the names of 
the toilet goods buyers and toiletries merchandise man- 


agers. 


We know of no other list as complete and accurate 
OVER 400 CHANGES HAVE BEEN MADE 
SINCE JANUARY 1, 1936. 


No manufacturer, sales or advertising manager will want 


to be without this directory. 


The price is only $5.00 per copy, or three copies 
$10.00, and may be obtained through this publication or 
through ‘‘Toilet Requisites,"” both located at 101 West 
31st Street, New York, N. Y. 
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Pcxoniing _ 


five leading applicators 




















for eye iodine for deodorants for nail for 

washes applicator etc polishes nose drops 
(patented) (patented) 
Glass Products manufacture a wide selection of smart looking 
containers, closures, rods and other glass specialties. Perfectly 
matched and fitted to eliminate delays in your assembly 
line,—and at a price that will please you. We will gladly fur- 
nish samples in any desired finish without cost or obligation to you. 


lass PRODUCTS CoO. 
VINELAND, NEW JERSEY 


Chicago, Ill. L. A. Barber Atlanta, Ga. 
E. Marx Company 43 S. Portland Ave. Warren M. Curry 


—J 
—} New York 
a 
— 
= 
By 508 W.WashingtonSt. Brooklyn, N.Y. 2895 Peachtree St. 
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Colorful 
Tubes 


are 
COMMANDING! 


We've produced 
several which 
“take possession” 
of the department 
where toiletries 
are on sale. 


Let us make you a 


COMMANDER 





NEW YORK OFFICE: 331 Mad- 
ison Ave., Tel. MUrray Hill 2-0339 
CHICAGO: C. J. Eichman Co., 355 
W. Ontario St., Tel. Superior 7939 
ST.LOUIS: W. W. Hoernlein, 
2105 Pine St., Tel. Central 1261 


NATIONAL 
Collapsible Tube Co. 


PROVIDENCE, R. I. 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 
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After shaving 








cating 
lotions, 


Sunburt 
Muscle 
soaps, 

Bleachir 
Alopec 
Dandru 
waxes, 





THE DRUG AND COSMETIC INDUSTRY “| 
101 West 31st St., New York City | 
| Please send me at once ““ModernCosmetics”’ for which I enclose | 
six dollars. | 
| Name.. Me | 
| Address | 
| Cl State : 
| Company Sine: | Ae ee | 
If after 24 hours. examination I wish to return “Modern Cos- | 
metics”’ it is understood that my money ($6.00) will be refunded 
at once, on publisher’s receipt of the book. | 


— ee ee Se ee ee ee ey tee 


All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, Tooth paste, Mouth washes, Nail gloss, 
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Ws shaving creams, Face 
s, Cream powders, Nail 
s, Acne lotions, Eezema 
nent waving fluids, Lubri- 
p ointments, Skin toning 
x creams, Nail polish re- 
d_ softeners, Deodorants, 
Freckle lotions, Baby 
s, Cream rouges, Talcum 
tions, Preventive creams, 
powders, Foot powders, 
Shampoo liquids, Hand 
epellents, Liquid creams, 
Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Epilating 


Modern Cosmetics 


Formulation and Production 


BY FRANCIS CHILSON 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a year’s work 
carefully compiling and checking information. This 
is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 
manufacturer with limited technical training. 


Price $6.00 
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ETHYL ALCOHOL PRODUCTION 





(moving twelve-month averages,.1931=100) 





| 
Production 1934 | 
1000 Jan.-Nov. 163,129 
proof November 0 
gals. October 21,332 
Sales 
1000 Jan.-Nov. 181,025 163,229 | 
proof November 20,064 19,041 | 
gals. October 31,850 34,241 | 





PRICE REDUCTIONS POSTED ON 
INDUSTRIAL ALCOHOL FORMULAS 


Price schedules on specially denatured 
alcohol and pure alcohol for industrial 
purposes were reduced last month fol- 
lowing the declines in schedules on in- 
dustrial alcohol for anti-freeze which 
were announced in December. 

Preliminary reports indicate that 
shipments of specially denatured alcohol 
to the trade during the past year will 
show somewhat larger volume than the 
total for the preceding year, reflecting 
the increase in activity on the part of 
consuming industries. 

Colder weather during the latter part 
of January was also a favorable factor 
in moving stocks of completely dena- | 
tured alcohol consigned to the anti- 
freeze trade. 


CHEMICAL EXPORTS HOLD AT 
PEAK LEVELS IN NOVEMBER 


Disregarding the usual seasonal trend, 
exports of chemicals and allied products 
continued at peak levels in November 
bringing the total for the first eleven 
months of last year to $125,000,000, ac- 
cording to a news report from the U. S. 
Department of Commerce. 

The total value of such exports during 
November aggregated $13,136,500 —a | 
record that has been exceeded only once | 
in recent years—and was 20 per cent 
higher than in November 1934. 

The high figure attained was due 
largely to heavier shipments of dyes, 
medicinals, industrial chemicals and 
chemical specialties, toilet preparations, 
paints, varnishes and lacquers, carbon 
black and potassium and nitrogen fer- 
tilizers, it was stated. 

Medicinal exports were substantially 
higher, reaching the aggregate value of 
$1,205,300 compared with $1,039,700 
during the corresponding month of 1934. 








DATE SET FOR ANNUAL N.Y. DRUG, 
CHEMICAL & ALLIED TRADES DINNER 


Preliminary plans for the Eleventh 
Annual “Drug, Chemical and Allied 
Trades Get Together” to be held Thurs- 
day, March 19th at the Waldorf-Astoria, 
New York, are now well under way ac- 
cording to advices from W. A. Arm- 
strong, chairman of the publicity com- 
mittee. 

Lee H. Bristol is in charge of arrange- 
ments for the evening’s entertainment 
and, although names of the principal 
speaker and toastmaster of the evening 
have not yet been made public, everyone 
may be certain that this year’s affair 
will be one of the best. 

Ray C. Schlotterer, Secretary of the 
Drug, Chemical and Allied Trades Sec- 
tion of the New York Board of Trade, is 
again in charge of reservations. All 
planning to attend are urged to get in 
touch with Mr. Schlotterer, 41 Park 
Row, New York City, as early as pos- 
sible. 


“NON-INDUSTRIAL USE” OF DISTILLED 
SPIRITS DEFINED BY F.A.A. RULING 


The Federal Alcohol Administration 
has issued a definition clarifying the 
term ‘non-industrial use” of distilled 
spirits. Such definition was requested 
of the F.A.A. by the Industrial Alcohol 
Institute because the term was not de- 
fined in the Federal Alcohol Administra- 
tion Act. 

This definition, contained in Section 2 
of Regulations No. 2 of the F.A.A., “Re- 
lating to Non-Industrial Use of Distilled 
Spirits and Wine,” is given as follows: 

“Section 2. Application of the Term 
Non-Industrial Use.” 

(a) The following uses of distilled spir- 
its and wine are regarded as “industrial” 
and therefore will be excluded from any 
application of the term “non-industrial 
use ;: 








ETHER AS WELL 


AS ALCOHOL is produced by U.S. 1. 
used in the primary purification of ether in the Baltimore plant of the U. 


NEW DENTAL “DESENSITIZER” 
USES ETHYL ALCOHOL AND ETHER 


U.S. 1. Prepared to Supply Two of Three 
Ingredients Necessary for Preparation 


A new dental preparation, known as a 
‘“Desensitizer” and designed to alleviate 
the pain incident to the treatment of 
teeth, was announced last month by a 
Professor of Dentistry in the Columbia 
University School of Dental and Oral 
Surgery, New York. 

The formula of the new preparation is 
given as follows: 

Ethyl Alcohol 1 part 
Sulphuric Ether. 2 parts 
Thymol 1.25 parts 

The proportions are by weight and the 
finished solution should be kept tightly 
corked in brown glass bottles. 

While the basic patents have been 
issued to University Patents, Inc., which 
is controlled by Columbia University, it 
was reported that the University and 
the inventor decided “‘not to take up the 
patents, but to give it free to the world.” 

It is interesting to note that the three 
ingredients in the formula are said to 
have been used in dental work for a con- 
siderable time, but that only now have 
the proportions necessary to produce an 
anesthetic effect been determined. Also, 
they will probably be familiar to many 
users of specially denatured alcohol for, 
aside from the alcohol itself, the sul- 
phuric ether (or ethyl ether, as it is 
more commonly known) and the thymol 
are both authorized denaturants. 

Since this is a new preparation, the 
use of specially denatured alcohol in its 
manufacture would have to be approved 
by the Bureau of Internal Revenue. If 
the Bureau should authorize the use of 
specially denatured alcohol in the manu- 
facture of products of this type, the fact 
that thymol is one of the denaturants in 
specially denatured alcohol No. 38-B sug- 
gests the possibility that this formula 


(Continued on nest 
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The 


shown above, are 
S. Industrial Chemical 


“scrubbers,” 


Co., a subsidiary of the U.S. Industrial Aleohol Co. Both the ether and alcohol produced by U.S. I. 
are of recognized quality for use in drug preparations. 


Prepared Monthly by the U.S. Industrial Alcohol Co, 
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DENATURED ALCOHOL WITHDRAWALS 
INCREASED DURING FISCAL YEAR 


Withdrawals of both completely and 
specially denatured alcohol from dena- 
turing plants were higher during the 
fiscal year ending June 30th, 1935, than 
during the preceding fiscal year, accord- 
ing to the Annual Report of the Commis- 
sioner of Internal Revenue released last 
month. 

Specially denatured alcohol withdraw- 
als during the ’35 year reached a total 
of 58,653,468 wine gallons compared 
with a corrected total of 54,734,327 wine 
gallons for the period ending June 30, 
1934, an increase of 6 per cent. 

Completely denatured alcohol with- 
drawals from denaturing plants in- 
creased 9,607,458 wine gallons to reach 
a total of 38,050,525 for the 1935 fiscal 
year, a gain of approximately 35%. 
This, however, does not necessarily mean 
that the entire gain was used during the 
period, as part of it may have been trans- 
ferred to warehouses. (With specially 
denatured alcohol, on the other hand, 
virtually all of the amount withdrawn 
from denaturing plants, goes immedi- 
ately to consumers.) 

Withdrawals of C.D.+5, production 
of which was discontinued June 1, 1935 
last, declined 10,956,839 wine gallons. 
This was more than offset by the 18,055,- 
388 wine gallon increase for C.D.#10. 
C.D.+5-A showed a gain of 2,508,909. 

Among the Specially Denatured for- 
mulas, S.D.#28-A showed the largest 
increase in gallonage, recording a gain 
of 2,206,802 wine gallons. 


“NON-INDUSTRIAL USE” DEFINED 


(Continued from preceding page) 





(1) Uses of tax free alcohol by any 
governmental agency, State or Federal, 
or any scientific university or college of 
learning, or by any laboratory exclu- 
sively in scientific research, or by any 
hospital or sanatorium. 

(2) Uses of alcohol or other distilled 
spirits or wine which has been lawfully 
denatured or otherwise rendered unfit 
for beverage use. 

(3) Uses of distilled spirits or wine 
for experimental purposes, and in the 
manufacture (a) of medicinal, pharma- 
ceutical, or antiseptic products, includ- 
ing prescriptions compounded by retail 
druggists; (b) of toilet products; 
(c) of flavoring extracts, syrups, or food 
products; or (d) of scientific, chemical, 
mechanical, or industrial products; 

provided such products are unfit for 
beverage use. 

(b) All other uses are regarded as “non- 
industrial.” 
Section 1 of the above mentioned Reg- 


ulation gives “Statutory Definitions of 








Time Limit Extended for Dis- | 
posal of C. D. No. 5 Stocks || 


| 
The time within which stocks | 
of completely denatured alcohol, | 
Formula No. 5, made prior to 
June 1, 1935, which are in the | 
hands of producers or controlled || 
| by them, must be disposed of has __ |} 
been extended to April 1, 1936 || 
by T.D. 4621 issued by the Treas- || 
ury Department. 
Manufacture of this formula 
was discontinued last year. 


NEW DENTAL “DESENSITIZER”’ 


(Continued from preceding page) 


might be used for the solution. The de- 
sirability of using tax free specially de- 
natured alcohol in place of tax paid pure 
ethyl alcohol will be readily apparent. 

The authorized composition of spe- 
cially denatured alcohol No. 38-B calls for 
“A total of 10 pounds of a mixture of two 
or more of the U.S.P. oils and substances 
listed below: .. .” The list includes, in 
addition to thymol, such substances as 
chlor thymol, eucalyptol, guaiacol; oils 
of bay, bergamot, cassia, cloves, etc. (A 
complete outline of this formula will be 
found in the September 1935 issue of 
ALCOHOL NEWS.) 

Manufacturers of drugs and dental 
supplies who plan to produce the new 
solution and who can qualify for a per- 
mit to secure specially denatured alcohol 
might find the above formula readily 
adaptable to their requirements, should 
it be approved for this purpose. 

U.S.I. is prepared to supply both the 
alcohol and the ether. The ether is 
offered in two grades, Ethyl Ether, 
U.S.P., and Ethyl Ether, Absolute, and 
is manufactured by the U. S. Industrial 
Chemical Co., Inc., subsidiary of the 
U. S. Industrial Aleohol Company. 


————— 























‘Distilled Spirits’ and ‘Wine’”’ and Sec- 
tion 3 relates to “Distilled Spirits in Con- 
tainers of a Capacity of One Gallon or 
Less” and reads as follows: 

“Section 3. Distilled Spirits in Contain- 
ers of a Capacity of One Gallon or Less. 
Distilled spirits in containers of a ca- 
pacity of one wine gallon or less, except 
anhydrous alcohol and alcohol which may 
be withdrawn tax free under the Internal 

tevenue laws, will be deemed to be for 
non-industrial use.” 





J S 1 
The control of corrosion in brine systems, con- 
densers and other water systems may be ac- 
complished by the use of sodium chrom glu- 
cosate, according to a recent report. This is 
an alkaline organic chromate and is intended 
for use only where the water is not for hu- 
man consumption. 


‘ 





TECHNICAL DEVELOPMENTS 








are gathered 
Further infor- 


The items in this column 
from many varied sources. 
mation on any of them may be obtained by 


writing to U.S. I. 


U 5 1 
A rubber-lined fibre drum for handling and 
storing certain chemicals has been placed on 
the market. It is claimed that these drums 
have withstood tests of 10°. caustic solu- 
tions, 10°. sulphuric acid and boiling water. 
It is also reported that they may be steamed 
without injury. Sample drums for testing 
purposes are now available in 5, 10 and 30- 
gallon capacities. 

U 5 1 
A small laboratory-size melting pot for glues, 
waxes and other low melting-point materials 
has been announced. It is constructed of cast 
aluminum; is electrically heated and fitted 
with a thermostatic control. It is available in 
two sizes—one pint and three pints. 

U S | 
An “acid ejector” for the safe and convenient 
delivery of acids and other liquids from car- 
boys has recently been placed on the market. 
It consists of an acid resisting pipe, bent 
U-shape to form a spout, and attached at one 
end to a connection for fitting in the neck of 
the carboy. A portable compressor for sup- 
plying air pressure to force the liquid out is 
also part of the equipment. The device elimi- 
nates the necessity of tipping or raising the 
carboy, 

U x I 
The desirability of lacquering labels to give 
them a waterproof, glossy finish and 
brighten the lettering is readily evident. 
Nitrocellulose lacquer has been used for this 
purpose with exceptionally good results. 
Care should be used, however, in choosing a 
lacquer with the proper composition in re- 
gard to solvents, etc., so that the inks used 
on the label will not bleed through. 

U S | 
A rubber-lined centrifugal pump of improved de- 
sign for handling corrosive liquids such as 
hydrochloric acid, chlorine solutions, and 
ferric chloride has been presented. The cas- 
ing and the stuffing-box are rubber lined and 
the impeller is covered with vulcanized rub- 
ber. 

U S 1 
A new box-liner which is said to have unusual 
insulating qualities and to be waterproof 
has been placed on the market. This liner, 
which is made in a single piece for insertion 
in standard size boxes or cartons, should be 
useful for shipping products subject to de- 
terioration from excessive temperatures or 
moisture. Its resilient construction offers a 
cushion which protects against damage. 

U S | 
A new portable liquid mixer has been announced. 
It is claimed that the design eliminates the 
necessity for pumping liquids through pipe 
lines with attendant difficulties. The mixer 
may be used for paints and similar com- 


pounds. 





U.S. INQUSTRIAL ALCOHOL Lo. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


DENATURED: 4/] Formulas 
SOLOX -The General Solvent 


SPECIALLY 


Einccut 


me Offices: 


OO Bast 42nd Strect, 


ETHYL ALCOHOL 


COMPLETELY DENATURE p-Al/ Formulas e 
u. 8.1. Pyro Brand DENATURED ALCOHOL 


PURE (190 PROOF) TAX PAID—TAX FREE 


U.S. L—U. S. P.-Ethyl ©) WEBB’S-Ethy/ 


New York, N. 





ANHYDROUS: Denatured e 


ABSOLUTE: Pure 
© SUPER PYRO Anti-l’reeze 


Y. Branches in all Principal Cities. 























NEWS 


People 
O. W. Smith Completes 50 Years 


Oscar W. Smith, president of Parke, 
Davis & Detroit, completed fifty 
years of association with that company on 


Co., 
January 25. He was born in Detroit, July 
22. 1870 and entered the employ of the 
company on January 25, 1886. He re- 
mained in the Detroit office until 1896 as 
salesmen and later in charge of traveling 


salesmen. At that time he opened the 





O. W. SMITH 


company’s branch office in Baltimores, re- 
maining there for ten years when he was 
placed in charge of the most important 
branch office, that in New York. There he 
not only had charge of all Eastern states 
sales but also a considerable part of the 
company’s worldwide export business. 

In 1921, he returned to New York as 
president of the company, which position 
he has occupied ever since. For several 
years he has been a member of the execu- 
tive the American Drug 
Manufacturers’ Association and at present 
is that organization’s first vice president. 


committee of 


Anderson Celebrates 25th Year 
George A. Anderson, vice president of 
Pfizer & Co., New York 
honored January 10 with a_ testimonial 
luncheon tendered by the directors of the 
company 


Charles was 


in commemoration of his com- 
pletion of twenty-five years with the Pfizer 
organization. 


Hafer Completes Tenth Year 

G. B. Hafer, who has just completed his 
tenth year with the J. 'T. Baker Chemical 
Co., has been advanced from manager of 
that company’s 
newly created position at the company’s 
home office in Phillipsburg, N. J. The 
new position will be sales manager in 
charge of the laboratory chemical division. 


Chicago branch, to a 


In his new position, Mr. Hafer will be re- 
sponsible for the sale of all chemicals in- 
tended for laboratory use. 
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Bobsts to Switzerland 


Elmer H. Bobst, vice president and 


general manager of Hoffmann-La Roche, 
Inc., Nutley, N. J., Mrs. Bobst, 
sailed January 31 on the 8S. S. Europa for a 
They 


will also visit the LaRoche plant at Basle, 


with 
stay in St. Moritz and the Riviera. 
attending the fortieth anniversary with 
that company of Dr. Emil Barell, its gen- 
eral director. 


Brown Now B. M. Ad Mgr. 


Robert B. Brown has been appointed 
advertising manager of the Bristol-Myers 
Co., New York, succeeding the late How- 
ard H. Hopkins. Bristol- 
Myers from Pedlar & Ryan, advertising 


He comes to 


agency, and in his new position will super- 
vise all of the company’s advertising. 


Mrs. Dodge Entertains 

Lillian S. Dodge, president of Harriet 
Hubbard Ayer, Inc., New York, was re- 
cently hostess to all of her sales represen- 
tatives at a buffet supper given at her 


home. Also among those present’ were 
Professor and Mrs. Frans Blom, Mrs. 
Dodge’s daughter and son-in-law. Pro- 


fessor Blom is director of the department 
of Middle 


University, 


American Research at Tulane 
New 


standing archaeologist. 


Orleans, and an out- 


Marshburn to Europe 

Preston W. Marshburn, vice president 
of the Northam Warren Corp., New York, 
He will 


look after European affairs of the company 


sailed for Europe on January 25. 


while abroad. 


Nicolai Retires from H. W. & D. 

Nathaniel Nicolai, vice president and 
Eastern sales manager of Hynson, West- 
cott & Dunning, Inc., Baltimore, retired 
from that company on February 1, after 
twenty-one years of service. 


Gilbert Aids President's Ball 


Sydney S. Gilbert, the 
Parker-Herbex Co., New York, was chair- 


president of 


man of the Beautician’s Division of the 
Birthday Ball for the President, proceeds 
of which went to aid the fight against in- 


fantile paralysis. 


Grasselli Made Du Pont V. P. 
Thomas S. Grasselli, president of the 
Grasselli Chemical Co., has been elected a 
vice-president and member of the execu- 
committee of E. J. du Pont de 
Co., Inc. He has been a 
director since 1929 when the Grasselli com- 
pany became a wholly owned subsidiary of 


tive 
Nemours & 


the du Pont company. 
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Swann Forms New Company 
Theodore Swann, former head of the 
Swann Corp. which was purchased by the 
Monsanto Chemical Co., has organized a 
new company, Swann Co., to manufacture 
organic chemicals in Birmingham, Ala. 


Noonans to Arizona 

Mr. and Mrs. Harry Noonan left on 
Arizona. Mr. 
Noonan plans to return some time in 
April. Mr. Noonan is president of Drug 
Products Co., Long Island City, N. Y. 


January 17 for Phoenix, 


McCleod Lectures 


Edyth Thornton McCleod, sales promo- 
tion editor of TorLer REQutstres, and pro- 
motion specialist of the Associated Mer- 
chandising Corp., New York, gave a lec- 
ture, January 23, at Abraham & Straus, 
Brooklyn, to all salespeople selling cos- 
metics and gowns. The subject of her talk 
was the necessity for close cooperation in 
the sale of cosmetics and costumes because 
fashion and make-up must go hand in 
hand in producing an effective ensemble. 
Living models of four different types were 
used to help emphasize the points in Miss 
VceCleod’s lecture. 


Marks Joins Lightfoot Schultz 


Bernard L. Marks, formerly with J. 
Kavenson & Sons, Inc., Camden, N. J., has 
been appointed sales manager of Lightfoot 
Schultz Co., New York. 


McCartney Now Norwich Director 
Major Frank L. McCartney, vice presi- 
dent in charge of Chicago sales division of 
The Norwich Pharmacal Co., has been 
elected a director of the company. He has 
been in charge of the Chicago sales divi- 





F. L. McCARTNEY 


sion since March, 1924. He was elected 
vice president in January, 1927. 


president of the Chicago Drug, Chemical 


He is also 


and Allied Industries, also co-chairman of 
the Chicago Community Fund Drive of 


the Chicago Drug and Chemical Division. 
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Hemingway Joins Globe Tube 

C. Kk. Hemingway, who was formerly 
associated with the New England Col- 
lapsible Tube Co., is now representing 
Globe Collapsible Tube Corp., Brooklyn, 
N.Y. He is located in the company’s New 
York office at 200 Fifth ave. 


McGiveran Advanced by Owen 
Stanley J. MeGiveran, manager of sales 

merchandising of the Owens-Illinois Glass 

Co., has been promoted to assistant gen- 


eral sales manager of all Owens-Illinois 


- 


STANLEY McGIVERAN 


divisions. Only last June he was named 
manager of sales merchandising. He will 
continue his residence at Toledo. In his 
new position Mr. MeGiveran has charge 
of the development and merchandising 
sales plans in all divisions. He also will 
direct the activity of the advertising de- 
partment for glass container lines. 


Paul Schaupp—Dreyer V. P. 


Paul Schaupp has been elected vice- 
president and treasurer of P. R. Dreyer, 
Inc., New York, succeeding E. R. Vetter- 
lein, who recently resigned to become asso- 
ciated with Norda Essential Oil & Chem- 


ical Co., Ine. 


Changes in Ritchie 

William H. Mathee has been appointed 
Vice-President and General Manager of 
Scott & Bowne, Bloomfield, N. J. Mr. 
Mathee has been Director of the Drug 
Division of Harold F. Ritchie & Co., Inc.. 
who have for some time acted as Sales 
Representatives for Scott & Bowne and 
will continue to do so under the new man- 
agement. 

Joseph C. Hearn, President of Harold 
F. Ritchie & Co. Ine., will now have asso- 
ciated with him P. R. Casey as Director of 
Drug Division, E. W. Kinsella, Director of 
Toiletries Division, and M. J. Folensbee. 
Manager of Field Staff. The former posi- 
tions of these three latter gentlemen in the 
Ritchie Organization are being filled by 
present members of the Ritchie staff. C. kK. 
Fotheringham will continue as Manager of 
Specialty Division 


Feb. 36: 38, 2 


Van Horsen Joins Agency 

John M. Van Horsen, for the past five 
years general sales manager of Dorothy 
Gray, Inc., New York, has resigned to join 
the staff of Young & Rubicam, New York 


advertising agency. 


Voorhees on Essential Oil Com. 

Kenneth G. Voorhees, general manager 
of Ungerer & Co., New York, has been 
elected a member of the executive com- 
mittee of the Essential Oil Association of 
America. 


Dr. Barell Honored 

The medical faculty of the University of 
Zurich has conferred upon Dr. Emil C. 
Barell, general director of Hoffman-La- 
Roche & Co., an honorary degree of doctor 
of medicine, in recognition of his develop- 
ment of new medicinals and his further- 
ance of medical knowledge. 


Cathcart Joins Burns 

O. J. Cathcart, for many years con- 
nected with the cosmetic industry, has be- 
come associated with Warren E. Burns, 
Inc., New York, in a sales and executive 
capacity. He will be in charge of the com- 
pany’s New York office. 


Paul Douglas Advanced 


Paul Douglas of Bourjois, Inc., has 
been made assistant to B. M. Douglas, 
general manager of Bourjois, and Ran- 
dolph P. Leube, Jr., has been made general 
sales manager of the company. 

Mr. Leube has been sales manager of the 
company, with the exception of the ter- 





PAUL DOUGLAS 


ritories of Metropolitan New York and 
New England, since 1929, when Wood- 
worth, Inc., was merged with Bourjois. 


Parentini Joins Spooner 

Joseph Parentini, formerly connected 
with Dermay, Inc., as chemist and general 
manager, and recently with Fallis, Ine., 
has now joined Spooner, Inc., in the same 
capacity. Mr. Parentini is well known in 
the cosmetic trade for his original ideas in 


creating new products and packages 
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Carpenter Advanced 
Frank N. Carpenter has been appointed 
to an executive position in charge of sales 





FRANK CARPENTER 


and merchandising by Solon Palmer, New 


York. 


Currens to Hawaii 

Turner F. Currens, vice-president of 
Norwich Pharmacal Co., and Mrs. Cur- 
rens left on February 5 on an extended 
trip to the West Coast and Hawaii. 


Keho Made Gen. Mgr. 


Joseph Keho, for the past two years 
general manager of Lesquendieu, Inc., has 
just been appointed general sales manager 





JOSEPH KEHO 


of Dorothy Gray. Mr. Keho will also be 
associated with Lesquendieu, cooperating 
in the management of Lesquendieu with 
J. M. Boohecker, whom he has recently 
appointed as his assistant in charge of 
Lesquendieu. 


Carol Tombak 


Mr. and Mrs. George Tombak have an- 
nounced the birth of a daughter, Carol. 
Vir. Tombak is associated with the aro- 
matics division of E. 1. du Pont de 
Nemours & Co., Ine. 


Fred Haus 


Mr. and Mrs. Harry Haus announce the 
birth of a son, Fred, on January 3.) Mr 


Haus is sales manager of Glazo Co., Ine 
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E. |. du Pont de Nemours & Co., Inc. 


SYNTHETIC CAMPHOR 
U.S. P. XI 


Hawaiian Pineapple Company 


CITRIC ACID u.s. P. 
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[_ of fine perfumes and cosmetics will welcome 
AVRYLLIS for its true, exquisite odor, its lasting fragrance, and its 
low cost. But that is not all; they will appreciate its adaptability. 
AVRYLLIS blends perfectly with many other perfume bases and in 
such combination' imparts that subtle individuality so sought after in 
the modern type of perfume. 


All manufacturers should familiarize themselves with this versatile, 
new product. Those interested in its specific applications are urged 
to write us for further particulars and samples. Address Dept. D-362. 
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Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N.Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO. ILL. 













ROSE COMPOUND; 


An unusually fine selection of an i, 
creasingly! popular type of odor. 


FOR CREAMS & LOTIONS 
Rose Bulgarian #10.. ..@ $16.00 per |, 


Among the numerous aromatics 
which go into the compounding of 
a well made ROSE ODOR none 
are more important from the stand- 
point of quality than 
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FOR POWDERS 
Rose Bulgarian #10... .@ $16.00 per |b 





These aromatics are a few of the 
many basic raw materials manu- 



















factured at the Felton Factory. Rose 803............@ 5.50 perl 

Produced under rigid technical Rose Teplitz..........@ 3.00 perlt 

control by skilled chemists, in 

modern, glass-lined equipment, FOR SOAP 

the highest degree of purity and Rose Bouquet for Soap.® $4.00 per |b 

uniformity are assured. ee Ss ee Oe ) 3.00 per lb 
err earn ) 9.50 per lb 

FOR TOILET WATERS 

en 4) rere » $10.00 per lo 
Rose 803............@ 5.50 perlb 
Rose E.C.C.........@ 9.95 perlb 


*#* Also supplied in the form o 
COLOROMES, with color combined 
allowing perfuming and coloring in one 
operation. 






When using a Felton Rose Com- 
pound you are guaranteed quality 
dependability and economy. 






We shall be pleased to submit sample: 
and quote on your requirements. 
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Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, FRUIT ETHERS, TERPENELESS 
ESSENTIAL OILS, VANILLA CONCENTRATES, NATURAL AND IMITATION 
FLAVOR BASES 


EXECUTIVE OFFICES AND FACTORY: 603 JOHNSON AVENUE, BROOKLYN, N. Y. 


Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, III. St. Louis, Mo. New Orleans, La. Los Angeles, Cal. 
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Toma, Inc. Now Dobbs Co. 

Toma Inc., Ligonier, Pa., has changed 
its operating name to the Dobbs Co., and 
moved into a new building, which was con- 
structed to meet the demands of increasing 
business. The new plant is four times as 
large as the old one, and this is the second 
time that expansion of plant facilities has 
been necessary. J. Minor Ewing, presi- 
dent, reports a gratifying increase in sales 
of “Toma” and “Eveta.” 


Mennen Sales Meeting 

The Mennen Co., Newark, N. J., held 
its annual sales meeting recently at which 
W. G. Mennen, president, showed sub- 
stantial increases in sales in each of the 


company’s products. Dr. Lloyd K. Riggs 





W. G. MENNEN 


spoke on antiseptic oil and how each batch 
of the company’s oil is double-checked for 
antiseptic potency. F.S. Dieterich spoke 
on advertising plans for the coming year, 
reporting that the appropriation had been 
increased and that radio would be used. 


Amer. Perf. Labs. Opens Service 


\ Customer Service department has 
been established by American Perfumers’ 
Laboratories. Inc. Discussing the func- 
tions of this new department A. E. Mullen, 
vice president and general manager, made 
the following statement: “Success in the 
manufacture of private brand cosmetics 
depends on the knowledge the manufac- 
turer has of style trends, package design, 
advertising, publicity, tax problems. It is 
with this in mind that we are inaugurating 
our Customer Service department. We 
propose that it will be a clearing house for 
valuable information and data on these 
subjects.”” The department will be headed 
by Francis H. Hoge, Jr., who brings to his 
position a well rounded experience in ad- 
vertising and merchandising. 


W.O.L. 

Woman’s Own Products, Ine., Larch- 
mont, N. Y.. is manufacturing and dis- 
tributing “W. O. L.”’,—*Woman’s Own 
Laxative.” 
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We Move 


THe DruGc ann Cosmetic IN- 
pusTRY has again moved to larger 
quarters on the sixteenth floor of the 
same building at 101 West 31 st., 
New York. This expansion has 
been necessitated partly by the 
growing demands for space for THE 
DruG AND Cosmetic INpustrRy, and 
partly by the fact that we now have 
the entire staff of ““Toilet Requi- 
sites” together with us in combined 
offices. The new room number is 
1610, and the new telephone num- 
ber is MEdalion 3-3177. 











S. K. F. Buys Aschenbach & Miller 
Smith, Kline & French, Inc., has pur- 
chased Aschenbach & Miller’s wholesaling 
The manufacturing end of the 
Both companies 


business. 
business is not involved. 
are located in Philadelphia. 


Owens-Illinois in Can Business 
Negotiations have been completed by 
Owens-Illinois Glass Co. to purchase the 
entire capital stock of Enterprise Can Co., 
an independent manufacturer located in 
the Pittsburgh district, for a consideration 
of approximately 20,401 shares of Owens 
Illinois Glass Co., and likewise for the pur- 


chase of the assets and business, free of 
liabilities, of the Tin Decorating Co. of 


Baltimore, a subsidiary of American 
Tobacco Company, for approximately $3,- 
320,000. cash 

Supplementing the company’s present 
operations in the field of glass, wood and 
paper containers, Owens-Illinois Can Co., 
a wholly-owned subsidiary, will be organ- 
ized to own and operate these new units, 
which will supply general line cans, metal 
packages and packers’ sanitary cans. The 
new can subsidiary, with head offices at 
Toledo, Ohio, will have as its president, 


Fred A. Prahl. 


Lazell Perfumer Sold 

Property of Lazell Perfumer, Inc., has 
been sold at auction to liquidate the affairs 
of the bankrupt concern. Equipment, 
merchandise, trade-marks, etc., were pur- 
chased by the First Machinery Co., New 
York, which is now engaged in liquidating 
a large portion of the equipment which has 


been reconditioned. 


Swann-Finch in Vitamins 

The Swann-Finch Oil Corp., New York, 
has entered the vitamin concentrate man- 
ufacturing field. The concentrate will be 
released in several biologically standard- 
ized potencies and will be made from cod 


liver oil. 
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A. M. A. Cosmetic Committee 

Dr. Morris Fishbein, editor of the 
Journal of the American Medical Associa- 
tion, in a speech before the Chicago 
Women’s Advertising Club, announced 
that the association is expecting soon to 
set up a committee on cosmetics “‘to 
examine products in this field, and permit 
manufacturers of approved products to 
use the seal of the committee in their ad- 
vertising.”’ 


Swindell Promotes Scott 

Joseph B. Scott, who since December, 
1933, has been manager of the New York 
office of Swindell Bros., Inc., Baltimore, 
has been promoted to the position of gen- 
eral sales manager in charge of all sales for 





JOSEPH SCOTT 


the company. He has been associated 
with Swindell Bros. since 1927 and is well 
known in this industry. 

On February 5, Mr. Scott returned from 
a visit to the company’s branch sales offices 
in Havana, Cuba. The company’s other 
branches are located in Baltimore, New 
York, Chicago and Los Angeles, but Mr. 
Scott will continue to make his headquar- 
ters in New York. 


Baker Advances Hildebrant 

F. D. Hildebrandt has been promoted 
from Southern sales representative of J. T. 
Baker Chemical Co. to manager of that 
company’s branch office at Chicago. Mr. 
Hildebrandt’s former headquarters were at 
Baltimore, Maryland. 


Warren Burns in New York 

Warren E. Burns, Inc., has been organ- 
ized in New York, with offices at 243 West 
17 st., to do business in essential oils. Mr. 
Burns is well known in this industry hav- 
ing been at one time active head and chief 
stockholder of Morana, Inc. About ten 
years ago, when the latter company was at 
the peak of its prosperity, he retired from 
the business and moved to Florida, where 
he became an important factor in the citrus 
juice and by-products business. He now 
plans to combine this business with a com- 
plete line of essential oils and aromatics. 
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Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 
your service. We cordially invite you to con- 
sult with us on your tube problems Your in- 
quiries will be given sympathetic consideration 








Colorful Aastic 


ROUGE BOXES 


Are you looking for finer, more attractive, more 
appealing rouge and eye-shadow containers, which 
cost no more than ordinary ones? 


Norton Laboratories has them. Carefully molded, 
carefully finished, in every color of the rainbow, and 
in a variety of sizes and styles—these Norton rouge 
boxes appeal instantly to every type of woman. They 
convey an impression of richness and craftsmanship. 


Finely-tooled designs can be engraved in cover or 
base, and contrasting colors can be applied in the 
designs. Or you can use stock containers with rich, 
smooth, undecorated covers, using conventional 
labels. Sizes available are 's, %, 140, Oz. 


Just jot your name and address on the coupon below. 


NORTON LABORATORIES, Ine. 
LOCKPORT . . . . NEW YORK 


p----------------- 


NORTON LABORATORIES, INC. 
Lockport, N. Y 
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Please send samples and prices of your plastic rouge boxes as 
marked below: 


Capacities............. Colors Engraved Seock.. WHITE ME T - L M FG. CO. 





si HOBOKEN NEW JERSEY 
= : New York Office: Chicago Office: Detroit Office: 
— F. L. Butz Charles A. Rindell, Inc. R. M. Stevenson 
pat oe veo 393 Seventh Ave. 64 West Randolph St. 506 Donovan Blds 
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Sondern Joins Breon 


Dr. Clarence W. Sondern has become 
Laboratory Director of George A. Breon 
and Company, Kansas City, Missouri, suc- 
ceeding the late Dr. William F. Haase, Jr. 

Dr. Sondern goes to the Breon Company 
from a similar position with Strong-Cobb 
Company of Cleveland. His previous 
commercial experience was with The Wm. 
S. Merrell Company and E. R. Squibb and 
Sons, and as research chemist with the 
Food and Drug Administration. He was 
graduated from the Pharmacy College of 
the University of Wisconsin with the de- 
grees of Bachelor of Science, Master of 
Science, and Doctor of Philosophy. 

At the Breon Company, Dr. Sondern 
will devote most of his energies to research 
work in perfecting their present line of 
pharmaceuticals and in developing new 
ones. 


Armstrong Sales Meeting 


Armstrong Cork Products Co., Lancas- 
ter, Pa., held a sales meeting of its closure 
division on January 20-23. Dwight L. 
Armstrong, vice president and general 
manager of the closure division, presided 
at the business sessions. 

In addition to Mr. Armstrong, the fol- 
lowing members of the Armstrong organ- 
ization also gave talks: H. W. Prentis, Jr., 
president of the Armstrong Cork Co.; H. 
M. Clarke, first vice president; J. C. 
Feagley, assistant general manager of the 
Closure division; E. F. Ebberts, manager 
of the Corks department; S. L. Barnes, 
manager of the Metal and Molded Caps 
department; J. M. McCormick, manager 
of the Crown department; C. D. Arm- 
strong, Jr., vice president in charge of 
foreign operations; S. E. Dyke, superin- 
tendent of Armstrong’s Lancaster cork 
works; E. C. Emanuel, of the Central 
Technical Laboratory of the Armstrong 
Cork Co.; and M. S. Ireys, of Armstrong’s 
advertising department. 


Zonitors 
“Zonitors” is the new name just an- 
nounced for Zonite vaginal suppositories. 
Zonitors are being packed in a modern 
package, with each Zonitor in a separate 
glass vial. 


Seventeen Moves 

Maison Jeurelle-Seventeen, Inc., re- 
cently moved its general offices and salon 
from Chicago to the International Build- 
ing, New York. 


Commercial Solvents Brochure 


Commercial Solvents Corp. has issued a 
handsome announcement of the opening of 
the factory of Commercial Solvents, Ltd., 
Great Britain, Bromborough Port, 
Cheshire. 
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Pinaud Protects Name 

After extended litigation the New Jersey 
Court of Chancery has just handed down 
a decree granting Pinaud, Inc. a sweeping 
injunction restraining Sana Laboratories, 
Dr. Iorio Laboratories and Good Health 
Co., Union City, N. J., from using the 
name “‘Eau de Quinine” on their products. 

The Court held that Eau de Quinine “is 
a good and valid trade-mark” and _ re- 
strained the defendants from selling ‘‘any 
hair tonic or similar liquid preparation 
bearing a label containing the words ‘Eau 
de Quinine’ ”’. 

The Court further decided that the red 
color of Pinaud’s products “is a_ basic 
identifying factor by which complainant’s 
Eau de Quinine is identified and recognized 
by the trade,” and the defendants were 
therefore also enjoined from selling any 
hair tonics colored red. 


Marshall Field Reorganizes 

Marshall Field & Co., Chicago, has an- 
nounced a complete reorganization of its 
wholesale department with plans to deal 
only in goods manufactured or imported 
by the company. This means that the 
company will also cease to operate as a 
jobber of products manufactured by 
others. Included in the lines which the 
wholesale department will discontinue is 
the cosmetic division which has been 
manufacturing lines under the brand 
names, “Blue Rose,” ‘Americe” and 
“Lanchere.” Also discontinued are such 
lines as lipstick, rouge, mouthwash, etc., 
which the wholesale division formerly 
jobbed. 

Marshall Field has sold all of the man- 
ufacturing and laboratory equipment 
formerly used in the production of these 
cosmetic lines to Loeb Equipment Supply 
Co., Chicago. 


De Racoe Co. Formed 

The De Racoe Co. has been formed in 
New York. M. L. Cohn heads the new or- 
ganization, which will manufacture and 
sell a complete line of toiletries, including 
shaving cream and tooth paste. Mr. Cohn 
was the founder of Societe La France and 
its active head until it was taken over by 
the Stein Cosmetic Co. More recently he 
was president of Mineralava Laboratories. 


Darlington Organized 

The Gloria Darlington Cosmetic Co., 
New York, has been organized by two 
partners, Miss Gloria Howard and Miss 
Elizabeth Darlington. Vernon M. Carlyle 
has been appointed sales manager for the 
new company, which will market a com- 
plete line of cosmetics under the name of 
Gloria Darlington. 


Mallinckrodt Appoints Nay 

Walter Nay is now in charge of the Chi- 
cago office of Mallinckrodt Chemical 
Works, succeeding the late Euclid Snow. 
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Dan Nealon Says---- 


Listen, folks—if Dennison’s T. L. 
Stocking calls on you, don’t let him 
get away until he has told you the 
story about Mike and the fifty 
dollars. 


We acknowledge receipt of an 
open letter from La Chilson and 
regret to know of his recent sickness. 
Retribution sure caught up with 
that mug. One day after larceny of 
the sausage he was being carved. 
And gentle reader, did you hear 
what he said when coming out of the 
ether? O my! and from such a sweet 
looking boy. 


Tyson’s Hampton bought a farm. 
“Just some place to keep my bird 
says he. 


” 


dogs, 


Naugatuck’s Bush dropped in for 
a half-hour’s pleasant conversation. 
s ss 
N. T. Co’s. Allen is in New York 
this month glad-handing the buyers. 
eee 
Phoenix’s Brinkmeyer arrived 
with brave tales of the cold wave in 
St. Louis. 


Norda’s Kohl made another of 
those flying visits to Paris. 


N. T. Co’s entire sales force came 
in for a three-day pow wow, a 
pleasant time was had by all. 


Rumor has it that them revenuers 
are active again in the mid-west 
area. Grand-paw ses “The race is 
gittin’ soft ‘cause way back yonder 
we jest oiled up old Betsy and kept 
on doing business.”” Who knows? 
Maybe grand-paw is right. 


Apologies to the many salesmen 
who called and found me out. 


Wonder if something couldn’t be 
done to get Congress to name all of 
the naughty chemicals and drug sand 
the exact quantity and the toler- 
ances for each, right in the face of 
good old Dr. Copeland’s S.-5. Folks 
in these here parts are getting 
mighty tired of Congress delegating 
their authority to an individual or 
board. Handsome prize for the best 
suggestion! 


Paris, Tenn. February 5 
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DODGE 
Lv 


Designed to Guard the Integrity of the Contents 





A New Idea 
in Applicator Closures 


DEWITT’S Toothache Drops come in a bottle 
no larger than your thumb. The makers recently 
decided that they could afford added relief to 
tooth-conscious customers by giving their fum- 
bling fingers an easier-to-open closure. The new 
closure had to seal and unseal easily, guard 
the contents, hold firm the applicator, brighten- 
up the bottle. 


Dodge provided the answer with a molded 
flange cork having the exclusive Dodge “fin” 
construction. An innovation for applicator use, 
it completely met DeWitt’s requirements and is 
now doing a great deal towards increasing the 
satisfaction of the users of their famous tooth- 
ache drops. Let us show you how Dodge 
Molded Flange Corks with your applicator can 

improve your package. DODGE CORK 


r{e} COMPANY, INC., LANCASTER, PENNA. 


CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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HARMACA 
wew YORK 






This carton has 
“SHELF APPEAL” 





This package hasn't 


/4 \OUR PRODUCT 
PACKAGED FOR 


SHELF APPEAL? 


Proper packaging is of prime importance in 
modern merchandising. ‘Shelf Appeal’ at 
the place where your product meets the 


public means SALES. 


This is why the leaders in the Drug Industry 
prefer the added brilliance that A. C. M 
Clay Coated Cartons give to their product. 
They have found A. C. M. Cartons mean 
SALES. 


Write us and we will have one of our expert 
consultants give you his opinion and sug- 
gestions for improving the shelf appeal of 
your product—no obligation, of course. 


CARTON MAKERS TO THE DRUG INDUSTRY 


AMERICAN 
COATING MILLS INC. 


CARTON DIVISION 
ELKHART, INDIANA 


ATLANTA, GA 
William Oliver Building 


NEW YORK 
22 East 40th Street 





Feb. ’36: 38, 2 














Felton Offers Catalog 

Felton Chemical Co., Inc., has just an- 
nounced the publication of a new catalogue 
of aromatic chemicals and compounds. It 
contains a list of selected Felton products 
of interest to perfumers, cosmetic manufac- 
turers, soap makers, etc. Separate sec- 
tions are devoted to aromatic chemicals 
and isolates; terpeneless oils; specialties; 
perfume for perfumes, extracts, 
toilet waters, powders, creams, lotions, 
lipsticks, rouges, hair preparations, sham- 
poos, brilliantines and soaps; special per- 
fume bases for technical purposes; ‘‘Col- 
oromes”’ for perfuming Para and Naphtha 


’ 


bases 


Blocks in one operation; ‘“‘Aquaromes,’ 
water soluble perfume oils, ete Copies are 
available upon request. 


Schimmel Issues Price List 

Schimmel & Co., Inc., New York, has 
just issued a new price list which call atten- 
tion to the company’s compound service, 
and gives a complete price list of essential 
oils, aromatic chemicals, flower oils and 
bases, flavors, and many other specialties. 
Copies are available upon request. 


Emulsifying Agent 

Lemon juice, hydrogen peroxide, oxy- 
quinoline sulphate and other materiais 
generally difficult to hold in emulsion, are 
said to be easily incorporated into grease- 
less creams by means of a new emulsifying 
agent of Glyco Products Co., Inc., New 
York, called ‘Acimul.”’ 

It is also recommended as an emulsifying 
agent for oils, solvents and waxes produc- 
ing greaseless creams stable in acids, fruit 
juices, hydrogen peroxide, etc. A booklet 
describing this product as well as giving a 
number of suggested formulae for its use in 
greaseless creams of various types will be 


mailed free on request. 


Marshall Field Staff's Company 

McCoy, Jones & Westlake, Inc., has 
been formed in Chicago by five members 
of the staff of the manufacturing division 
of Marshall Field & Co. Officers of the 
company are president, Charles S. McCoy; 
vice-president, Hugh O. Jones; treasurer, 
Charles S. McLane; secretary, Edward G. 
Westlake. The fifth member of the firm 
is Albert F. Jones. 

Marshall Field & Co. has announced 
that the new organization has been ap- 
pointed sole selling agents for ‘““Americe” 
soaps. 


Governmental 
Armand Restrains F. T. C. 


The Armand Co., Des Moines, has ob- 
tained an injunction against the Federal 
Trade Commission in which the latter is 
ordered to show cause why the cease and 
desist order on maintaining prices issued 
against the company should not be vacated 
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or modified. The petition charged that 
the decree entered against the company 
does not refer to the same activities as were 
cited in the Commission’s complaint. 
Although the Supreme Court recently 
refused to review the case, the company 
feels that it has the right to dispose of its 
merchandise in the manner most bene- 
ficial to its customers. Under the terms of 
the injunction, the Commission must show 
cause in the New York Circuit Court of 
Appeals on February 10 “why an order 
should not be made and entered in the 
above entitled cause, vacating and setting 
aside the decree.” If the decree is not 
vacated, the company asks that it be mod- 
ified by the addition of the following 


” 


clause : 

“Provided, however, that nothing herein 
shall prevent the Armand Co., Inc., from 
accepting or receiving assurances and 
promises separately and individually from 
its wholesale and retail customers that 
they will resell its products at prices sug- 
gested by it and which they agree are fair 


and reasonable.” 


Maine Law Suspended 
Enforcement of the Maine 
Law will be postponed for approximately 
two months until the issues in the suit 
New York, 
S. District 


Cosmetic 


brought by Bourjois, Inc., 
have been decided in the U. 
Court. 


Seeks to Exempt 10c Cosmetics 
Toilet articles retailing at 10 cents or 
less, exclusive of any State sales tax, would 
be exempted from the special excise tax 
imposed on toilet preparations by section 
603 of the revenue act of 1932 under the 
terms of a bill introduced in the house by 
Representative E. M. Owen of Georgia. 


Tariff Agreements 

In the reciprocal trade agreement with 
Switzerland, reductions in duty are made 
by the United States on 9 minor chemicals, 
and also on the important item of coal-tar 
dyes. Of particular interest are the reduc- 
tions made on the four perfume materials 
—‘heliotropin, geraniol, hydrorcitronellal, 
and artificial musk—all Swiss specialties.” 

Under the Swiss Treaty, artificial musk, 
(appearing in Paragraph 28 (a) of the 
United States Tariff Act of 1930), not 
mixed and not compounded, and not con- 
taining alcohol, when obtained, derived, or 
manufactured in whole or in part from any 
of the products provided for in paragraph 
27 or 1651, the rate of duty shall be 22144% 
ad val., and 7c per lb. 

Heliotropin, (appearing in paragraph 28 
(a) of the United States Tariff Act of 1930) 
not mixed and not compounded, and not 
containing alcohol, when obtained, de- 
rived, or manufactured in whole or in part 
from any of the products provided for in 
paragraph 27 or 1651, the rate of duty shall 
be 2216% ad val., and 3M%e per |b. 
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Perfume materials, (appearing in para 
graph 60, of the United States Tariff Act 
of 1930) not mixed and not compounded, 
not specially provided for, and not con- 
taining over 10 per centum of alcohol: 
Geraniol, 30% ad val.; Hydrorycitronellal, 
2214% ad val. 

In the Reciprocal Trade Agreement re- 
cently promulgated with the Netherlands, 
the United States has given concessions on 
Flavoring Extracts containing more than 50, 
per centum of alcohol. 

Schedule If of the Trade 
gives ‘Flavoring extracts, and natural or 
synthetic fruit flavors, fruit esters, oils and 
essences, all the foregoing, and their com- 
binations, containing more than 50 per 
centum of alcohol” (as appearing in para- 
graph 24 of the United States Tariff Act of 
1930) a new rate of duty of 69¢ per lb. and 
18°, ad val. 

The old rate of duty was 80c per lb. plus 
25%. The new rate of duty is 60c per lb. 
plus. 18°, Therefore, the ad valorem 
equivalent in the old rate of percentage 


Agreement 


was 116°7, the new rate 86‘%, or a per- 
centage of reduction in duty of 26%. It is 
stated that these extracts of high alcoholic 
content, are supplied principally by the 
Netherlands. 


Beggs Cited by F. T. C. 

Because it represents that its cosmetic 
products are accepted by the American 
Medical Association, unfair competition is 
charged against C. W. Beggs Sons & Co., 
1741 North Western ave., Chicago, in a 
complaint issued by the Federal Trade 
Commission. 

The respondent, engaged in the manu- 
facture of cosmetics which it sells in inter- 
state commerce under the trade name 
*“Marcelle’”’, advertises that these products 
are submitted to and accepted by the 
American Medical Association, and that 
they must pass the rigorous requirements 
of the association before being sold, 
whereas such assertions are untrue, accord- 
ing to the complaint. 

Certain advertising of the respondent 
carries the legend, ‘*Marcelle, Non-Allergic 
Cosmetics Advertising Accepted by Amer- 
ican Medical Association,” but the com- 
plaint sets forth that the word “Advertis- 
ing” is printed in comparatively small and 
inconspicuous type, while the other words 
are printed in large and conspicuous type. 
On the part of a substantial number of re- 
tail dealers and purchasers there is a pref- 
erence for cosmetics accepted by the Amer- 
ican Medical Association, the complaint 
points out, and the alleged unfair practices 
tend to mislead and to deceive purchasers 
as well as to injure competitors who do not 
misrepresent their products. 

The respondent is allowed until Febr 
ruary 21, next, to show cause why an orde- 
to cease and desist from the practices com- 
plained of should not be issued. 
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FOR TOILETRIES * COSMETICS » PROPRIETARIES ES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
ee terated strength, tested, true-to-name and quality. ae complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 








—~y Almond , ag nana HOPKINS’ FACTOLAC 

ndian Gum 
seca yee T a” @ For the preparation of permanent rs — 
Chalk pat ) i emulsions of both fixed and volatile oils. Quality is remembered 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture long after price is forgotten” 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 





Gum Tragacanth etc., etc. 


HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA FREE ON REQUEST 











SOAP @ Consists solely of choice Egyptian SAMPLES, PRICES AND PRICE 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely LIST OF HOPKINS’ CRUDE 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone BOTANICAL DRUGS AND LAB- 
metals. Totally free of rosin, sugar and | grinders assuring intactness of full color- ORATORY BASIC SPECIALTIES. 
foreign matter. Snow white. ing content. Purely vegetable. 














J.L.HOPKINS & COMPANY 220 Broadway new YoRK 





NEW AIR VIEW OF THE KOSTER KEUNEN PLANT © 


Seventy thousand pounds of K. K. pure beeswax were bleached here monthly from April to November during the 
season of 1935... .. Our facilities consist of 142 bleaching racks, each 150 by 5 feet... .. Visit our plant and con- 
vince yourself that we do produce a superfine grade of sun-bleached beeswax. . . . We shall be glad to show you around. 


SUN-BLEACHED AND YELLOW BEESWAX e@ 





KOSTER KEUNEN #22")! S35 
(LONG ISLAND) - JELLY & CO., Ine. 
ewvore« Ss 
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Bill to Abolish Narcotic Bureau 


\ bill which is designed to abolish the 
bureau of narcotics and the alcohol tax 
unit and place these agencies under the 
secret service, together with counterfeiting 
and other law enforcement duties of the 
Treasury Department, has been intro- 
duced in Congress by Representative 
Doughton, chairman of the Ways and 
Means committee. The bill is sponsored 
by the Treasury Department as a means 
of promoting efficiency and economy in 
law enforcement. No hearings on the bill 


have as yet been scheduled. 


Cosmetic Tax Repeal Bill 

Representative John W. McCormack 
of Massachusetts has introduced a bill 
(H. R. 9867) to repeal section 603 of the 
revenue act of 1932, which levies excise 
taxes on various types of toilet prepara- 
tions. 


Associations 
Leek Addresses Mich. Ass'n. 


T. Gostage Leek addressed the Allied 
Drug & Cosmetic Association of Michigan 
January 22 on precipitated chalk and a 
precipitated face powder base. Mr. Leek 
told about the difference of weight in chalk, 
and of its ability to absorb liquids and 
methods of determining this absorption. 
He told of the process of precipitating a 
finished face powder base, and explained 
the difference between this and ordinary 
face powder. He told of precipitating the 
pigments on each powder particle and how 
this gave nicer shades. Charles Harvey of 
Hinde & Dauch Paper Box Co., who told 
of the development of the corrugated box 
industry, using motion pictures to illus- 
trate his talk. 

President Vicary announced committee 
appointments for the coming year as 
follows: 

The committees appointed for 1936 are 
as follows: Entertainment, Mr. Charles 
Harvey, Chairman; Mr. J. M. Wolff, Mr. 
R. P. Cole, Mr. G. Carlisle and Mr. Wil- 
bur Elliott. Membership: Mr. A. Broder- 
son, Chairman; H. C. Shotwell, K. Senff, 
T. D. Jones, D. Melville and E. Nally. 


Buck Reelected by Phila. Ass'n 


J. Mahlon Buck, president of Smith, 
Kline & French, Inc. has been re-elected 
president of the Philadelphia Drug Ex- 
change. Other officers elected were Ray- 
mond G. Anderson, vice president; J. Mer- 
vin Rosenberger, secretary; Harold G. 
Halberstadt, treasurer. 

The following directors were chosen: 
George F. Applin, John F. Belsterling, 
E. L. Brendlinger, Harrison S. Hires, 
Harry Z. Krupp, Frank Law, Paul Pet- 
tenger, H. Whyte and Charles Vander- 
kleed. 
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Limit Drug Dinner 

James C. Chilcott, president of the Mal- 
tine Co., and newly elected chairman of 
the drug and chemical section of the New 
York Board of Trade, has announced that 
reservations for the eleventh annual dinner 
of the section will be limited to 1,200 per- 
sons. In view of this fact, seating allot- 
ments will be made solely on the basis of 
first come, first served. 

Committees in charge of the dinner to 


be held March 19 in the Waldorf-Astoria, 





JAMES C. CHILCOTT 


this city, have been appointed as follows :— 
Publicity, W. A. Armstrong, president of 
J.C. Eno, Ltd. (U.S.), chairman; program, 
Lee Bristol, vice president of the Bristol- 
Myers Company, chairman; reception 
B. J. Gogarty, of the Commercial Solvents 
Corporation, chairman, and Victor E. Wil- 
liams, of the Monsanto Chemical Com- 
pany, vice chairman. 

Reservations should be made to Ray C. 
Schlotterer, secretary of the section, 41 
Park Row, New York. Tickets are priced 
at $7.50. 


St. Louis Ass'n Elects 

The Drug, Chemical & Allied Trades 
Association of St. Louis, has elected the 
following officers: president, G. Clifford 
Wade, Meyer Bros. Drug Co.; vice-presi- 
dents, Chas. J. La Mothe, St. Louis Ter- 
minal Drug, and H. J. Thomson, Nyal 
Co.; secretary-treasurer, D. A. Atkinson, 
E. R. Squibb & Son. 

The following members were among 
those installed on the new Board of 
Governors: 

Leon Broyer, Mallinckrodt Chemical 
Wks.; M. A. Baernstein, Duco-Midwest 
Corp.; J. W. Carson, S. Pfeiffer Mfg. Co.; 
O. H. Dougherty, Dougherty Mfg. Co.; 
E. L. Dumas, Petrolagar Labs.; R. T. 
Dunn, Dick Dunn Drug Prods. Co.; Elmer 
C. Flint, Allan & Co., Inc.; J. L. Hawkins, 
Armstrong Cork Prods. Co.; Fred A. 
Hoch, John Wyeth & Bros.; H. E. Jamie- 
son, Merck & Co., Inc.; J. A. Veasey, 
Merck & Co., Inc.; Chas. E. Schall, J. 
Hungerford Smith Co.; Thomas O. Trisler, 
Merck & Co., Inc.; Fred C. White, Obear- 
Nester Glass Co.; Paul Strahl, Burrough 
Bros. Mfg. Co. 
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Leppart to Head Salesmen’s Ass'n 
John G. Leppart, of Columbia Alkali 
Co., has been nominated for president of 
the Salesmen’s Association of the American 
Chemical Industry. Charles Litchenberg, 
of Commercial Solvents Corp., has been 
nominated for vice-president; Charles E. 
Kelly, of Hagerty Brothers, for secretary; 
and Walter J. Murphy, of ““Chemical In- 
dustries.” W. D. Merrill, of Joseph 
Turner & Co., was nominated to fill out 
the one year term on the Executive Com- 
mittee caused by the nomination of Mr. 
Kelly for secretary; and Joseph Wafer, of 
Industrial Chemical Co., and DeWitt 
Thompson, of Mathieson Alkali Works, 
were nominated to fill the three year 
vacancies on the Executive Committee. 


Weber Heads Oil Dealers 

essential Oil Association of the United 
States has elected the following officers for 
1936: president, Ferdinand Weber, treas- 
urer of George Lueders & Co.; vice presi- 
dent, Arthur D. Armstrong, secretary, 
Fritzsche Bros., Inc.; secretary-treasurer, 
Fred W. Stichweh, James B. Horner & 
Co.; managing director, Ray Schlotterer; 
secretary, Drug & Chemical section, New 
York Board of Trade. 

Two men were named on the executive 
committee: Harry S. Ryland, of H. C. 
Ryland, Inc., New York, and Kenneth 
Voorhees, of Ungerer & Co., New York. 

The following new members were in- 
ducted: Aromatic Products, Inc., New 
York, represented by Michael Lemmer- 
meyer, president; Charles Fischbeck Co., 
Inc., New York, represented by Charles 
Fischbeck, president; and Schimmel & Co., 
New York, represented by Gert Keller, 
general manager. 





Cosmetic Buyers Conference 

The week beginning September 14th has 
been selected for the 1936 Perfume and 
Cosmetic Buyers Conference which will 
run through to the 17th inclusive. The 
conference will be held as usual at the 
Commodore Hotel in New York under the 
management and direction of Mr. Thomas 
G. Jones. Conference headquarters are 
now located at 535 Fifth ave., New York 
City. 


D. S. C. Meeting 

The Druggists Supply Corp. will hold 
its twenty-third annual convention at the 
Hotel Pennsylvania, New York, February 
17 to 21. Over 122 manufacturers have 
already signed up to exhibit at the meeting 
which, as always, is open to members only. 





Chicago Ass'n Committees 

Chicago Perfumery Soap & Extract 
Assn. held its regular luncheon meeting at 
the Lake Shore Athletic Club on February 
4. The following committees have been 
named for the coming year: Executive 
Committee: George A. Wrisley, Chairman, 
T. E. Hanshaw, M. B. Vance, J. H. Hel- 
frich, Walter H. Jelly; Membership Com- 
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LOTIONS 


Should Not Be Sticky 


TEGIN AND EMULSIFIER 157 


Give Non-Sticky Lotions 


Th.Goldschmidt Corp, 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles * 325 W. Huron St., Chicago . 512 Washington St., San Francisco 











NEUTRAL POWDERED SOAPS 
Created Especially For 


Your DENTIFRICE 


To MEET the special requirements of tooth pastes and tooth powders, POWCO BRAND 
Neutral Powdered Soaps have been developed. 

They are made from refined edible oils, and are produced under laboratory control, each for 
a specific purpose. 

Many buyers may not know that there are neutral soaps having decidedly different char- 
acteristics—some of high, others of low titre; some lather profusely, others sparsely, and other 
essential characteristics you may demand for your particular product. 

We maintain a laboratory which is at your service to determine the best soap for your dentifrice 


Let us help you avoid a chief cause of hardening, rancidity, discoloration. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 
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mittee: D. F. Lum, Chairman, W. F. Kam- 
merer, J. A. A. Scott, A. E. Bennett, A. A. 
Baffetti; Publicity Committee: W. Kedzie 
Teller, Chairman, D. M. Clark, C. A. 
Hammond, C. F. Brehmer, I. J. Freundt; 
Legislative Committee: J. H. Helfrich, 
Chairman, Ray Burnham, T. E. Hanshaw, 
Harry Goldstine, J. H. Will; Entertain- 
ment Committee: W. H. Schutte, Co- 
Chairman, R. A. Morris, Co-Chairman, 
F. M. Tysdal, Chris. Christensen, A. G. 
Schneider; Golf Committee, R. L. Holland, 
Chairman, A. J. Anderson, M. V. Pennal, 
H. B. Elwell, J. A. Gauer; Bowling Com- 
mittee: C. A. Seguin, Chairman, I. A. Solo, 
H. Spohr, A. M. Burgh, J. DeLorme. 


Obituaries 


Addington Doolittle 


Addington Doolittle, president of Com- 
pagnie Parento, Inc., Croton-on-Hudson, 
N. Y¥. died in Los Angeles, California, 
January 17 after a brief attack of pneu- 
monia, at the age of forty-five. He was a 
native of Utica, N. Y. 

Prior to the inception of Compagnie 
Parento of which he was one of the found- 
ers, he was connected with some of the 
most important cosmetic and drug firms 
in the country. 


Mr. Doolittle was also president of 


Compagnie Parento, Ltd. of Toronto, 
Canada which is an affiliate of Compagnie 


Parento, Inc. He devoted his entire life to 
the essential oil industry and made a host 
of friends in the Trade. From modest be- 
ginnings, he built up an organization 
which has branch offices in the leading 
cities in the United States as well as in 
Toronto, Paris and London. 


Dr. Charles W. Hooper 

Dr. Charles Warren Hooper, medical re- 
search scientist, died in Albany, N. Y., 
January 27. He was director of research 
medicine of the H. A. Metz Laboratories 
and the Winthrop Chemical Co. in Rens- 
selaer. 

Dr. Hooper was born in Great Bend, 
Ind., in 1890. In 1911 he was graduated 
from the University of Kansas and re- 
ceived his M. D. degree in 1914 at Johns 
Hopkins. He had been active in various 
branches of physiology, pathology, thera- 
peutics and experimental medical research. 
He made an intensive study of local 
anesthetics, arsenicals, hypnotics and 
vitamins. 


J. Allen Tailby 

J. Allen Tailby, of the Tailby-Nason 
Co., Cambridge, Mass., died on January 
10. He was born at Hunters Point, N. Y., 
February 1, 1866. He was graduated from 
the Massachusetts College of Pharmacy, 
May 24, 1888, and was one of the founders, 


in 1905, of the Tailby-Nason Co. He was 
president and a director of the company 
until June 1910 when it was reorganized, 
but he continued to serve as a director of 
the Maine corporation until the time of 
his death. 


Louis C. Proesch 

Louis Carl Proesch, treasurer of the Col- 
gate-Palmolive-Peet Co., Jersey City, died 
in the Orange Memorial hospital, Orange, - 
N. J., January 20, after a week’s illness. 
He was fifty-nine years old. 

Born in Chicago, Mr. Proesch joined the 
sales stalf of the old B. J. Johnson Soap 
Co., which in 1900 became the Palmolive 
Co. Mr. Proesch was appointed treasurer 
of the company in 1923 and when the 
Palmolive company was merged with the 
Colgate and Peet companies in 1923, Mr. 
Proesch continued as treasurer. 


Guisippe Bosurgi 

Guisippe Bosurgi, proprietor of W. 
Sanderson & Sons, Messina, Italy, died on 
December 31. 


Mrs. Georges Chiris 


Mrs. Georges Chiris, wife of the head of 
the Chiris Etablissements, and sister of 
Pierre Cunisset-Carnot, died suddenly in 
Grasse, France on January 23. 
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VIOLET LEAVES 
JONQUIL 


OIL OF NEROLI 


Sole Agents: 


160 Fifth Avenue 
New York, N. Y. 





PILAR FRERES 


GRASSE - - FRANCE 
ESTABLISHED 1820 


FINEST QUALITY FLOWER OILS 


ABSOLUTES 


MIMOSA 
ROSE DE MAI 


BENJ. FRENCH, INC. 


549 W. Randolph St. 


Chicago, Illinois 


Heavy if desired. 


ity and Uniformity. 
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BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. Pure 


ORANGE FLOWERS JASMIN White, Immeasurable Fineness. 


Dusts_ out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 


OIL OF LAVENDER | | Sisclew.trauee 


Adhesiveness. Light or 
esired. Highest standard of Pur- 










MAGNESIUM 


t; Great 
leavy as 


Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


Telephone SUnset 6-1337-4797 


CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 
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+48 aad 
Modern Cosmetics—Chilson, 396 pp............ $ 6.00 National Formulary VI—556 pp................ $ 5.00 
Potter's Therapeutics, Materia Medica and Pharmacy Prescription Writing and Formulary—Solomon...... 4.15 
PTS 6:65 bin koe ow Fike Ses oH 8.50 "9999" Retailing Ideas—Lyons, 336 pp.......... 3.00 
Properties and Uses of Drugs—Rusby, 823 pp... .. 6.50 A Text Book of Pharmacology and Therapeutics. . . . 6.50 
Synopsis of U. S. Pharmacopoeia and National Cosmetics and Your Skin—Dr. Goodman, 90 pp..... 1.50 
Formulary Preparations—Fuller, 247 pp........ 2.00 Rational Pharmaceutical Treatment of Common Skin 
Pocket Pronouncing Medical Dictionary—Gould.. . 2.00 Diseases—Dr. Goodman, 345 pp.............. 5.00 
PN ose Si aN ence news des asaaces 2.50 Care of The Skin in Health—Dr. Goodman, 99 pp.. . 2.00 
Cyclopedia of Perfumery—Parry (2 vols.), 840 pp... 10.00 Introduction to Dermatology—Sutton, 566 pp...... 5.00 
The Theory of Emulsions and Their Technical Treat- Ss OnUAIS OTORIINEGY: «6 6-5-3056 0 6 «5 Soop we tie ee ae 7.50 
ment—Clayton, 458 pp.....--...--..+-..05- 8.00 Handbook of Pharmacognosy.................. 5.00 
Modern Method of Birth Control—W elton, 168 pp. 3.00 Pharmaceutical Chemistry...................0-5. 3.50 
The Biochemistry of The Lipids—Bul!, 127 pp..... 3.25 The Arithmetic of Pharmacy................... 2.00 
Constructive Anatomy—Bridgeman, 143 pp....... 2.50 Textbook of Physiology—Zoethout, 694 pp...... 4.15 
Our Vanishing Hair—Nessler, 140 pp........... 2.00 Psyllium Seed—Montague, 170 pp.............. 2.00 
The Successful Hairdresser—W/ilson, 416 pp...... 3.50 Physiology in Modern Medicine—Macleod, 1154 
Handbook of Chemistry and Physics—20th Edition 6.00 SRA oe ie AIC HG Dat Ee a ner tia 8.50 
Practical Colloid Chemistry—Ostwald, 191 pp.... i 4 What Makes People Buy—Laird, 237 pp......... 2.50 
Handbook of Practical Hygiene—Bergey, 164 pp. 15 Wholesale Accounting and Control—Heckert & 
Use and Care of a Balance—Kayer.............. 50 a eee ra etre 3.00 
New Conception of Colloid Chemistry—Freundlich 1.00 Pyrethrum Flowers—Gnadinger, 269 pp.......... 3.50 
Filtration—Dryden, 376 pp................0005. 2.00 Treatise on Permanent Wave Burns—Eberhart...... 2.00 
Manufacturers’ Practical Recipes—Jameson, 597 pp. 8.50 Flavoring Materials Natural and Synthetic—Clarke, 
Exporters’ Encyclopedia—1780 pp.............. 20.00 _ es as laa ade aes Sichicdes “gehen 3.00 
Rex Cole on Salesmanship—Rex Cole, 253 pp.... 2.50 Practical Pharmaceutical Chemistry—Cooper & 
POM ANUS fee 8 59.25 3 PA vabcc hi bione Gute tte 1.75 
Dollar Makers—Eager, 197 pp................. 2.00 
: s 3 Modern Beauty Culture—Verni, 434 pp... 10.00 
Retail Selling and The New Order—Collins, 203 pp. 2.50 
ie ; The Beauty Culture Handbook—Hanckel, 177 pp.. 1.50 
The Road to Good Advertising—Collins, 217 pp... 2.50 
. 3 Modern Beauty Culture—Smith & Rockwood, 290 
Henley’s Twentieth Century Book of Formulas and 
See ae ss Reranch Cech Pe Verses ne ee 3.00 
ice ae CS) co a er a ene 4.00 British Ph ; ) 
Perfumes and Cosmetics—Askinson, 392 pp....... 6.00 ie p veers k for | : : 
hatin titieliainihantetinciulh Dace Tall French harmacopoeia n stock for Immediate Delivery. 
ae 393 7.50 German Pharmacopoeia Quotations on Request. 
hs : es te o : - ceteme . : ered ss : Sales Pianinenpioals } 
pie ee ee Sens sumed 3.50 A Manual of Pharmacology—Sollman, 1237 pp... 7.50 
Help Yourself To Besuty—Cocks, § — ee 2.00 Scientific American Cyclopedia of Formulas—Hop- 
K ins: SOM MOIS ec. ob ornare basics eS ah tikoo 5.50 
Forensic a che Fe ee es 3.60 Moderne Parfumerie—Mann. (German), 516 pp.... 12.00 
Diet and a wis soe -_ Te | wae eae +30 Der Modernen Parfumerie—Leitfaden (German)... 3.50 
inorgenic and , Sa Seeeny—rener Slap. Oe Chemistry of Essential Oils and Artificial Perfumes— 
Organic Chemistry—Taylor, 587 pp............. 6.00 Parry, 549 pp., Vol. |, $6.50; 365 pp., Vol. Il... 9.00 
Physical Chemistry—Mcee, 780 pp.. rrr 7.50 Cosmetics—Koller, 962 pp..................05. 3.50 
A Short Organic Chemistry—Taylor, 375 PR ie =i 3.00 Preparation of Perfumes and Cosmetics—Durvelle, 
United States Dispensatory—Wood-LaWall, 1792 7710) 2s Rea es PN ne a 8.00 
nent str eck eo teenth eect 8% (veel cce eco teiriest 15.00 Chemical Formulary—Bennett, Vol. |.,595 pp...... 6.00 
Remington's Practice of Pharmacy............... 10.00 Nes IONS sooo on ive eave ok ee eas ee 6.00 
Pharmaceutical Recipe Book—454 pp............ 5.00 Counterfeit—Kallet, 95 pp... ............000000. 1.50 
U. S. Pharmacopoeia XI—676 pp............... 5.00 The Law of Drugs and Druggists—Arthur, 487 pp... 3.00 
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INDUSTRY'S BOOKS 


Any book reviewed in this section can be purchased 


direct from THE DRUG AND COSMETIC INDUSTRY 


at regular publisher's price. 


Help Yourself to Beauty, by Dorothy Cocks, 281 
pages, Harper & Bros., New York, $2.00 net. 

Out of her wide experience with both the cosmetic 
manufacturer and the consumer, Miss Cocks has writ- 
ten her third book on this general subject. She devotes 
a paragraph on how to buy cosmetics and considerable 
space on makeup, general health, psychology, etc. 


Streamline for Health, by Philip B. Hawk, 186 pages, 

Harper & Bros., New York, $2.50 net. 

The director of Food Research Laboratories has 
written an amusing and interesting book on reducing 
without ruining both health and disposition. The ap- 
pendix is helpful and the reducer’s diary a nice touch. 


Salesmanship, by Rex Cole, 253 pages, B. C. Forbes 

Publishing Co., New York, $2.50 net. 

One of the master salesmen inspires and directs other 
salesmen in procedure, appeals, etc. His range of ma- 
terial is wide and the book should be helpful for those 
interested in his type of selling. 


Laboratory Manual of General Chemistry, by John 
B. Entrikin, 39 pages, Edwards Bros., Inc., Ann 
Arbor, $1.50 net. 

Suggested experiments with plenty of blank pages for 
making notes and equipped with carbon paper. Fourth 
edition. 


Formulary of the University of Michigan Hospital, 
by Harvey A. K. Whitney, Edwards Bros., Inc., Ann 
Arbor, $2.50 net. 

Dr. Whitney is well known to us and to our readers 
and many of them will doubtless find his formulary of 
considerable value. Has everything from lotions and 
ointments to depressant and gastro-intestinal prepara- 
tions. 


Kosmetisches Praktikum, by H. Janistyn, 120 pages, 

H. Ziolkowsky, Augsburg, Germany. 

This section is devoted to the cosmetic treatment of 
the hair and includes data on the formulation of lotions, 
oils, brilliantines, pomades, fixatives, shampoos and 
packs. The descriptions of new raw materials and their 
special use in this field are particularly good, while 
formulas are developed along the lines of the most 
modern Continental practise. 
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Medical Formulary and Prescription Manual, 
by Morris Dauer, 297 pages, Little & Ives Co., New 
York. 

A practical presentation of prescriptions used in the 
various departments of medicine. Approved and 
adopted by the Department of Hospital, City of New 
York. 


Modern Publicity, 127 pages, Studio Publications, 
New York, $4.50 net. 
This annual compilation is as helpful and as attrac- 
tive as usual. Serves as an excellent review of the best in 
advertising, design and packaging during the year. 


The Chemistry of Synthetic Resins, by Carleton 
Ellis, 2 volumes, 1615 pages, Reinhold Publishing 
Corp., New York, $19.50. 

These boxed volumes tell all that can now be told 
about the science and technology of synthetic resins and 
plastics. The first edition appeared in 1923 under the 
name of “‘Synthetic Resins and Their Plastics” and this 
later work represents a great amplification in scope. 
The literature has been exhaustively searched, with 
scientific and technical aspects given equal weight. 
Everything is in the book, for the research man, the 
technologist, the molder and, to some extent, for the 
user of plastics. At the end of the second volume there 
is a very complete trade name list of plastics. 


Physical Chemistry, by A. J. Mee, 780 pages, The 
Chemical Publishing Co. of New York, Inc., $7.50. 
All the topics usually dealt with under the heading of 

physical chemistry will be found in this book. It has 

been made as up-to-date as possible by the inclusion of 
recent work on the theory of complete dissociation, the 
hydrogen isotope, the physical determination of atomic 
weights, the extended theory of acids and bases, atomic 
transmutation, the neutron and positive electron, and 
other topics. A chapter on photochemistry is included. 

Finally, the methods employed in determining the 

structure of comparatively simple molecules are out- 

lined. The advance in physical chemistry is the logical 
successor to the unravelling of the structure of the atom 
and is treated in a separate chapter. 

Physics and mathematics in the book have been 
made as simple as possible, and the newer and rela- 
tively unfamiliar physical concepts when first intro- 
duced are given particularly full treatment. 
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There are many points to be considered in the selec- 
tion of packaging machinery, bottling or labeling 
equipment but there are three which are the key to 
successful purchasing. 

First of all— go to a machine builder who has the 
necessary plant facilities and engineering skill to 
enable him to produce machinery which will exactly 
meet your requirements. Consider what Pneumatic 
can offer you in this respect. It has the largest and 
most modern machine production plant, the most 
skilled group of engineers in the field who, collective- 
ly, represent the most complete source of specialized 
knowledge on this subject in the world. 


Second — select a machine builder who has a real 
background of experience in handling problems simi- 
lar to yours. In this regard, too, 


Pneumatic is outstanding. No PNEUMATIC SCALE CORPORATION, LTD. give you prompt delivery on 
other Gompany can match its 70 Newport Ave., Quincy, Massachusetts (Norfolk Downs Station) equipment that will operate 
+ ee Sait : Branch Offices in New York, 117 Liberty Street; Chicago, 360 North ase 
wide experience Of its record of Michigan pst San eed ally 390 Market Street, Los ieee, smoothly and accurately at 


acc { ‘ 443 South San Pedro Street; Melbourne, Victoria; Sydney, N.S. W. ‘ i 
accomplishment. In its 40 years oe eed kta 41 Whichen Lacdea'sW.1 a “lower cost per container. 


PNEUMATIC SCALE 
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THESE 3 POINTS 





of manufacturing it has encountered virtually every 
conceivable kind of packaging, labeling and bottling 
job. Moreover, with a line of more than eighty differ- 
ent machine models to choose from (the largest in 
the field) Pneumatic can start with a unit which most 
nearly meets the requirements of your problem. 


Third —and for this point you alone are responsible 
—cooperate fully with your machine builder by giv- 
ing him complete manufacturing details immediately 
so that he will be able to build your equipment cor- 
rectly and with reasonable promptness. Lack of such 
information at the start can only result in delays 
later, and disappointment in delivery time. 


The first two fundamentals of this 3 point plan di- 
rect you straight to Pneumatic. As for the third—with 
all the facts in hand we can 





oe 
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PRODUCTION FORUM 


HAND POWDER FILLER 


You will all be interested to know that 
it is possible to get a practical, portable 
powder filler now. This new machine may 
be likened in its action toa pump. All you 
have to do is stick one end of it into a 
barrel or a drum of powder or chemicals, 
turn on the little motor and fill your con- 
tainers with an exact amount of powder. 
The machine takes the powder out of the 
barrel directly, thus eliminating the usual 
supply hopper. It is said to be suitable for 
filling face and other fine powders, chem- 
icals, crystals and similar materials. We 
haven’t received mechanical specifications 
yet. Herb Leonard of Consolidated Pack- 
aging Machinery Company, Buffalo, N. Y. 
just told us about it and asked our opinion 
about the need for such an item. Well, 
you tell him. Two years ago we men- 
tioned in this department that there was a 
sore need for this machine. Small manu- 
facturers everywhere had been asking us if 
we knew where such a device could be had. 
And big manufacturers who package pre- 
scription chemicals and the like have also 
asked us if such a machine were available, 
as they would find a use for it in packaging 
small lots of powders and chemicals which 
are not run in lots large enough to warrant 
setting up semi automatic equipment. The 
thing sounds good to us, the more par- 
ticularly since Herb tells us that the gadget 
is so simple and fool-proof that we could 
operate it ourselves without getting into 
trouble. That’s saying alot. We are sure 
Herb will be glad to hear from you 


directly. 


FACTS AND FANCIES 


Those of you who are gifted with ele- 
phants’ memories and eagle eyes will re- 
member that a short time ago we wrote an 
article a la Jules Verne on the drug plant of 
the future. Some of you took time off to 
write sardonic little notes in which we 
were fried, roasted and otherwise panned. 
Well, here’s mud in your eyes because it 
begins to appear that some of the sug- 
gestions were not so fantastic after all. We 
called the turn on you some months ago 
when we pointed out that big buildings 
actually have been built without columns, 
all floors being suspended on cables 
anchored to roof arches. Now we've 
learned something else that makes us a bit 
smug. You will recall that we proposed 
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By Francis Chilson 


Production Engineer 


utilizing the hot flue gasses in the boiler 
room stack to create steam for distilled 
water and also to pre-heat boiler feed 
water. A few of you pointed out how 
ridiculous the idea was, mentioning that 
the coils would become corroded and in- 
sulated with soot, etc. It gives us a bit of 
a kick to be able to announce that the idea 
is not particularly new. The new power 
plant of the Brooklyn Edison Company, 
which is said to be one of the most efficient 
steam power plants in the world, does 
exactly that. The inside of the stack is 
equipped with coils through which all 
boiler feed water passes. The water, it is 
said, reaches the boilers almost at the 
boiling point. Since a lot of feed water is 
required to keep those immense boilers 


going it is apparent that the idea is sound. 
The coils of course must be extremely well 
designed to obtain maximum heat transfer. 

While we are at it we wish to remind the 
skeptics that we proposed to illuminate 
our hypothetical building with polarized 
light obtained from the outside by deflec- 
tion of the incoming rays. The method 
proposed was probably not practical but 
it begins to appear that it will some day be 
possible to polarize light directly through 
the use of a new material called Polaroid, 
which is not glass, but a cellulose acetate 
plastic invented by Edwin H. Land of the 
Land-Wheelwright Laboratories, Boston. 
Applied to a windshield this material en- 
ables a driver to look directly into the 
headlights of an oncoming car without 














1 





Chilson (before appendectomy): “They would take me to a joint where 
hand labor is employed.” 
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“This trouble has been entirely eliminated 
by the use of the WESTITE Closure”’ 












-WESTITE- 


4g, PROCESS & 
METIC clos” 


e Re 
REG. Us. pat: OF 







Above—The Stokes 90-DH full automatic 
filling, closing and sealing machine. Capac- 
ity 45-50 tubes per minute. This machine, 
with easily-made adjustments, can be ar- 
ranged to apply the double- or quadruplefold 
DiamonLock Closures, or the WESTITE 


Closure. With this machine, the closure can 
be adapted to the product. Hand-operated 


and semi-automatic models for sealing tubes 
by the WESTITE Process are also available. 


Until the, WESTITE Closure was developed manufacturers who package 
in tubes have found “‘leakers” the production problem that defied solu- 
tion. Corrosion of tube, spoilage of product and soiling of carton have 
caused serious losses through rejections and have prevented repeat sales. 
The WESTITE Closure, which is air-tight and leakproof, banishes all 
these “‘leaker’’ difficulties and, in addition, has four other advantages 
which make it important that you investigate it for your products. 


1. Saves all clip expense 

2. Uses shorter tubes 

3. Prevents product deterioration 
4, Simpler mechanism 


Read what the Abbott Laboratories say about this new development 


(in Jetter above). Send for special folder, “Security for all Products 
Packaged in Tubes.” Describes the WESTITE Closure and the equip- 


ment needed to apply it. 





FJSToKES MACHINE COMPANY 


Pharmaceutical Equipment Since 1890 
5932 TABOR ROAD OLNEY P. O. PHILADELPHIA, PA. 
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being blinded and without consciousness 
of glare. Assuming its application to 
window glass, its benefits are apparent 
especially for research laboratories. It will 
undoubtedly be many years before the ma- 
terial can be made cheap enough for any 
other purpose but scientific instruments. 
We mention it just to show that things are 
being done which a few years ago seemed 
impossible. The depression has done a lot 
to aid research and we may all live to see 
the time when we shall look upon it as a 
boon and not as a curse. 


HEAT SEAL VS GLUE SEAL 


We had a very nice letter from Mr. 
Roger Putnam, president of Package 
Machinery Co., Springfield, Mass., check- 
ing us up on a comment made in our recent 
paper on the layout of packaging machin- 
ery. In this paper we mentioned a prefer- 
ence for heat sealing cellulose paper over 
glue sealing cellulose because the heat 
sealing material simplifies equipment and 
makes a neater wrap. Mr. Putnam agreed 
with the former but questioned the latter 
statement, and he pointed out that in his 
opinion the glue seal was the neater job— 
that packages so wrapped have fewer 
wrinkles. We cannot question Mr. Put- 
nam’s opinion because he has forgotten 
more about wrapping than we shall ever 
know. When we made the comment we 
were thinking of the small packages that 
are the rule in this trade. As we look at it 
we think that heat sealing makes the 
neatest job if one looks only at the face of 
the package which is what the customer 
sees. If one compares the folds on the 
ends of the package the glue seal is indis- 
putably neatest. Also if one examines 
large packages the glue seal is neatest, not 
only as to fold but also as to the entire job. 
Most people who employ glue seal cellulose 
use the ordinary variety which shrinks con- 
siderably and in consequence they wrap 
the packages somewhat loosely to allow 
for this shrinkage and prevent cracking. 
This looseness in our opinion makes a 
slopy looking package until such time as 
shrinkage has taken place. Then of course 
the wrapper is entirely free from wrinkles 
and it looks superb. On the other hand in 

using heat sealed moisture proof cellulose 
it is possible to pull the wrapper as tight 
as it is mechanically feasible to do so. Now 
that a moisture proof glue seal cellulose is 
available it is possible by this means to 
turn out packages that present the neatest 
possible appearance at all times and from 
all angles. In view of the steady improve- 
ment in cellulose papers and on account of 
the desirable simplicity of heat sealing 
wrapping machines, we hope the paper 
companies will soon give us a heat sealing 
cellulose that will not require such a high 
temperature to fuse it. Then it will be 
possible to make end-folds that will not 
wrinkle so extensively and will compare 


in neatness with the glue seal jobs. 
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SEMI AUTOMATIC BOTTLE 
BLOWER 

The Karl Kiefer Company, Cincinnati, 
O., asks you to send for information on 
their two stem semi automatic bottle 
blower, which is suitable for small produc- 
tion and sells at a very low price. This 
neat little machine looks like a stream 
lined water cooler. The compressor and 
dust collecting units are concealed within 
the enameled base housing. 


OUR OPERATION 

It should be everyone’s privilege to talk 
just once about his operation. It was very 
flattering to be the recipient of such 
solicitous attention from the boys in the 
trade. We had just come out of the ether 
when we received a letter from Howard 
Sumner asking permission to run the 
liquor concession at our funeral. George 
Bengert hastened to assure us that the 
good die young, which, you can well 
imagine, scared hell right out of us. A cer- 
tain other young production man, who 
shall be nameless, expressed the hope that 
we would not die until after a certain date 
because he felt that in some way we were 
mutually responsible for what is expected 
to happen on that date and that we should 
have the courtesy not to die until we had 
paid our half of the shot. That’s what we 
call adding insult to injury or maybe it’s 
the other way round. We received a num- 
ber of other more or less ribald suggestions 
on how to die like a gentleman. But who 
said we are a gentleman) When we were 
coming out of the ether we could see a 
large, glistening bald head _ glittering 
through the haze, and, forgetting that the 
Saw-bones was bald headed, we naturally 
came to the conclusion that Pete Bowley 
(the bald headed condor of the J. L. Fergu- 
son Co.), had come back to haunt us. The 
illusion was heightened by the odor of 
ether which was reminiscent of the strange 
liquid that Pete once fed us and which 
caused us to be permanently flat-footed. 
So all we could do was groan, “My Gawd, 
I thought I[ chased you back to the 
prairies.” The Saw-bones clucked sym- 
pathetically and said to the nurse, “I must 


have cut out the wrong thing. He’s nuts.” 


MIXERS AND DRIVES 


New England Tank and Tower Co., 
Everett, Mass. asks you to send for data 
on their glue mixer, portable mixer, and 
agitators drives. The glue mixer is in- 
teresting and should find wide application 
in this trade for making wave sets, traga- 
canth mucilage for tooth paste, gelatin 
mass for globules, etc. The machine could 
be used as well for emulsifying purposes 
and as an ointment mixer. From a super- 
ficial examination we think the machine 
could be used also for mixing tooth paste, 
shaving cream, etc. The vertical drive 
shaft is equipped with a series of flat blade 
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stirrers at right angles to it. Alternating 
with these blades there are a series of fixed . 
baffles joined to the tank wall and set so 
that there is but a small clearance between 
stirring blade and baffle. There are a suffi- 
cient number of mixing blades and baffles 
to insure constant and thorough mixing 
and to eliminate dead spots. The mixer 
isn’t steam jacketed but we are sure this 
can be specified. 


KALSOM MACHINERY CORP. 


Walter M. Sommer with a couple more 
of the old timers in the packaging ma- 
chinery game has formed the above cor- 
poration to manufacture and sell filling, 
labeling, capping, conveying and other 
packaging equipment. The office of the 
corporation is located at 392 West Broad- 
way, New York. Walter is one of the old 
timers in the game and he will be glad to 
send you literature on his line. 


MILK OF MAGNESIA UNIT 

Those of you who didn’t have a chance 
to visit the recent Chemical Show will be 
interested in the milk of magnesia unit 
exhibited by Alsop Engineering Corp. and 
also by Eppenbach Inc. The unit is small 
and compact, consisting of a glass lined, 
cone bottom tank and detachable agitator, 
directly connected to an Eppenbach verti- 
cal colloid mill. The unit being mounted 
on an angle iron stand is virtually one 
piece of equipment. In addition to milk of 
magnesia the unit can be used for emul- 
sions, ointments, etc. If required heat can 
be supplied by fastening electric strip 
heaters to the outside of the tank. 


PUMPS 

Had a chat a short time ago with C. A. 
Beach of the Beach-Russ Co., 56 Church 
st., New York, about pumps and pumping. 
You'd like to know C. A. personally. He’s 
a good fellow and a first rate gardener so 
we get on like a couple of fingers in a 
mitten. Since Beach-Russ has made all 
kinds of liquid and vacuum pumps for 
forty years, C. A. is out to persude you to 
standardize on B-R pumps exclusively. 
The average plant contains all sorts of 
pumps, many of the makers of which have 
passed out of the business altogether. 
Pumps are usually bought with about as 
much forethought as is given to the pur- 
chase of a ton of coal. If one pump 
doesn’t satisfy the next one is bought from 
some other maker. Obviously this is not 
economical and C. A. points out that his 
company fits the pump to the job and then 
backs its judgment with all its financial 
and technical resources. (And they have 
plenty of both.) In buying a pump you 
can save time by giving the following in- 
formation in your inquiry: Name of the 
material to be pumped, pumping tempera- 
ture, viscosity at that temperature, quan- 
tity to be pumped in gallons per minute, 
the number of feet horizontally and ver- 
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NATIONAL Machines 


for speedy powder filling — 
Speeds from 20 to 160 per minute 


i 


A Fair Question! 


Why not use the original National Bond twin 
station M H machine with one operator, which 
will produce twice as many filled canisters as any 
other semi-automatic machine? 


The Right Answer! 


This machine will handle practically every free 
flowing or non-free flowing commodity in weights 
ranging from 1% oz. up to 10 Ibs. Speed range is 
from 20 to 50 filled canisters per minute, depend- 
ing upon material. Canisters shown in illus- 
trations below have been handled on_ this 
machine. 





National Model MH. Bond a 
Gross Weigher a 
BOAT Ou 
' Yetergen! 
ce 


CLta. 
?Once . 3 
MARBLE, EMAME 4 


BOpring rioors | 


Ctnee creanine 





Gross and Net Weight Weighing Machines for Free Flowing and Non-Free Flowing Prod- 
ucts, Cartoning Machines, Wrapping Machines, General Packaging Room Equipment. 


Visit our booth No. 508 at the Packaging Exposition, 
Hotel Pennsylvania, New York, March 3 to 6 


and see our Net and Gross Weighers in operation. 


NATIONAL PACKAGING MACHINERY COMPANY 


Owned and Operated by 
U. S$. AUTOMATIC BOX MACHINERY COMPANY, INC. 


PACKAGING MACHINERY @ PAPER BOX MACHINERY 
459 WATERTOWN STREET, NEWTONVILLE, BOSTON, MASS. 


Branch Offices 
NEW YORK CLEVELAND CHICAGO SAN FRANCISCO LONDON, ENGLAND 
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tically that the pump has to suck the ma- 
terial (suction lift), the size of the pipe 
lines for both suction and discharge, the 
number of feet vertically and horizontally 
that the pump must lift or carry the ma- 
terial, giving the number of elbows in the 
pipe line. It is desirable, when the viscos- 
ity and corrosibility of the material is not 
known to send along a sample with your 
inquiry. The type of drive wanted should 
be indicated and the current specifications 
given:—AC or DC, volts, phase and cycles. 
In setting up a pump place a vent on the 
suction line close to the pump as this will 
enable you to discharge the pump and the 
discharge When the 
pump has finished a run, the vent can be 


line completely. 


opened and the pump will suck in enough 
air to displace what is left in the pump and 
in the discharge line. This is important 
in handling materials that are affected by 
prolonged contact with metal. 


COMBINATION FILTER 


Motor Improvements Inc., 663 Freling- 
huysen ave., Newark, N. J. are selling a 
filter which resembles a steam trap some- 
what and which is intended for filter com- 
pressed air to remove dust, oil, moisture 
and odors. In addition to the necessary 
screens and woolen filter discs, the device 
contains a bed of activated carbon which 
removes odors from the filtered air as it 


passes to the discharge port. 


METAL SPRAYER 


You can do your own block tinning and 
patching of worn spots in tin or alloy 
coated kettles and other process equip- 
ment with the metal spray gun, costing 
$34.50, Engineering 
Corp., Duncannon, Pa. The gun is 
operated with air and acetylene like a weld- 


made by Advance 


ing torch and is operated with a trigger. 
The gun of course has a pistol grip. The 
contrivance is very simple. <A_ slug of 
metal fits into an opening on top of the 
heating head back of the atomizing nozzle. 
All you have to do is light the gun, insert 
a slug of the metal you want to spray and 
pull the trigger. A similar gun is made by 
the Coen Co., 913 Bryant st., San Fran- 


cisco, Cal. 


GLASS HOUSES 


Owens Illinois is now producing glass 
bricks on a large scale. These bricks will 
certainly improve building construction. 
Depending upon the surface these bricks 
will transmit from eleven to eighty seven 
per cent. of the light falling upon them. 
Some day these bricks may be used for 
factory floors. It would be nice to sit in 
your office on the first floor and be able to 
sit back and see what is going on all the 
way up to the attic. 
quite revealing in some factories. 


Imagine it would be 
The 


first floor boys would develop stiff necks. 
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JEFFREY WEIGHING FEEDER 


CONSTANT WEIGHT FEEDER 

A new constant weight feeder for con- 
tinuously feeding and weighing materials 
at accurate rates is announced by the 
Jeffrey-Traylor Division of the Jeffrey 
Manufacturing Co., Columbus, Ohio. It 
consists of a vibrating feeder controlled 
electrically by a balanced weighing belt 
equipped with an adjustable counterpoise 
for setting the desired rate of discharge. 
A\l gates for regulating the flow of material 
are eliminated and great weighing ac- 
curacy is obtained by virtue of the great 
sensitiveness the Through 
electrical control, the vibrating feeder is 
regulated to satisfy the weighing belt at 
all times and thus keep it in perfect 


operating balance. 


of scale. its 


The cabinet control box may be located 
at the feeder or some distance away, using 
any number of remote control devices. On 
the control panel flasher lights at all times 
give visual evidence of correct operation. 
The unit operates from any a. c. light 
circuit. 

This unit is accurate to plus or minus 
1°Z or less, and can be set to deliver with 
uniform accuracy any rate from minimum 
to maximum. The capacity range of the 
unit here shown is 3 to 3,000 Ibs. per hour. 
However, the principle and control system 


is adaptable to units of any capacity. 


CUNO FILTERS 

Cuno Engineering Corp., Meriden, 
Conn., invites you to send for a copy of 
their filter catalogue. Cuno filters are 
built in a manner similar to the Purolator 
filters you see on automobiles. The prin- 
cipal ones are edge filters. The filtering 
unit is built up of a series of plates set 
closely together. Material is pumped into 
the bowl surrounding the filter unit and is 
forced between the plates into the outlet. 
A comb arrangement can be turned from 
the outside in such a manner that the muck 
accumulated on the filter is scraped off. 
This accumulates in the bowl and may be 
drawn off at intervals. These filters have 
been used for smoothing out tooth paste 
and it looks to us as though they would 
make pretty good emulsifiers for creams. 


Cuno filters are small and can be placed in 
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a pipe line. For ordinary service they are 
no bigger than a steam trap. This com- 
pany also makes large units mounted on 
trucks for general filtration and cartridge 
filters made up of a series of fine cotton 
filter cartridges placed one within the 
other in such a manner that the liquid 
coming through from the outside is given 
a progressively finer filtration. 


FACTORY STOOLS 


Kewaunee Mfg. Co., Wis. 
have an excellent adjustable stool for 
factory and laboratory use. Instead of 
having to adjust these stools with a screw 
driver, you can do so without getting up by 
simply placing your hands under the edges 
of the seat and giving a hitch. The seat is 


Kewaunee, 


lowered by pulling it to maximum heighth 
and then pressing down. The arrange- 

The seats never lose 
They may be had in 
several form fitting styles and the prices 
are lower than those of ordinary kitchen 


ment is very clever. 
their adjustment. 


chairs. 


BIN-DICATOR 


To show the level of powdered materials 
in bins and hoppers, Mfg. Co., 
Wayne, Mich. are making a device called 


a Bin-Dicator, which was developed orig- 


Ripley 


inally for the cement industry and in now 


being sold wherever dry materials are 


stored in bins. The device consists of a 
diaphragm, a plunger, a lever plate and a 
mercury switch. It is mounted at a cer- 
tain height in the bin with the diaphragm 
inside. Pressure of the material forces the 
diaphragm to the wall, which causes the 
plunger to move in a lateral direction. 
This tips the lever plate and actuates a 
mercury switch. This switch can be con- 
nected with any kind of signalling system, 
or it can be made to operate a supply con- 
veyor or the discharge gate of a main sup- 
ply bin, thus causing the bin or hopper to 
fill up again from a main supply source. 
In connection with bagging machines, a 
constant weight is kept on the filling ports, 
assuring a more uniform fill. We see no 
reason why this device could not be ap- 
plied to the hopper of any powder filling 
machine. 
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BOTTLE 
CLEANING MACHINE 


A new, quick, thorough method of cleaning bottles. 

It takes ALL the dirt out of ALL the bottles with DRY, 
FILTERED air. 

Cleans two bottles at a time. One girl can easily handle up 
to 40 bottles a minute. 

Far superior to vacuum cleaning because 60 to 80 pounds of 
compressed air will really do the job—the positive way of 
cleaning bottles! 

Kiefer Air Bottle Cleaners are used in scores of plants 
bottling liquors, medicines, oils, foods, lotions—wherever 
absolutely clean containers are essential. 


uo Bio 





We also make a complete line of machines for 
rinsing, sterilizing and drying bottles and jars. 


Write for catalog 











THE KARL KIEFER MACHINE Co. 
CINCINNATI 


A. J. STERLING T. C. KELLY M. C. FINN P. JORGENSEN 
225 Broadway, Room 1209 222 W. Adams St 10 High St 311 California St. 
New York City Chicago Boston San Francisco 








li REBUILT and NEW low cost 


EQUIPMENT BOTTLE FILLING 













| 
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: Behe Sg Aes 
Several recent liquidations of large pharma- dig-Speed ee a 
ceutical, cosmetic and chemical plants enable 
us at the present time to offer you up-to-date 
machines of standard manufacture at unheard Portable 


of savings to you. Included in this list are the = 

following items: Vv acuum 

Tube Fillers—motor driven, piston, gear, worm == 
and pressure type, Colton & Stokes Co. iller 

Closing and Clipping Machines—single and 
combination types. irc 

Combination Tube Filling, Closing and Clip- 
ping Machines. 

Automatic Jar Fillers. Kiefer Visco Fillers. 

Bottle Filling Equipment and Bottle Washers. 

Copper Kettles, Jacketed. 

Tablet Machines—single punch and rotary 
type, Colton & Stokes Co. 

Dry Powder Mixers and Sifters, J. H. Day Co. 

National & Ermold Labeling Machines, Mixers 
and Glass-Lined Tanks. 

Conveyor Tables, Bucket Elevators, Sifters and 
Dust Collectors. 

Also other items too numerous to mention. 

It will pay you to visit our New York City ware- 

k house where the above equipment is on 



















@ Handles any size and 
shape bottle or jug, 1 oz. to 
gals. 

@ Fills every one evenly to 
any desired height. 


@ Rejects all cracked or im- 
perfect containers; prevents 
spoilage and waste. 

@ Will fill up to 3000 ounce 
bottles per hour. 


display. . 
Send us your inquiries today. We can save you 2 @ Simple to operate; runs 
money! Filling bottles in trays with from.any light socket; low in 
speed, accuracy, Icss labor 







cost. 

















|| Write for catalogue of Fillers, Filters, Mixers, Tanks, etc. 


EIN —BRILL 


men Gel gw a ed, | 









Agent for George G. Rodgers Co. 


187 Varick St. New York, N. Y. Rs ; 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 39 West 60th St. COtmernis ents New York, N. ¥. 





Feb. ’36: 38, 2 


242 The Drug and Cosmetic Industry 



















DOUBLE ACTION MIXERS 


The patented “Lightnin’”’ Double Action 


PortableGeared gives complete bottom-to-top turnover 
Drive Mixer for 

heavy dutyserv- 
ice. Also availa- 
ble in Direct 
Drive. 

Both models 
offer a variety 
sizes and speeds. 


= 


Angular Off- 
Center Agitator 
for fixed large 
tank  installa- 
tion. Sizes from 
2 to50 H.P. and 
larger. 


MIXING EQUIPMENT COMPANY, INC. 


1042 Garson Avenue Rochester, N. Y. 
Representatives in all principal cities 
New York Office—368 Broadway 


MODEL-S:- IMPROVED 

| ae % 3 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 

Economic Machinery Company 
WORCESTER, MASS. 
Makers of complete line of automatic and 
semi-automatic labelers. 
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plus a slow rotation. Universally adjust- 
able ball and socket supporting clamp, 
permits any desired mixing action. Can 
be attached to or removed from any size 
tank open or closed. Geared or Direct 
drive. Portable Models. Angular off- 
center propeller type agitators for fixed 
installation on large tanks. 


Wide variety of standard propellers, 
materials, motors, etc., enable us to meet 
most special problems at low cost to you. 
Our years of experience solving all types 
cf mixing problems is yours for the 
asking. Write. 

















DAY Pony Mixer 


(Gearless Type) 
Light and Heavy Pastes, Ointments, 
Vanishing Creams, Tooth Pastes, etc. 





The Day Pony Mixer is simple in design and sturdy in construction. 
It is ideal for mixing liquids, semi-liquids, light and heavy pastes, 
soaps, liniments, cold creams, medicated ointments, tooth pastes, 
shaving creams, etc. 


An extremely speedy and positive mixing action is employed. The 
can or tank is set on a pan gear which revolves in the opposite di- 
rection from the agitator. A thorough incorporation of all materials 
is assured no matter how small a portion. 





The Day Pony Mixer, Gearless Type, Motor drive only, is made in 
five sizes with capacities of 40, 50, 75, 100, and 125 gallons 
respectively—Extra cans can be furnished for all sizes—The top 
casting is made of aluminum, and is balanced by counterweights 
enabling the agitator to be easily tilted. Both the agitators and the 
cans are driven by heavy double width roller chain. 


Write for full information on this ideal Change Can Mixer. 


The J. H. Day Company 


Factories and Principal Offices 


CINCINNATI OHIO 
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Abbé-Lenart Laboratory Mixer 









MIX CREAMS, OINTMENTS, PASTES 
thoroughly —1N 1/3 USUAL TIME 


The Abbé-Lenart Mixer (Patented) will improve 
liquids such as cough syrups, liniments, lotions, 
etc.; emulsions such as mineral oil, agar, cod 
liver oil; pastes such as tooth pastes, creams, 
ointments. 


The Abbé-Lenart Mixer is just as revolu- 
tionary in design as the famous Abbé- 
Blutergess Turbine Sifter for powders. 
It gives rapid, intensive mixing and 
ease of operation. Small space and power 
consumption required. Easy to operate 
and to clean. 


All sizes, with jackets for heating or cool- 
ing. Send us samples. We will recom- 
mend the right mixer for you and send 
you a complete catalog. 





clit Jo Special Abbé-Len: 
PRODUCTS:- MILLS, MIXERS, SIFTERS nsled has Wout Pete 


ABBE ENGINEERING CO. 


56 CHURCH ST. COrtlandt 7-1115 NEW YORK 


BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO ® AKRON @ LOUISVILLE @ LOS ANGELES @ CLEVELAND @ PITTSBURGH @® DETROIT 








COSMETIC 
SAVE ON EQuipmMENT 


LIQUIDATING NEW and RECONDITIONED 
EQUIPMENT FROM PLANTS DIS- 
CONTINUING BUSINESS 


Each Machine Carries the FAC GUARANTEE 


Karl Kiefer Fillers, Filters, etc. 

J. H. Day Sifters and Mixers 15 to 2000 Ibs. 

Colton Tablet Machines, single punch and rotary 
Tube Fillers, automatic and semi automatic 

F. J. Stokes Powder Fillers, Tube Fillers, Mills, etc. 

Stokes and Smith Powder Fillers 

Alsop Glass Tanks, Fillers, Filters, etc. 

oy Scale Samco Jr., and Automatic 12 Spout Vac. 

illers 

Hobart and Reid Mixers 

Straub, Raymond, Abbe and Mead Mills and Grinders 

World, Ermold, National and Weeks Labelers 


NEW FMC EQUIPMENT 
Tube Fillers, Gravity Fillers, Agitators, Glass Lined Tanks, 
National Labelers, Table Conveyors, Filters, 
Kettles, Tanks, etc. 
Send for Complete Bulletin—Just Issued 
Phone GRamercy 7-6622 





“See First first 


419 Lafayette St 


First Machinery Corp. sex von cx 


\\ fr J ur surplus equipment” 














TABLE VACUUM 


BOTTLE FILLER 





@ Convenience plus. Can be readily 
moved from place to place. Just plug 
it in any light socket and watch it do 
a rapid, efficient filling job for you. 
No belts to slip. Adjustable spouts. 
Automatic overflow feature. Bottle 





se 


te size flexibility. Continuous vacuum. 


ERTEL coneoration 


Department B, 120 East 16th Street New York, N. Y. 
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Something NEW in Tablet Coating Pans! 


_ The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 


The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 







Send for our new circular 
THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


2620 East Jefferson Ave. 


REBUILT 
EQUIPMENT 


1—U. S. Bottlers 8-spout Siphon Bottle Filler. 





Detroit, Michigan 


GALVANIZED IRON PAN 


No. 4 STAND WITH COPPER PAN 








MODERNIZE with 
MANTON -GAULIN 


Two-Stage Homogenizer 








No plant is completely equipped without one of 
our homogenizers. They eliminate compounding 
troubles and vastly improve the quality and ap- 
pearance of your products. Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 


Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 
and more uniform. 


If you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 





The Manton-Gaulin 


Manufacturing Co., Inc. 
EVERETT :: MASS. 
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1—Alsop Portable Vacuum Filler, with A. C. motor. 
1—KarI Kiefer 4-spout tray type Vacuum Filler. 


1—Pneumatic Scale 11-spout Vacuum Filler, straight-in-line type. 
USED THREE WEEKS. 


1—U. S. Bottlers 22-spout Rotary Vacuum Filler. 
5—World, Ermold and National semi-automatic Labelers. 
1—McDonald Weeks type Automatic Labeler. 

2—Karl Kiefer Rotary Visco Jar Fillers. 

1—Colton No. 10 worm type Paste Filler for jars and cans. 


Tube Filling, Closing and Clipping Equipment. 


1—Eppenbach Colloid Mill 10-15 gals. capacity. 


2—U. S. Bottlers Multiple Disc Filters, one 12’, one 18” diameter, 
each with five plates. 


2—Karl Kiefer Disc Filters, No. 1 and No. 2 size. 

Dry Powder Sifters & Mixers, lab. size to 4000 Ibs cap. 
2—J.H. Day Emulsifiers, 24 and 50 gals. capacity. 
2—Powder Fillers, one Stokes, one Day make. 

1—J. H. Day 8 gal. motor driven Pony Mixer. 

5—Single and multiple punch Tablet Machines, 14” to 14”. 
2—50 gallon Percolators. 


1—U. S. Bottlers 60-spout Rotary Bottle Rinser, with A. C. motor, 
Texrope drive. 


MISCELLANEOUS~—Kettles, Drug Mills, Filter Presses, Grinders, 


Pulverizers, Mixers, Ointment Mills, Screens, Coating Pans, 
Dryers, Pumps, Boilers, etc. Send for latest printed list. 


What have you for sale? Send us your list. 


Consolidated Products Company, Inc. 
20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 
Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 
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“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


“‘ Micronized’’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 


‘*Micronized”’ colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
3—Non-bleeding you now use for your face powder, will show no 
undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized’’ colors, you 
5—Economical eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


2—Assures 100% Dispersion 


4—Gritless 




















‘“‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 
match any shade 


WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
260 West Broadway New York City 


HEADQUARTERS 


FOR QUALITY 
RAW MATERIALS 
BEESWAX, Sunbleached and Yellow A U N I | Kk O R M 


Refined, U.S. P. 


GUMS, Tragacanth, Karaya, Arabic, L A N @ L | | N 














etc. 

for Drug ana Cosmetic Purposes 
LANOLIN, Anhydrous U.S.P. and B.P. (Anhydrous and Hydrous, U. S. P.) 
. Every chemist and buyer knows how 
STEARIC ACID, Triple Pressed Fancy essential it is to use uniform and pure raw 

materials. 
QUINCE SEED, Persian, Recleaned NIMCO LANOLIN is made from care- 
fully selected wool greases. We have de- 


s veloped a method of refining NIMCO 
and all other cosmetic LANOLIN which removes all impurities 

raw materials and which retains in the lanolin all the 
valuable oxy and isocholesterins. 
’ This is your assurance that creams and 
Samples on request ointments made with NIMCO LANOLIN 
will not turn dark and rancid with age. 
NIMCO ABSORPTION BASE for those 
who prefer this type. 

Write today, on your firm’s letter- 


WALTER H. JELLY & CO. N.L MALMSTROM & CO. 


INCORPORATED 
7 <LYN, N. Y. 
412 N. Western Avenue Chicago, Illinois ee TS eee 


Write for complete stock list. 
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PERFUMERS’ SHELF 


Perfuming Hair Preparations 

The perfuming of hair preparations has 
been badly neglected and it has been but 
recently that steps are being taken to im- 
prove the perfume used in the hair tonics 
of today. Until recently, the “Barber 
Shop Rose” was almost as popular as the 
old anthem “Barber Shop Chord,” but 
gradually the barber supply house is get- 
ting away from the use of rose in tonics 
and adopting bouquet types. 

In perfuming barber supply tonics, care- 
ful consideration should be given with 
regard to the strength of the tonic. The 
average perfume content of the mixture 


should be about 14‘ 


exceed 1% of perfume oil. However, regu- 
lations by the Alcohol Department require 


© and it should never 


a minimum quantity of oil with a result 
that most of the tonics of today are excep- 
tionally strong in odor value. 

Let us for a moment consider materials 
which should be incorporated in a tonic of 
this kind. It should be born in mind that 
first of all, no irritating aromatic chem- 
icals or essential oils should be used, such 
as benzilidene acetone, hydroxycitronellal 
or cinnamic aldehyde; secondly, the hair 
retains the odor of perfume material much 
longer than the skin. Therefore, the per- 
fumes for this purpose should not contain 
too many fixatives since it is not desirable 
that the odor remain for a long period. 
Products such as Oleoresins should be used 
in sparing amounts and an attempt should 
be made to use the proper ingredients 
which will have the correct solubility in 
the various strengths of alcohol which 
may be used. Another fact which is very 
important is the character of the tonic in 
which the odor is to be used. Over the 
last few years, the Castor Oil type has 
been very popular and in this respect, the 
perfuming of the tonic is rendered more 
difficult due to the unstability of the Cas- 
tor Oil over a long period of time. 

Since it becomes the purpose of the per- 
fume to not only scent the tonic, but also 
cover up the undesirable by odor of the oil, 
in this respect, it is found that Eau de 
Cologne types are found to do the work 
satisfactorily providing they are fixed with 
one of the artificial musks, and small quan- 
tities of resins. 

The Mineral Oil type which is also used 
to some extent requires a different prod- 
uct since not all perfuming materials are 
soluble in mineral oil and before incor- 
porating an odor, tests should be made for 
its solubility in the oil. 

Those types which contain odorless 
Kerosene also require a perfume material 
which will cover the oily character of this 
ingredient. In this respect Lemon and 


Feb. ’36: 38, 2 


Orange oils play an important part, in the 
perfume formula. 

The type of tonic made by the use of 
gums can be best perfumed by using 
water soluble scents which will work 
better than the oil product. Here the 
question of the preservative is important 
but the rose type does not seem to answer 
the purpose for the average type of tonic 
of this kind. 

It is hoped that the development of new 
perfume oils for tonics will gradually re- 
place some of the older types which have 
been used over the passed ten years. The 
writer believes that the field is ready to 
absorb a new tonic having some merit, but 
most important, perfumed with a new and 
unusual type of odor having a minimum 
amount of perfuming ingredient. 


Perfuming Bath Salts 

The question of suitable perfumes for 
bath crystals requires very careful con- 
sideration. In general, the problems are 
the same as those in soap perfumery with 
even more drastic conditions in bath salts 





than in soaps. Unless the scale of opera- 
tions is very large, and in most cases, even 
then, it is better to buy prepared perfumes 
for the purpose from a reputable com- 
pounder. 

Stability is all important. There will be 
exposure to air and probably to light, 
while at the same time the perfume will be 
When 
the possibilities of oxidation and _poly- 


continually in contact with alkali. 


merization under these conditions are con- 
sidered, it is not surprising that unex- 
pected and unpleasant results still crop up. 
No perfume should be used until it has 
been thoroughly tested under storage con- 
ditions. 

Broadly speaking, alcohols are the most 
stable and the most useful. Ketones are 
usually good. Esters vary considerably in 
their tendency to saponify, while terpenes 
and aldehydes should be avoided as far as 
Every ingredient, whether syn- 
thetic or natural, should be considered 
from this chemical point of view so that 


possible. 


many items may be eliminated even with- 


out test. 


Wt pusitem 


“But this will make Madam still more seductive.” 


The Drug and Cosmetic Industry 


247 









LILY OF THE VALLEY 


One of the most useful aldehydes is 
Cyclamal. It is a 100 per cent. pure 
chemical of good fixing power. One of 
our readers, interested in our note on 
this product, which was forbidding] 
headed ‘$12 per Pound,’’ wrote in to 
ask about using it in a Lily of the Val- 
ley. As a matter of fact, Cyclamal is 
very inexpensive in use. It is five times 


Hydroxy 


which it does not entirely replace but 


scronger than Citronellal, 
with which it blends beautifully. Cycla- 
mal is especially to be recommended in 
from /% to § per cent. in Lily of the 
Valley, Lilac, Mimosa, and other odors 
of that type as a floral modifier. And, 
what is very important, it does not dis- 


color. 


LEMON ODOR 


Citronal S is a surprisingly mild and 


natural Lemon aroma without the 
fatty-woody by-odor present in Citral. 
Highly persistent, it does not discolor 

always remains fresh and never turns 
Try it in Lemon 


**mouldy”’ in odor. 


serfumes, 15-20°7; in Eau de Cologne, 
I ( : 


5-10%. 
cw 


CREAM ODORS 


To obtain the refreshing fruity Man- 
darin-Neroli note in cream odors, such 
as the various versions of Muguet, Di 
Methyl! Anthranilate is of great value. 
Resembling Methyl Anthranilate, it 
does not discolor as this product does 


and is safe to use in al] cosmetic odors. 


Perfume 


3 
Ev 
| 








+ $3 — 


170 Varick Street 






Fixatives 


A good fixing agent should accomplish two 
things: 1—It should prolong the odor of a com- 
pound by retarding and unifying the evaporation 
of the different ingredients of the compound; 2—It 
should round off and harmoniously combine these 
ingredients. 

In other words, the fixative itself must have the 
property of evaporating slowly at room tempera- 
ture in order to retard and unify a compound's in- 
dividual ingredients. These can be combined, of 
course, only by a body that has a faint and neutral 
odor; i. e. it should have no obtrusive odor of its 
own in order to harmonize the aroma without 
changing the note of the compound. 

Arosol is a synthetic pure chemical which meets 
all of these requirements and can be used for all 
odors. It turns solid at 11° C. above zero and its 
boiling point is 245°C. at a pressure of 760 mm. 
Arosol is therefore of very limited volatility. In 
addition, its faint odor, reminiscent of cinnamic 
alcohol, fits in harmoniously everywhere. 

Arosol is better than Benzyl Benzoate and Ethyl 
Phthalate because the latter stifle the odor of the 
compound and, besides, saponify at higher tempera- 
ture in presence of acids and alkalis. Evaporation 
is not retarded by them so much as by Arosol. 

Arosol is better than resinous fixatives because 
Arosol does not discolor and, being chemically 
neutral, does not favor rancidity. Moreover, 
Arosol retards evaporation longer. 

Arosol is better than Methy] Cinnamate because 
Arosol may be used universally owing to its faint 
pleasant odor, and does not saponify. 

Uses of Arosol: Owing to its faint, neutral odor 
Arosol is most effective as fixative for delicate odors 
in soaps, i. e. floral odors, Eau de Cologne, Laven- 
der, Pine Needle, etc. The harmonizing and fixing 
properties of Arosol are most evident in these 
compositions. 

Besides fixing soap-compounds, Arosol is also an 
advantageous fixing agent for perfumes in cos- 
metics, for instance Eau de Cologne in hair lotions, 
etc., inasmuch as the unequaled high solubility of 
Arosol in dilute alcohol is an important factor. 


For a simple test which will demonstrate the 
advantages of Arosol and for a sample quantity to 
conduct this test, write to 


General Drug Company 


The Drug and Cosmetic Industry 


New York, 













































STARCH 


aad 


| There seems to be a prevalent tend- 
ency to belittle face powders which use 
starch as one of the ingredients. Those 
manufacturers who use starch in their 
formulas, and there are many of prom- 
inence who do so, are apparently satis- 
fied with the knowledge that their 
powders are good ones, for nobody has 


sprung to the defense of starch. 


FORMULA 


Presumably it needs no defenders and 
highly successful face powders may be 
made with its use. One formula which 
is offered for experimentation is as fol- 
lows: 13 parts talc; 25 parts zinc oxide; 
16 parts starch; 20 parts light precip- 
itated chalk; 10 parts heavy precip- 
itated chalk; 15 parts powder base Z; 


1 part perfume. 


POWDER BASE 


Face powder Base Z is entirely harm- 





less to the skin as it is absolutely neu- 
tral and thus has no adverse effect on 
even the most sensitive skin. Further- 
more, it is the first powder base to be 
introduced in this country and has a 
long record of success where it has been 
incorporated into new or existing 
powder formulas. We are glad to send 
youa sample with which to experiment. 


Simply add from 5 to 15 per cent. to 


your present formula and see for your- 


bd self the improvement which it makes. 


AGFA AROMATICS DIVISION 


N. Y. 











THE COMPOUNDERS’ CORNER 


Antioxidants 

H. N. Holmes, R. E. Corbet and E. R. 
Hartzler (I.E.C.) studied hydroquinone 
and lecithin as antioxidants for vitamin A 
in halibut liver and cod liver oils at room 
temperatures and higher. Each affords 
protection for the vitamin, the degree 
varying with the concentration of the 
antioxidant. The combination of the two, 
however, affords a remarkable protection 
which is much greater than would be ex- 
pected from the additive effects. 

C. H. Lea, writing in the Dept. Sci. Ind. 
Research, Rept. Food Investigation Board, 
discusses the question of antioxidants and 
the preservation of edible fats. Using 
lard, he found the following groups of 
action; promoting oxidation (and ran- 
cidity), succinic, tartaric, citric, lactic 
acids; inactive, mannitol: weak antioxi- 
dants, glycerin, sucrose, glucose, fructose, 
sodium maleate, sodium succinate; mod- 
erate antioxidants, sodium malate, am- 
monium lactate, sodium tartrate, sodium 
glycolate, sodium lactate; powerful anti- 
oxidants, glycine, asparagine, sodium cit- 
rate, sodium malonate. The rates of oxida- 
tion of films of lard stored in contact with 
a series of acetate, phosphate and borate 


buffers indicated a maximum. stability 
slightly to the acid side, with a rapid fall 


as the solution became alkaline. Sodium 
citrate, sodium malonate and glycine all 
exerted a protective effect at 20° C. and at 


pH values of 5.8, 6.7 and 8.2, respectively. 


Amorphous Wax and Mineral Oil 


An amorphous wax with the following 
characteristics, and made in the United 
States is being offered. Melting point 
160° F., color white, saponification number 
1.0, acid number 0.01, practically free from 
oil and moisture, tough and of controlled 
uniform quality. The texture of the ma- 
terial is very pliable; it does not crack 
as crystalline wax does when cut. 

The same manufacturer is offering a 
naphthene base technical white mineral 
oil. Cold test, —40° F.; specific gravity, 
860-865; viscosity at 100° Saybolt, 75-85; 
flash point, 320° F.; cloud test, —4° F.; 
color, water white. S. Schwabacher & Co., 
New York, N. Y. 


Pearly Luster In Creams 

Since triethanolamine is now used to 
such a large extent in the manufacture of 
vanishing and other oil-in-water type 
creams, the following formula may be 
helpful in obtaining a cream with a de- 
sirable pearliness. Stearic acid 85 g., 
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lanolin 5 g. (not more), myristyl (C 16) 
triethanol- 
amine 5 g., borax 1 g., water 250 cc. (not 


alcohol 10 g., glycerin 44 g., 
more). Prepare in the usual way and allow 
to stand for pearliness to develop. 


Hair Tonics 

The main functions of a typical hair 
tonic are to remove excess oiliness (or to 
lubricate dry scalps), to remove dandruff 
and to exercise a generally stimulatory 
action. Probably the most successful 
modern tonics consist merely of weakly 
alcoholic tinctures of perfumery materials, 
occasionally incorporating a trace of sa- 
ponin. 
friction into a special tonic, small ad- 


For the conversion of such a 
ditions of quinine salts, rosemary oil or 
tincture of capsicum are made. A useful 
formula of this type consists of quinine 
sulfate 1, cassia 4, canaga 2, geraniol 1, 
water 160 and alcohol 640. Irritants are 
useful because of their stimulatory effect 
and some of the commoner compounds of 
this 


jaborandi or capsicum, cantharidin, pilo- 


type are tinctures of cantharides, 








re 
3 a aa 





carpin hydrochloride, quinine bisulfate, 
quinine hydrochloride, tartaric, acetic, 
salicylic or formic acids, rosemary oil, 
ammonia solution or resorcinol. 

An Eau de Quinine product may be 
made according to the following recipe: 
eau de cologne compound, 15; glycerine, 
40; quinine bisulfate, 2; capsicum tincture, 
8; water, 110; alcohol, 650. The eau de 
cologne compound may be obtained from 
The 


proportion of the glycerine should not be 


almost any reliable perfume house. 


too high or it will tend to form droplets on 
the scalp. P. E. O. R. 


Liquid Cold Cream 


A tested liquid cold cream has been 
made according to the following simple 
formula: Mineral oil 36 parts, Triethanol- 
amine 2.4 parts, Stearic acid 4.8 parts, 
Water 70 parts, Glycerine 10 parts and 
perfume. Heat oil and stearic acid until 
melted and add the mixture of triethanol- 
amine and warmed water; stir until a good 
emulsion is formed. Stir in glycerine and 
perfume when the mixture has cooled. 


“Something's wrong, the machine has started turning out suppositories.” 
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A cosmetic grade. High ab- 
sorbing qualities. 
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Superior sunbleached, white 
and refined. Light yellow and 
unadulterated. 
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Triple pressed. Low todine 


number. 





e SINCE THE YEAR 
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A Reliable Source of Supply for 120 Years 
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From America’s purest de- 
posit. Noted for whiteness 
and undeviating purity. 


< e e f 
pinc vide 

a 

French process; produced by 
Societe des Mines et Fonder- 
tes de Zine de la Vieille 
Montagne. 


Ample stocks — 
Prompt deliveries 























tynaphil 


The Lanolin absorption base 
made entirely from deriva- 
tives of Adeps Lanae. 


canine “Mh 
C CTESALNE SAX 


Pure white and vellow. 
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GLOVERSVILLE, N. Y. 


Factories at Jersey City, N. J., 





and Niagara Falls, N. Y. 






















CHICAGO 
LOS ANGELES 


in stating that our products—manufactured by highly skilled chemists and 
perfumers—have enjoyed for many years a world wide reputation. 


aim of our organization, in the years before us, to continue serving our 
customers with the finest Perfume Bases, Aromatic Chemicals, Essential 
Oils, Flavors, etc., and to satisfy their expectations to the fullest possible 


extent. 


a few of our newest Perfume Bases. Samples will be cheerfully submitted in 
confidence that they will meet with wide approval. 


BOIS SACRE---A new Spanish type creation 


BRISAROME---Sweet, fragrant, modern 


EAU DE COLOGNE PARIS.--The perfect odor for men 
GARDENIA A---Trae to the natural odor 
MARISHAL-.--For a typical French bouquet 

SATIN D'ORIENT---Exotic, fragrant, lasting 


POLAK’S FRUTAL WORKS, INC. 


350 West 31st Street, New York, N. Y. 





\4 E take pride 


ix is the sole 


V4 E list below 


SAN FRANCISCO 
VANCOUVER 
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The formula may be modified in several 
ways—vegetable oil may be used instead 
of mineral oil, up to 5% of white beeswax 
or spermaceti or lanolin or a mixture may 
be added to thicken the cream, but this 
makes it somewhat more oily. Some of 
the water may be replaced by witch hazel, 
cucumber juice or any other desired ma- 
terial. A trace of menthol added to the 
oils gives a cooling effect. 

The emulsion may be tinted by the 
addition of a water-soluble dye, or if a 
lemon cream is desired the perfume should 
be predominately oil of lemon (terpene- 
less) and the color obtained by means of 
tartrazine or acid yellow. P. J. 

Sun Screens 

Plymouth Sun Burn Preventer Oil Con- 
centrale is a very slightly tinted, practically 
odorless oil used to the extent of 20% in 
mixtures to prevent sunburn and promote 
uniform tanning and is being sold by 
M. W. Parsons. Literature describing this 
product includes a chart comparing ab- 
sorption of various wave-lengths of light 
by this product and by untreated mineral 
oil. 

Heliophan, sold by R. W. Greeff & Co., 
Inc. is a clear, almost colorless oil, odor- 
less and neutral. The oil is used to the ex- 
tent of 8 to 10°, in sun preparations to 
give protection from the sun. Analgesic 
properties are also claimed for the oil and, 
since it is insoluble in water and is ab- 
sorbed by the skin, lasting effect while 
swimming should be observed. 

Contrasol (R. F. Revson) is a colorless, 
odorless and neutral oil insoluble in water 
and is used to the extent of about 10% in 
sun tanning preparations to give protec- 
tion and promote tanning. 

Dyk & Co., in- 
distin- 


Esealols, made by Van 
clude four types of sun screens, 
guished by different letters. They have 
been proven non-toxic and non-irritating 
by tests and are used to the extent of 
about 1°) in tanning preparations. Charts 
showing light absorbing powers of Es- 
calols B and C are included in the litera- 
ture available. All the Escalols are stable 
in acid and alkali under ordinary working 
conditions, they will withstand necessary 
temperatures and will not oxidize. Es- 
calol C, CX and CL are solids which im- 
part a yellow tint to otherwise colorless 
preparations while the BXN type is a 
This 


affect the color of the 


purified oil which readily solidifies. 
last type does not 
finished product. 


Carob Gum 


This inexpensive gum is obtained from 
the seeds of the locust bean tree. These 
seeds have the typical three-layered seed- 
coat of leguminous seeds, with a central, 
flattened greenish embryo. On either side 


of the embryo is a disc of whitish, opales- 
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cent, horny endosperm. By a series of 
mechanical processes these discs are com- 
pletely separated and when powdered 
form the commercial carob gum. Analysis 
of the gum shows it to consist of galactan 
29.18, mannan 58.42, pentosans 2.75, 
proteins 5.29, nitrogen 0.83, cellular tissue 
3.64 and mineral matter 0.83. An enzyme, 
ceratonase, is also present. The purified 
powder forms viscous solutions suitable 
for the usual gum applications. Mucilages 
are simply made by heating the gum with 
water for about half an hour, heating for 
this length of time being necessary to de- 
stroy the enzyme which hydrolyzes the 
mucilage and causes loss of viscosity. The 
mucilage is quite effective as an emulsifier 
and helps keep solids in suspension. P. J. 


Bath Salts 
Bath crystals are expected to have the 
following properties: 
1. Easy solubility in water 
2. Attractive color 
3. Attractive perfume 
4. Water softening power, combined 
with mild alkalinity to 
detergency 


improve 


5. Attractive package 
6. Reasonable price 
7. Stability on storage 

These properties may be approximated 
by the selection of proper raw materials 
The 


choice of possible crystals includes sodium 


and good manufacturing procedure. 


carbonate, sodium sesquicarbonate, so- 
dium phosphates, borax. Sodium chloride, 
although often suggested, can contribute 
nothing to the mixture. 

Sodium carbonate, NagCo3.10H»20, is by 
far the most popular base. It is readily 
soluble, an excellent water softener, and is 
very useful in removing all traces of per- 
spiration and in thoroughly cleansing the 
skin. Unless excessive quantities are used, 
it is not unduly alkaline, if it is quite free 
from caustic soda. It has two disadvan- 
Its melting point is low, so that it 
hot 


weather and it has a tendency to effloresce 


tages. 
is quite likely to melt or cake in 
or fall to a powder in dry weather. An air- 
tight package will overcome the second 
difficulty. 

NagCO3.Na- 
HCO3.2H20, is more stable than sodium 


Sodium sesquicarbonate, 


carbonate and definitely less alkaline. It 
neither effloresces nor melts, and is a good 
water softener. 

The 
sodium phosphate, NagHPO 4.12H2O, and 


sodium phosphates include di- 
trisodium phosphate, Na3P04,12H2O, the 
Phos- 


phates are readily soluble and are good 


latter being much more alkaline. 


water softeners, but to a slightly smaller 
extent have the disadvantages of sodium 


carbonate—low melting point and efflores- 


cence, 
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Borax, Na2B407.10H20, is a less efficient 
water softener than either sodium car- 
bonate or phosphate, the borates of cal- 
cium and magnesium being appreciably 
soluble in water. Nevertheless, since the 
crystals neither effloresce nor melt, borax 
is a very Suitable base for bath salts. It is a 
mild alkali and a good detergent assistant. 

Perfumes are extremely important in 
bath salts and are discussed at length in 
the ‘Perfumers’ Shelf.” 

Colors used for bath crystals must be 
harmless and non-fading, the second re- 
quirement Water- 
soluble dyes have generally been suggested 


being troublesome. 


but these are not altogether satisfactory 
and the present trend is toward the in- 
creased use of pigments and lake colors. 
According to the older methods, either the 
soluble dye was dissolved in a hot con- 
centrated solution of the bath salt, which 
deposited colored crystals on cooling, or a 
solution of the dye was sprayed on the 
finished crystals. Because of the alkaline 
reaction, basic dyes must be used, but 
these are notably fugitive to light, for the 
most part. Some of the commoner dyes 
the 


ranine, naphthol yellow, auramine, methy- 


recommended for purpose are saf- 
lene blue, methylene violet, ponceau 4R, 
rhodamine, malachite green and combina- 
tions of these. 

\ modern procedure, using insoluble 
colors, is the following: the crystals are 
placed in a large open bowl; the color is 
ground with glycerin, a little water being 
added to reduce viscosity if desired. The 
glycerin mixture is then poured on the 
crystals, perfume being mixed with the 
glycerine or added later, and the whole is 
mixed until the crystals are uniformly 
coated. The glycerin, being hygroscopic, 
prevents efflorescence and assists in mak- 
ing the pigment adhere to the crystals. 
\ bout 8 ounces of glycerin, 2 to 4 ounces of 
water and |%4 to 2 ounces of color will be 
100 


Exact amounts must be determined ex- 


necessary for pounds of crystals. 
perimentally for each type of bath crystal. 
Most of the desired shades may be ob- 
tained by blending yellow, red, green and 
blue pigments. Since some of these in- 
soluble pigments adhere to the sides of the 
bath tub, the preparation should be tested 
by use before being marketed and further 
experiment be made with color if necessary 
P. E. O. R. 


Gum for Wave-Set 


Boral F is a gum product being offered 
by R. F. Revson Co., New York. Its solu- 
tion is water clear, dries rapidly, requires 
A suggested 
formula consists of Boral F 3 ounces to 
1 gallon of water. Heat water to 55° C. 
and add the gum. Stir. Perfume and 
color may be added and filtration will give 


no alcohol or preservatives. 


a bright solution. 














Both the parachute and the life preserver have their own special uses. 
Excellent though the quality of these devices may be, one is worthless 


where the other may save a life. Likewise, one 








ARABIC GUM 
KARAYA GUM 
| QUINCE SEED 
ORRIS ROOT 
IRISH MOSS 
(Select) 
BENZOIN 
(Sumatra-Siam) 
HENNA 
MENTHOL 
LYCOPODIUM 
and 


MORE THAN 1000 
RAW MATERIALS 





Also Headquarters for 


~TRAGACANTh 


may be an excellent grade and yet be entirely out of place for your par- 
| ticular purpose. Everything depends on where and how you want to use it. 
Since there are so many seemingly similar tragacanths, it is best, in 
selecting the type you need, to consult an expert—one, of course, in 
whose knowledge you can have full confidence. 
Our stocks of Tragacanths not only carry our guarantee of quality and 
dependability—they include every conceivable variety of Aleppo and 
Persian — Ribbon, Flakes, Crystals, Powder and Special Millings. 


Needless to say, our facilities — expert chemists, complete milling 





equipment, long practical experience — are always at your disposal to assist 














you in selecting the ideal type of Tragacanth for your individual purpose. 
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New Laxative Material—We have re- 


cently received from India two samples of 


a drug for which valuable laxative proper- 
ties are being claimed. No. 1 is derived 
from the ripe fruit and is a mild laxative 
while No. 2 
fruit and is a drastic purgative. 


is obtained from the unripe 
The drug 
is said to be efficacious in conjunction with 
sugar and vegetable fat and is especially 
suitable for use in a sweet chocolate laxa- 
tive. It 
ancient times, so that its harmlessness is 


has been in use in India since 


indicated. 
Our correspondent is enthusiastic and 
makes the following claims for the ma- 


terial: it is not a mechanical laxative; it 
has definite curative properties; it stim- 
ulates the liver and bowels to perform 
their proper functions; it assists the gen- 
end flow of internal secretions 
necessary for digestion; it helps assimila- 
tion and increases the appetite; it purifies 
the blood and tones the system. 


eration 


An American sponsor is being sought. 

New Medications for Angina Pec- 
toris— Relief from the pain caused by 
angina pectoris and the elimination of the 
fear of death caused by these attacks is 
achieved by snuffing a small quantity of 
trichlorethylene, a close chemical relative 
of carbon tetrachloride. The substance 
acts with extreme rapidity, its beneficial 
effects being produced in one second, and 
in the great majority of cases treated, 
there is no recurrence of the attack. This 
made at the recent 
annual convention of the American Asso- 


announcement was 
ciation for the Advancement of Science by 
Dr. John C. Krantz, jr., professor of phar- 
macology of the School of Medicine of the 
University of Maryland. 

Dr. Joseph C. Munch, of Philadelphia, 
present at 
stated that in work in cooperation with 
Dr. Joseph B. Wolffe, professor of Cardi- 
ology, Temple University School of Medi- 
cine, Philadelphia, a hormone extracted 


the pharmacology sections, 


from the pancreas had been used in several 
hundred cases of angina pectoris with a 
prevention of recurrence in 85% of the 
cases for several months, and that in 50% 
of the cases there had been no recurrence 
while in the other 35° of the cases the 
recurrences were halted by resuming the 
treatment. 





Diabetes Treatment with Protamine 
Insulinate— Protamine insulinate is the 
name given to a new compound made by 
four Danish doctors, Dr. H. C. Hagendorn, 
Dr. B. Norman Jensen, Dr. N. B. Krarup 
and Dr. I. Wodstrup, all of Copenhagen, 
who have proven the special value of this 
combination. Insulin itself is absorbed 
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ADVANCING THERAPY 


rapidly, so that its effect wears off fairly 
soon; the new compound, made by com- 
bining insulin with protamine or basic pro- 
tein obtained from the sperm of a trout 
species, has a minimum solubility in the 
blood serum. Injected as a turbid suspen- 
sion, the compound broke down slowly and 
released the active insulin over a relatively 
longer space of time, allowing for an even 
and prolonged effect. The preparation has 
been further tested at the New England 
Deaconess Hospital, in Boston. The suc- 
cess of the new treatment was confirmed, 
but faults to be corrected by further work 
were pointed out. The compound is not 
completely stable so that protamine must 
be mixed with insulin only as it is needed 
for use within a few days. The new treat- 
ment cannot be used exclusively, but only 
in the evening after a morning dose of 
The protamine com- 


straight insulin. 





os 


3 


pound does not act swiftly enough for im - 


mediate effect. Because of its slow action, 
the compound cannot be used in diabetic 
emergencies. 

Allergy Treatment—Discovery of a 
treatment for allergic patients has been 
practically verified by a group of staff 
doctors at the Abington Memorial Hos- 
pital in Abington, a suburb of Philadel- 
phia. “In an astonishingly short time,” 
the announcement said, “the supplemen- 
tary supply of cortical hormone through 
injection, by relieving the drain on the 
suprarenal gland, so rests the gland as to 
permit it to attain normal functioning. 
Thereafter the patient may remain in- 
dependent of treatment if health is not 
otherwise impaired.”’ Wide application of 
the cortical hormone treatment waits only 
on the development of an adequate source 
of cortical hormone at a reasonable cost. 
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“Yeah, but you can’t pack pills like olives even if you have two colors.” 
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Fast Drying 
FINGER WAVESET 


| C * & Water clear; dries in about half time of ordinary 
we sets, no alcohol or other inflammable solvents; no 


preservatives. Can be prepared in ten minutes by 


a child. 
FORMULA 

3 ounces (by weight) Boral F. 

1 gallon warm (about 130 degrees Fah.) water. 

Perfume and color to suit. 

Directions: Heat water to temperature and add the Boral F, 
stir to solution. Add perfume oil and color if desired. Filter if 
very bright solution is wanted. 

PRICES: 
5 Ibs. per Ib. $1.25 


m* os 1.15 

25 “ “ + 1.00 

50 ‘* iets -90 

100 ** a a 85 
1 Ib. Trial lots per lb. $1.50 parcel post prepaid in U.S. $1.75 
per lb. in Canada and foreign countries. Terms on trial lots 


Cash with order. 


We can also furnish you with suitable perfume and 
colors. Send for our price list if you do not have 


U N O °4 M same. We supply all cosmetic chemicals. 


R. F. REVSON CO. 


= G —) 91 Seventh Avenue New York 
Cable Address: Coschems 


Specializing in 
Chemicals for the Cosmetic Industry 


SHEROLATUM.... 


THE IMPROVED PETROLATUM 








PURITY 








A Name Every User of Petrolatum 
Should Know 


Of greatest importance to the manufacturer of 
ointments and cosmetics when it comes to Petro- 
latum is uniform color and consistency, freedom 
from odor and taste. 

SHEROLATUM for the pharmaceutical and 
cosmetic trade is refined in eleven shades from 
Amber to “Purwite,’’ all strictly U. S. P. 

Packed in the way you desire, from one pound 


lithographed tins to tank cars. 





Refined by 
SHERWOOD PETROLEUM CO. Inc. 
THE NEW JERSEY ZINC COMPANY Bush Terminal Bldg. #1 —_ Brooklyn, N. Y. 
160 FRONT STREET, NEW YORK Refinery, Warren, Pa. 


Refiners of White Mineral Oils and 
Petrolatum 


Chicago Cleveland Boston San Francisco Senuhes: cnniteil tn aeiaitialvaliies 
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New Treatment for Pernicious 
Anemia—A new method of treating per- 
nicious anemia is based on a theory that 
the disease is caused by the lack of a single 
unknown substance in the gastric juice. 
This treatment is described in the 
Journal of the American Medical Asso- 
ciation by Dr. E. A. Greenspon, of Mon- 
treal. The active medicament is a prepa- 
ration of gastric juice and animal stomach 
linings from which the natural pepsin had 
been removed, since pepsin destroys the 
anti-anemic agent. Treatment can be 
given orally or hypodermically. 


Painless Dental Drilling—Dr. LeRoy 
L. Hartman, Professor of Dentistry in the 
Columbia University School of Dental and 
Oral Surgery has released his formula for a 
dental desensitizer, with directions for its 
use. Formula by weight: Thymol, 114 
part; ethyl alcohol, 1 part; ethyl ether, 
2 parts. Keep tightly corked in brown 
glass bottles. One-half ounce is sufficient 
for 200 applications. Use cork or tin- 
lined stoppers only. This is a topical ap- 
plication, made on a moistened pellet of 
cotton, not saturated, directly to the 
dentin or caries. If applied over the caries, 
a second application may be necessary 
after the caries has been removed. Allow 
pellet to remain in contact 1 minute for 
children, 1% minutes for adults. Remove 
pellet and apply blast of warm air to area 
of application. Use rubber dam. If cot- 
ton rolls are used, varnish gums surround- 
ing tooth and change cotton rolls imme- 
diately after application. 

A patent has been obtained on this 
preparation, but the preparation is ayail- 
able to anyone for manufacture without 
restriction. 

The manner in which Dr. Hartman 
came upon his discovery involves a new 
theory of pain and the recognition of the 
existence of lipoids in the dentin of the 
teeth. This in itself constitutes an im- 
portant discovery in dental research and 
may have applications in the field of 
medicine as well. 

The mixture of ether, alcohol and thy- 
mol remains on the surface of the dentin. 
It stays in the applied area and in this 
manner a localized zone is created. 

While the substance is given free to the 
world, for use by any dentist, and with the 
privilege of manufacture either by the 
dentists themselves or by drug manufac- 
turing concerns, Dr. Hartman cautioned 
that its use by the public as a self-remedy 
against toothache might result in more 
harm than good. The desensitizer does not 
act when applied to the surface of the 
tooth. It must be applied directly to the 
dentin, as it does not penetrate the enamel. 
The mixture is effective for twenty min- 
utes to an hour, during which time vir- 
tually any cavity may be prepared for 
filling. It has been tested and found suc- 
cessful in nearly 500 human volunteer 


cases in the clinics of the Columbia Dental 


Feb. ’36: 38, 2 


School, on which other methods produced 
“almost unbearable pain.” It causes no 
after-effects and laboratory tests have 
proved that the pulp of the tooth remains 
normal and healthy after its use. 


Oil-Soluble Anesthetics in Rectal 
Surgery—When the technique of injec- 
tion is rigidly followed, oil-soluble anesthe- 
tics are often found of value for minimizing 
post-operative pain in rectal surgery. 
C. N. Morgan, writing in the British 
Medical Journal, describes the way in 
which the formula for an effective solution 
was evolved. Ether, included in the 
original formula to increase the solubility 
of benzocaine, and to lessen the viscosity 
of the solution, was found to be unneces- 
sary, and both the pain of injection and 
the after-pain were diminished when it 
was left out. Benzyl alcohol is included 
because it facilitates the gradual diffusion 
of the other drugs from the oily vehicle to 
the tissues and produces uniform and pro- 
longed anesthesia. The addition of 2% 
chlorbutanol did not prove effective. 
Almond oil was chosen as the vehicle be- 
cause it is the most fluid of the vegetable 
oils. Procaine, in the form of procaine 
base because the salts are not oil-soluble, 
was added to reduce the pain on injection, 
and also the frequency of after-pain. 
Butyl para-amino-benzoate was substi- 
tuted for the ethyl derivative because it is 
more soluble in oil, has greater anesthetic 
properties, and is probably less irritating. 
The solution found to be most effective 


has the following formula: 


BIOCANe DASE: ook bn aict bees 1.5 
Butyl para-aminobenzoate...... . 6.0 
Benzyl alcohol.............. ee 5.0 
Sterilized almond oil to......... 100.0 


Toxicity tests made on rats indicate 
that for normal dosage, the above prepara- 
tion is non-toxic. 

Gold Tribromide in Whooping 
Cough—J. Epstein reports in the Medical 
Record that in doses of one-fifth to one- 
tenth of a grain for adults and one-tenth to 
one-twentieth of a grain for children, gold 
tribromide has been found to give satis- 
factory results in the treatment of per- 
tussis. As the salt is unstable, hygroscopic 
and easily decomposed, it should not be 
dispensed as pills, tablets, capsules or solu- 
tion. The author has made an elixir which 
is clear, stable and palatable. In a gold- 
treated group of children the average 
duration of the illness was 4.4 weeks com- 
pared with 11.8 weeks in the control 


group. 


Octyl Alcohol Injections for High 
Blood Pressure—F. Pezzangora treated 
patients with 15 injections on alternate 
days of 10-15 ce. of a 1/100,000 solution of 
octyl alcohol in distilled water. Decrease 
in blood pressure was produced in essen- 
tial hypertension but not in stable hyper- 
tension with cardio-renal complications. 
Diuresis was increased. 
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Treating Wounds—Several reports are 
available at present on the healing of 
wounds. Tumanskiy and Yatsevitch 
found that the growth of streptococci in 
sterilized and non-sterilized cod-liver-oil 
ceases after one hour, while the growth of 
staphylococci under the same conditions 
lasts for six hours. Glycerin is said to 
possess the same bactericidal power as cod 
liver oil. The application of cod liver oil 
dressings to infected wounds showed that 
the method was effective, particularly for 
granulating wounds of the soft tissue. 

According to H. L. Puckett, desiccated 
thyroid administered by mouth seemed to 
increase the rate of healing of superficial 
wounds in young rats. Daily administra- 
tion for three and a half months produced 
no harmful effects. However, when the 
preparation is used over a long period of 
time, its effect on healing becomes less pro- 
nounced and repeated wounds on the same 
animal apparently decrease the rate of 
cicatrization. 

J. C. Lyth describes the use of sodium 
sulfate as an important external agent in 
the treatment of infected wounds. He 
uses a 12 per cent. solution of the salt. The 
method of application varied. Plain lint 
is soaked in the solution and applied to the 
surface of any ordinary fairly open septic 
wound, and is covered with oiled silk or 
elastic adhesive plaster and bandaged. The 
lint is changed according to the amount of 
discharge, but it must be kept soaked with 
the solution. For fairly clean or very 
superficial wounds, one application of a 
gauze dressing soaked in the solution and 
allowed to dry is often effective. Two 
cases are described in detail, one of a 
severely infected deep wound caused by a 
nail, and the other of extensive and deep 
abrasions, very dirty. The only external 
treatment used in either case was the ap- 
plication of the hypertonic sodium sulfate 
solution, and no attempt was made to re- 
move any of the dirt. In both cases the 
healing was rapid and clean. 

Gold Treatment of Rheumatism— 
The Journal of the American Medical 
Association reports that several hundred 
cases of rheumatism have shown a definite 
improvement after injections of gold prep- 
arations. The first sign of improvement 
was relief from pain and the patients were 
able to perform movements impossible be- 
fore treatment. The second sign was re- 
duction of swelling and its eventual dis- 
appearance. There was also improvement 
in the general health, appetite and weight. 
Despite the number of favorable results, 
the precise way in which the gold acts is 
unknown. Gold in this treatment is also 
known to have some toxic effects. 

Vitamin C Tablets are now being dis- 
tributed by Hoffmann-LaRoche, Nutley, 
N. J. The trade package consists of 40 
tablets, each containing 25 mg. of pure 
vitamin C (synthetic cevitaminic acid) 
and the list price to retailers is 75 cents. 
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STYPTIC POWDER 


I require a formula for styptic powder and although I find 
formulae for styptie pencils in **Modern Cosmetics,” I would be 
very grateful for information regarding powder. May I take this 
opportunity of congratulating you on “Modern Cosmetics” which 
fills a long felt need. Montreal. 

A completely 
powdered alum or powdered aluminum sulfate alone. If you wish, 
you may make up products according to formulas No. 1 and 
No. 2 on page 332 of “Modern Cosmetics” and instead of pouring 
the melt into molds, you can allow it to cool and then grind it 


into a fine powder. 


BASSORIN 


T have tried to secure bassorin, mentioned in the 1935-36 Catalog, 
here in San Francisco from the wholesale drug houses. They are 
not acquainted with it, presumably because it is a late addition to 
therapeutics. Can you inform me what firm does carry this article 
please? San Francisco. 

Bassorin is practically never used as such since it is the major 
constituent to the extent of about 79°% of gum karaya. There- 
fore this gum may be safely used wherever bassorin is called for. 
I suggest that you get in touch with the advertisers of this gum 
listed either in the Catalog or in the magazine. 


MENTHOL SOLUTION 


We are making a 2° solution of phenol crystals and 2° menthol 
in glycerin but we are unable to maintain a stable solution, the 
menthol tends to crystallize out of solution. We would appreciate 
any assistance in making a clear solution of this. Wilkes-Barre. 

You can probably keep menthol dissolved in glycerine by 
Dissolve the phenol and menthol in 
Use enough alcohol 


adding enough alcohol. 
alcohol and then mix it with the glycerine. 
so that the solids will remain in solution even after the glycerine 
has been added. If the alcohol is removed by heat, the menthol 
will probably precipitate out again. 


ALLERGY 


Does orris root enter into the present day powders? Can you tell 
me what is the cause of allergic disturbance occasionally met with? 
Detroit. 

We publish notes about allergy from time to time in our 
magazine. Allergy is a special sensitivity to materials that are 
ordinarily quite inert. Orris root. was responsible for a great deal 
of this but its use as far as we know has been practically discon- 
tinued for face powder. The best way to determine allergic 


sensitivity is by the “‘patch’’ test, whereby the material is rubbed 
on abraded skin; if the skin at that point becomes inflamed, then 


the material is probably the cause of the allergy. 


LIQUID CREAM 


We are having difficulty with a liquid cream we are manufac- 
It develops a curdy appearance and after several weeks 
We are listing the formula and procedure 


turing. 
shows slight separation. 
in order that you might have all the necessary information pertaining 
fo this item. We hope that you will be able to make some suggestions 
for solving this problem. St. Louis. 

In looking over your formula, we think an error has been made 
in the typing. You mention six fluid gr. of triethanolamine. You 
probably mean six fluid oz. On that assumption, your formula 
looks plausible. However, stearic acid is less satisfactory than 
oleic acid in making stable liquid creams. Furthermore, we 
believe that lanolin which promotes water-in-oil emulsions may 
act as an antagonist in your formula and make the emulsion less 


stable. As an emollient, you could use a similar amount of 
vegetable oil, lard, etc., instead of lanolin. 
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E€ADERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


ALKALINE CREAM 


Have you any suggestions for the manufacture of a cream, prefer- 
ably of the oil-in-water type to be strongly alkaline in character? 
Alkaline salts such as borar, sodium sulfite, ete., are lo be added in 
proportions up to 10°. Do you know of any emulsifier which will 
produce a stable cream with this salt content? We would appreciate 
any leads that you can give us in this direction. Minneapolis. 

As an aside, we think you may have considerable difficulty in 
making an aqueous solution of 10° borax, since its solubility is 
about 1.49 parts per hundred at 0° C. and 8.8 parts at 40° C. 
We see no reason why you cannot make an emulsion with stearic 
or oleic acid containing a large excess of weakly alkaline materials. 
If you can use at the same time some thickening agent to increase 
the viscosity of the mixture, your emulsions may be reasonably 
stable. The thickening agent you choose should, of course, not 
be attacked by alkali. 

We feel that academic teachings about the effects of salts 
on the stability of emulsions require considerable revision. Cos- 
metic emulsions are not sensitive colloidal solutions for the most 
part. Additions of all kinds can be made to these emulsions so 
long as these additions do not effect the emulsifying agent either 
chemically or by changing its ability to become hydrated. Un- 
fortunately, very little has been written directly on this so that a 
good preparation can be developed only after experimentation. 


QUINCE SEED SUBSTITUTE 


We are using quince seed mucilage in one of our products. How- 
ever, we experience great difficulties in the importation, as the 
Argentine Government puts a lot of difficulties in the importation of 
seeds. Now we remember having read that an article is put on the 
market as a substitute for quince seed and that with this product a 
mucilage is obtained which fills all the requirements of a_ perfect 
mucilage for a hand lotion. Could you also advise us as to the name 
of the product and the manufacturer? Buenos Altres. 

Powdered gum karaya is being used throughout the world as a 
substitute for quince seed for making all types of cosmetic 
mucilages and a large amount of it is being shipped into your 
country so I don’t think you will experience any importation 


difficulties. 


ANTISEPTIC LOTION 


We are planning to manufacture an antiseptic skin lotion and a 
plastic surgery war. We will appreciate it very much if you will 
give us formulas for manufacturing these items. St. Louis. 

You can make a good antiseptic lotion with the following 
formula: Alcohol, 50°%; Acetone, 10%; Water, 3914°;; Anti- 
septic, 14%. The type of antiseptic you would use would depend 
on the requirements of your trade but there are numerous water 
soluble antiseptics such as oxyquinolin sulfate, ete., with which 
you can experiment. As to the plastic surgery wax, we regret 
that we haven’t a good formula for this type of product avail- 
able at this time. If we locate one, we will be glad to send it on 
to you. 
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UESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


PRESERVATIVE FOR OILS 


In the manufacture of cold cream you stress the necessity for 
a preservative when vegetable oil is used. Would you be so kind as to 
inform me by letler what preservative we should use to ensure the 
keeping qualities of our product? Australia. 

In your formula there is an incompatible combination. Borax 
and hydrogen peroxide do not work together. While you might 
not get an actual separation, the hydrogen peroxide would be 
rendered ineffective because it would be decomposed into water 
so that to all intents and purposes you could omit it. The pre- 
servative usually recommended for vegetable creams is methyl 
parahydroxy and the include 
about 1/10 of 1% of an antioxidant such a maleic anhydride, 


benzoate, formula should also 
or hydroquinone. From the oil content of your formula, you ap- 
parently are selling it as a cleansing cream. If so, why not try one 
of the following formulas, one of which contains peroxide. 


Cold Cream Type 


Soft white petrolatum 33:0 Beeswax. ....... ; 15.00 
Light white mineral oil. . 42.5 Petrolatum............12.00 
Beeswax. 18.0 White mineral oil . 49.50 
LOT Ce ie Pee 3.0 Water... 22:25 
Lanolin. . Sighs aye A= eRe CEE hes peeks ae ear 0.75 
Perhume:... 7... Pes oes OES | PORIING <a es 2 bk as 0.50 


EXCISE TAX 


Will vou please give me information about the Federal Sales Tar 
on cosmetics? Philadelphia. 

With reference to Federal Tax on cosmetics, we wish to advise 
you that there is such a tax although it is not called a sales tax 
but rather an excise tax upon manufacturers. This tax amounts 
to 10°, of the sales price on cosmetics, perfumes and other prod- 
cuts of this nature and it amounts to 5% of the sales price on 
soaps, dentifrices and mouth washes. This tax is to be paid by 
the manufacturer of the products and is levied upon the price at 
which the manufacturer sells the goods to the distributor. In 
other words, the tax is not a percentage of the retail price which 
the public pays but is a percentage of the price which the whole- 
saler or retailer pays to the manufacturer. 

In cases where goods are sold direct to the public by manu- 
facturers, the practice has been for the tax to be levied on such 
prices as the products would bring at wholesale rather than 
direct to the public. These wholesale prices are arrived at by 
comparison with similar products which are sold through whole- 
salers and retailers. 

You can get full information upon this tax together with a 
copy of the regulations from the Bureau of Internal Revenue in 
Washington. 


DAKIN’S SOLUTION 


Where can I obtain Carrel-Dakin solution? San Antonio. 


Carrel-Dakin solution is a solution of chlorinated soda con- 
taining from 0.43 to 0.48% of activated chlorine. You might 
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be able to obtain this from a manufacturer of sodium of calcium 
hypochlorite. However, we suggest that you use chloramine 
instead, since this is far more stable. Chloramine contains 12% 
of active chlorine so that one part of this would be equivalent to 


about 25 parts of the Carrel-Dakin solution. 


SHAVING SOAP 


We make a shaving soap consisting of stearic acid, white grease, 
fallow and coconut oil and saponified with potash and soda lyes. We 
are thinking of replacing the white grease, which is a low grade lard 


from hogs, because the white grease has become quite expensive re- 


cently and furthermore we believe that other fats would be better for the 
Please let us have your suggestions as to what fat or fats 
Viontreal. 


purpose. 
vou would use in place of the white grease. 

Inasmuch as you did not tell us in your letter what you are now 
paying for hog fat nor did you give us the formula of your shaving 
soap, it is difficult for us to give you specific assistance. 

We believe that corn oil, cottonseed oil, hydrogenated cotton- 
seed oil or peanut oil are cheap and could be used as substitutes 
but you would have to modify your formula because of the differ- 
ence in saponification values. 


WAVE SET 


One of our subseribers comments as follows on the question regard- 
“TI do not think that the fault lies in 
I think, his trouble is in using 
If he will substitute some of the other alcohols, such as 


ing thickening of hair wave set: 
the preservative used or the amount. 
39-B. 
isopropanol, and in making his solution, add his gum micture in 
small quantities with repeated agitation and also agitate his finished 
product while filling, he will overcome a great deal of difficulty. A 
slight percentage of water in his finished preparation will also help.” 


VITAMIN D 


We have received a letter on Vitamin D absorption which is 


self-explanatory. If any of our readers are interested in promot- 
ing a product of this kind we would be glad to put them into 
touch with the correspondent whose letter is quoted here. 


Have been very much interested in the vitamin D absorption dis- 
cussion which has appeared recently in your valuable magazine, and 
most particularly to the letter from Mr. Brobst. I called Mr. Brobst’s 
attention to vitamin D absorption several years ago in Kansas City, 
and outlined to him at that time my plans for research along this line. 
{merican 


The results of that research have now been published in the 
Journal Diseases of Children,” Vol. 49, page 912, 1935. 
sult of this work, Dr. Astrowe and I believe we have some very 
definite evidence of not only the value of vitamin D absorption 
through the unbroken skin, but also of the mechanism by which that 


absorption occurs, and therefore, information on the proper com- 


1s a re- 


pounding for use. 

1s 1am aconsulting chemist, I am not in a position to market the 
product that was developed as a result of this research. I have, how- 
ever, tested its use under varying conditions, both in hospitals and in 
private use. As you are in close contact with the people who, are 
active in the fields in which this product would be of value, I would 
appreciate it if you would make some suggestions regarding the 


proper method of getting this product on the market. 


LIQUID CREAM 


Is there any way to make a liquid cream look less translucent and 
more while? Cleveland. 

This can be accomplished by increasing the stearic acid content 
and in some cases by adding about one per cent. of titanium 
dioxide. 
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We recommend that you test 


JARDIN DE JUIN 





An excellent odor for practically all cosmetic preparations 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 
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The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of tale turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest§$degree the features most desired. It has an 


unusual, silky texture. 


substitute. 


CHARLES MATHIEU imcorrorar eo | 


Exclusive representatives 
120 LIBERTY. Se. 


UMS 


VISCOMETER 


TESTED GUMS SUPFRIOR QUALITY 





We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 


Direct connections in 
country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 





The world’s leaders use only Italian Tale. There is no 


of the Italian Producers 
NEW YORK, N. Y. 























LINALOOL 





FACTORY 


We yield to no manufacturer, as 
far as the quality of this product— 
so important in high grade per- 
fumery—is concerned. And the 
price is right, too!! May we sub- 


mit sample ? 


GeorcE Luepers & Co. 
Established 1885 
New York, 427-429 Washington Street 








Factory—Brooklyn, N. Y. 


From the finest Bois de Rose, Cayenne 


A PRODUCT OF OUR BROOKLYN 





Branches—Chicago, San Francisco, Montreal, Mexico City 
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PURCHASING DEPARTMENT 


JANUARY MOVEMENTS 





Up 

















Aconite Root 5c Ginger Oil 50c Mercury Chloride 7c 
Almond Oil, Bitter 50c Golden Seal Root 30c Oxide, Red and Yellow 10c 
Balsam Peru 5c Henbane Leaves Ic White precip. 10c 
Caraway Oil 10c Jaborandi Leaves lc Orris Oil Concrete $1.00 
Coriander Oil 10c Jalap Root 3c Peppermint Oil, Natural 10c 
Damiana Leaves Ic Lycopodium 20c Pinus Sylvestris Oil 35c 
Eucalyptus Oil 5c Menthol 15c Sassafras Oil 5c 

Mercury Bichloride 5c Vanilla Beans, Bourbon 70c 

Down 

Alcohol SD 3c Ephedrine Hydrochloride 15c Pinus Pumilio 30c 
Arnica Flowers 2c Sulfate 15c Plantago Seed 4c 
Bergamot Oil 10c Gentian Root 4c Psyllium Seed Ic 
Buchu Leaves le Geraniol 10c Pyrethrum Flowers 2c 
Calamus Oil 25c Juniper Berry Oil 15c Rue Oil 35c 
Camphor, Japanese Ic Kamala 3c Saffron Valencia 25c 
Camphor Oil, White 4c Lavender Spike Oil 5c Safrol Ic 
Cananga Oil, Native 35c Lemon Oil, Calif. 20c Santonin $10.00 
Cantharides, Chinese 35c Italian 20c Sarsaparilla Root, Honduras 5c 
Cascara Sagrada lc Lemongrass Oil 2c Mexican Ic 
Cedar Leaf Oil 10c Neroli Oil, Bigarade $20.00 Sassafras Oil, Artificial lc 
Cedar Wood Oil 7c Petale $20.00 Savin Oil 10c 
Citronella Oil, Ceylon Ic Olibanum Gum, Siftings 4c Silver Nitrate 3c 
Cod Liver Oil $1.00 bbl. Tears Ic Spearmint Oil 10c 
Ephedrine Alkaloid 35c Pennyroyal 5c Terpineol 6c 

Phenobarbital 50c Vetivert Oil, Bourbon $1.50 
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15 Botanicals—Weighted Price Index. 1926 — 100. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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Indicating the trend of prices during the month, the index of 50 com- 
modity prices declined from 69.4 for January to 67.7 in February. League 
of Nations sanctions directed against Italy, currency restrictions, poor 
credit and politics in Germany and uncertainty regarding the future trend 
of the French france were contributory factors which resulted in lower raw 
material prices as shown in all indexes for the month. The completion of 
reciprocal tariff agreements with Holland and Switzerland and the reports 
of near agreement with France has also had a price effect on certain perfume 
materials. 
15 Essential Oils—Weighted Price Index. 1926 — 100. 

The net change in the index of essential T | TTT | TTT 
oil prices was also lower, dropping a full | | 1] | | | 
unit from 51.6 to 50.6. Eucalyptus in- rly | | mT 
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@ 


Bergamot continued to lose part of its 
recent gain, dropping 10 cents to $1.75; 
cananga weakened and declined from the 
previous $2.95 to $2.65; lemon dropped 


from $1.75 to $1.55. 


The medicinal chemical index declined 
2.1 points to 73.7 for February. Although 
two changes in prices were advances and 
two were declines, the alcohol reduction 
was of sufficient importance to depress 
the index; alcohol was reduced from 37 
cents to 33 cents; cod-liver oil declined one 
dollar a barrel to $24.00. On the other 
hand, menthol increased $3.30 to 
$3.45 while mercury metal rose from $76.00 
to $79.00 a flask. 


from 
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276 “Performance Tested” ODORS 
and ENDLESS POSSIBILITIES 








SpECULATE-why should you! ier di igh? provide you yg yuteiied 
fifth largest opportunities for the produc- 

Magnus, Mabee & Reynard, industry in the tion of products with new and 

a . —* cn aa Ce ee more pleasing odor personal- 

of basic perfuming products 1 & . : : 

with a glowing record of sales ag te ae See ee 
wi e swi 

performance . . . oer aa progress of this finer quality the means to 

— —, adapta ‘ nid bo vast enterprise. effecting economies in present 

ee Se eer manufacturing costs. 





and economy have been proved 
by years of actual use in the A knowledge of your require- 


manufacture of hundreds of nationally ments will enable us to send you 
prominent brands. practical suggestions for solving your 


They meet virtually every requirement odor problems. 
of the Drug and Cosmetic Industry... Catalog Available on Request! 








MAGNUS, MABEE & REYNARD, Inc. 


QUALITY ESSENTIAL O88) BALSAM S AROMATIC CHEMICALS, ETC...SINCE 1895 


32 CLIFF STREET NEW YORK, N. Y. 








°*FALBA*’” 


(The Heart of Lanoline) 


Safe to use 








Proven Therapeutic Value 


For Creams, Lotions, Ointments, etc. 





F5WAK 


END B PURE WHITE ¢ EXTRA QUALITY 
ee U.S. P. and 100% PURE 


IN THE UNITED STATES—ESTABLISHED 18592 


THEODOR LEONHARD WAX CO., Inc. 
HALEDON. PATERSON, N. J. 


Descriptive 








P€ 1 £4 b&b Long Distance Telephone: SHerwood 2-1444 
a tz auer, Inc. Western Distributor: Full stocks carried by our Western 
A. C. DRURY & CO., Inc. Representatives, Albert Albek, Inc., 515 
300 PEARL STREET ° NEW YORK CITY 219 E. North Water St. So. Fairfax Ave., Los Angeles, Cal., and 
Chicago, IIl. 512 Washington St., San Francisco, Cal. 
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VANILLA BEANS 


Probably the outstanding movement in 
raw material prices during the past month 
took place in Bourbon vanilla beans. An 
advance was predicted in our issue of 
December, 1935. This prediction indica- 
ted that production statistics and con- 
sumption point to a rising market for 
Bourbon beans in 1936. 

The turn of the year has already seen a 
movement in price levels up to 70c per 
pound in this grade of beans, placing the 
spot market at a range of from $3.00 to 
$3.25 per pound. 

Some factors here regret the steady ad- 
vancement in the shipment market as 
being to severe. The spot market is now 
practically on a level with the Mexican 
beans. 

Possibility of devaluation of the French 
franc has been suggested as likely to ease 
the situation. The probability, however, 
is that as no large crop of Bourbon beans 
is expected before 1938, producers will con- 
sider the statistical position strong enough 
to warrant their again raising shipment 
prices to offset any decline in exchange. 

The advance to present price levels for 
Bourbon beans again brings the Mexicans 
A good part of the 
here be- 


into the spotlight. 
Mexican market had been lost 
cause of the previous wide price differen- 
tials prevailing. It is thought that if 
Mexican prices continue at present levels 
there is every reason to believe that they 
will regain a good part of what had been 
lost in volume as the Mexicans are still 
discriminating buyers be- 
flavor 
These 


preferred by 
a certain delicacy of 
possessed by no other beans. 

buyers, however, will not pay $1.00 or 
more a pound for the difference in quality 
because, although a preference exists, it is 
said to be not worth that much, especially 
today when buyers of the flavor are just 
not that A preference for 


Mexican 


cause of 


particular. 
beans does exist, however, in 
certain quarters and at a small differen- 
tial they will be preferred. 

It was recently reported that Mexican 
producers will endeavor to regain the 
to the Bourbon 
beans because of price differential. More 
attention, it is said, will be paid to the 
proper cultivation and preparation of the 
It would be 


American market lost 


crop for the market here. 
logical to assume that the possibility of 
the Mexicans regaining lost ground in the 
United States would be materially ad- 
vanced should they let prices ride at 
present levels. 

Already, however, the strength in Bour- 
bons has had its effect on the Mexicans. 
No material price advances have taken 
place but the market is strong and some 
holders it was said, would not accept 
orders save at prices 25c per pound higher 


that the published schedule. 
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MERCURIALS 


Following the advancing market for the 
metal, makers of mercurials boosted prices 
from 5c to 10c per pound on the major 
articles and it is anticipated that some of 
the minor derivatives will follow within 
the next few days. 

The new quoted schedule is as follows: 
in lots of 50 pounds or over without offer 
and subject to change without notice: 
Calomel $1.08 per pound; Corrosive Sub- 
limate, powder and granular 81c per pound, 
crystals 96c per pound; Red Precipitate, 
US.P. IX Mercury 
Oxide Yellow, U.S.P. $1.69 per pound and 
White $1.46 per 


pound. 


$1.44 per pound; 
Precipitate, powder 
All prices are basis for bulk, 
prompt shipment only as no contracts are 
being entered. 

Severe weather conditions on the Pacific 
Coast have interferred with production 
and it is not expected that there will be 
any increase in production until Spring. 
The scarcity of this raw material is well 


illustrated by the fact that about the 
largest quantity that could be had for 
nearby delivery was 100 flasks for Feb- 
ruary shipment from the Coast. The spot 
market at $79.00 showed an advance of 
$8.00 per flask since last August. 

The foreign market is also quite firm 
and it is indicated from cables received 
recently that it would cost $78.00 per flask 
to bring the metal in on a duty paid basis. 


CITRONELLA OIL 


Late cables from Java indicate a firmer 
shipment market for this grade of oil. 

Ceylon oil, on the other hand, is easier 
on spot at from 23c to 27c per pound be- 
cause of over production during the past 


several years. 


CORIANDER OIL—The almost total 
absence of stocks here was well indicated 
by the fact that a single seller quoted the 
market at $4.85 per pound. Others wanted 
from $5.00 to $5.25 per pound. Small 
stocks were not read"'y repiaceable. 


SYNTHETIC AROMATIC CHEMICALS 


OF COAL-TAR ORIGIN 
U. S$. PRODUCTION AND IMPORTS 


eo OF POUNDS 


CHEMICAL DIVISION 


DEPARTMENT OF COMMERCE 


TOTAL /MPORTS 
AVORS & PERFUMES 


PERFUMES 


FLAVORS 


0 


1925 | 1926 | 1927 | 1928 1 1929 1 1930 1 1932 1933 1 1934 
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God Liver Ozl does National 


Service. 

Cutting from The Daily Mail of Oct. 9, 1934 
A Vitamin Claim. 

Two Years’ Secret Tests in Factory. 

From our Correspondent. 


Port Sunlight. Cheshire, Monday. 


A secret experiment at the Port Sunlight 
works of Lever Brothers has, it is claimed, 
ended after two years in the virtual 
banishment of the common cold from 
among a section of workers who have 
taken part in thousands of tests. 


It has been proved that daily doses of 


vitamins render both men and women 
almost immune from colds and influenza. 


Arrangements are being made for all the 
thousands of clerical and indoor em- 
ployees at Port Sunlight to be given fur- 
ther daily treatment in the coming winter. 


Norwegian Cod Liver Oil taken in small doses 
strengthens the system and bone-structure by 
ensuring a rich supply of A and D vitamins in an 
exceptionally favourable ratio. Cod Liver Oil 
builds up resistance to all infections and to 
bronchitis. 


Many large institutions now order Cod Liver 
Oil for all their employees—both workmen and 
staffs. 


NORWEGIAN 
COD LIVER OIL 


World-famous for quality. 











Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


Sales Agents for 
E. I. du Pont de Nemours & Co’s. 


SYNTHETIC CAMPHOR, USP. XI 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Kaolin 
Camphor Synthetic Lanoline 
U.S.P.XI‘DuPont’ J ithol 
Camphor Natural 


Naphthalene 
Quinine 
Rosin, Powdered 
Magnesia Calcined Sal Ammoniac, Lump 
Spermaceti 
Magnesia Carbonate Sulphur Precip. 
Manna-Mannite Thymol 
Menthol Wax—Bees, U.S.P. 
Mineral Oil U.S.P. Witch Hazel 

Heavy Russian Zinc Oxide U.S.P. 


Chalk Precip. U.S.P. [75 p 
Cocoa Butter Sires: 
Cod Liver Oil 
Gelatine U.S.P. 
Haarlem Oil 
Halibut Liver Oil 
Kamala 


Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST. 561 E. ILLINOIS ST. 
NEW YORK, N. Y. CHICAGO, ILL. 








0)) kK © 
A-A BRAND 
dinest Nedicinal $uality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER *: 
AALESUND , NORWAY 

















P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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AGAR AGAR 


The spot market price is well maintained 
at the recent high level of 88c per pound 
for number 1 grade. This item has shown 
an unbroken price tendency since March, 
1933, when the spot price was 40c per 
pound. Exports from Japan have in- 
creased considerably in 1935, reaching 
2,260,200 pounds during the first half of 
the year, an increase of almost 600,000 


pounds over the previous six months 
period. Japanese shippers have taken full 
advantage of this situation. 

Reports from Japan indicate that at 
the end of June there was little carryover 
into the new season. The. 1936 crop, it was 
stated, was expected to reach 2,500,000 
pounds but the estimate is likely to be 
reduced considerably due to warm weather 
in the early part of December. 

Thus it would seem that the ground- 
work is already being laid by the Japanese 


toward mainteining their position. 


ALCOHOL 


Production of ethyl alcohol in the fiscal 
year ended June 30, 1935, according to the 
Bureau of Internal Revenue, amounted to 
180,645,920 proof gallons, compared with 
165,103,582 proof gallons in the preceding 
year. Production of denatured alcohol in 
the 1934-35 year comprised 38,746,679 
wine gallons of completely denatured and 
58,284,395 wine gallons of specially de- 
natured. Withdrawals of denatured alco- 
hol comprised 38,050,525 wine gallons of 
completely denatured and 58,653,468 wine 
With- 


drawals of tax-free alcohol were 28,106,- 


gallons of specially denatured. 


879 proof gallons more than those in the 
preceding year. Consumption of com- 
pletely denatured alcohol showed an in- 
crease of 9,607,458 wine gallons; consump- 
tion of specially denatured alcohol in- 
creased 3,918,641 wine gallons. 


CITRUS OILS 


Recessions were again noted in keeping 
with the recent and general disintegration 
of what had been a very firm position. 
Bergamot was down 10c per pound to a 
basis of from $1.75 to $2.00, Italian lemon 
was off 20c per pound to a range of from 
$1.55 to $2.00 and California lemon also 
declined 20c per pound and is now offered 
at $1.50. The Italian situation continued 
to be governed by pressure to sell and the 
advent of new crop. The lower price for 
California oil can be traced partly to the 
fact that some resale goods have been 
offered at considerable concessions. These 
offerings were from quarters that had 
bought domestic oil when prices were far 
under the producers price quoted above. 
Feb. ’36: 38, 2 
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SPEARMINT OIL—The earlier pre- 
dictions of a much higher market for this 
item because of small production has not 
materialized. Producers have offered more 
freely with a resulting decline in spot 
market prices to a range of from $1.50 to 
$1.60 per pound. 


SANTONIN—The keenest kind of com- 
petition continued to prevail in this mar- 
ket. The open quotations ranged from 
$30.00 to $35.00 per pound, off $10.00 per 


pound from previous levels. 


PHENOBARBITAL—This item de- 
clined 50c per pound to the new level of 
from $4.50 to $4.85 per pound as to 
quantity. The movement was permitted 


by lower production costs. 


EPHEDRINE ALKALOID —Reduced 
to $1.00 per oz. bringing the price to the 
same basis as hydrochloride and sulfate. A 
competitive market was olfered as the ex- 


planation for the decline. 


CAMPHOR 


An easier tendency developed in Japa- 
nese camphor. Slabs and powder were 
quoted at from 55c to 56c per pound and 
tablets sold at from 59c to 60c. Synthetic 
material U. S. P. XI is expected to offer 
considerable competition to the natural 
product. This synthetic material, now 
listed in the eleventh revision of the Phar- 


macopoeia will be official on June Ist. 


GUM MYRRH 


Contact with the primary market was 
expected to be reestablished on a normal 
basis again and the scare regarding further 
supplies from the primary market has 
therefore passed. The spot market is now 


easier at from 35c to 40c per pound. 


GERANIOL 


A definitely competitive market pre- 
vailed on spot. Prices were shaded to 
basis of 90c per pound and the range was 


to $3.00 according to seller and quantity. 


JUNIPER OIL 


Lower quotations of this oil represented 
new production based on cheaper raw ma- 
terial. The tendency of the market was 
easy at the newly established level of $1.10 
per pound for on single distilled oil. Re- 
distilled to $2.00 per 
pound according to quality of the material 


material ranged 


offered. 
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SAFROL 


This item was lower at 54c in drums and 
57c in cans, reflecting the replacement de- 
velopments of raw and manufactured 


material. 


CAMPHOR OIL WHITE 


Lower at 17c per pound in drums and 
18sec in cans. It was put in the usual 
price relationship with the sassafrassy ma- 
terial. 
tinued to be on the easy side with competi- 


The market on both items con- 


tion more to the fore. 


PSYLLIUM SEED 


\ further decline in this item placed the 
market at a new low level. French seed 
was offered in New York at from 7c to 8c 
per pound and the blond Plantago seed 
was offered at from 6c to 6c. 

Continued low prices have discouraged 
production in France to the point where it 
is reported that farmers in the Marseille 
region may abandon production entirely 
this year. The 1935 crop is estimated to 
have been not over 90 to 100 metric tons 
which is the smallest of any on record. 

The decline in popularity of this laxa- 
tive seed and the large production of the 
very cheap Plantago seed from India are 
responsible for the fact that prices have 
reached the level where further production 
is discouraged. 


EUCALYPTUS OIL 


Underlying conditions in this oil are 
very firm. There has been little material 
offered for shipment from Australia where 
production difficulties are said to have 
been experienced due to low producing 
capacity of the plants. 

The spot market was advanced 5e per 
pound and is now quoted at from 34c to 
37c per pound as to seller and quantity. 
Some lots of Formosa oil are said to be 
obtainable at fairly attractive prices but 
the general situation is quite firm with 
possibility of a further upward movement 
in quotations. 


GOLDEN SEAL ROOT 


This item was one of marked strength 
because of the small stocks obtainable 
everywhere. Quotations were sharply 
higher at from $2.30 to $2.40 per pound 
for whole and $2.45 to $2.55 for powder. 
Everything suggests that for many months 
a strong market will continue in company 


with probably rising values. 
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he 


ie an d osmelic 


atalog 


This valuable reference book has now 
been distributed to the factories produc- 
ing drugs and cosmetics in the United 
States and Canada. 


The 
Drug and Cosmetic 


Catalog 


lists all of the chemicals, aromatics, raw 
materials, machinery, equipment, and 
packages used by the industry. Complete 
data and reputable sources of supply are 
given. Pages of other data include 32 pages 
of review of all process articles published 
in THE DRUG AND COSMETIC INDUS- 
TRY during 1934-5. 


This cloth bound book of over 350 pages 
is sent without cost to every manufac- 
turer in this industry. If you have not 
received your copy, write giving list of 
products manufactured, name of buyer, 


factory manager and chemist. 


You will receive this valuable reference 
book free. 


101 West 31st Street 
New York. N. Y. 





VANILLA BEANS 


For over 75 years the recognized 
source of supply 





*‘Look for the Symbol of Standardization’’ 


GUMS 


Arabic Tragacanth Karaya 


All powdered gums standardized by 


Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C, Drury & Co., Inc. 

















Meet Me at—j~ 


ittle 


Every day, at luncheon, cocktail hour, dinner or 
after the theatre you are sure to meet a friend or 
acquaintance at the Little Venice. 


CHLCE 


For many years known, wherever cosmetics are made 
or sold, as Ernest's, the Little Wenice is more than 
ever the rendezvous of out-of-town business men 
in the trade and the reguler meeting place of those 
in the city. 


A table d'hote lunch at 75 cents and dinner at $1.25 
that you will talk about to your friends. 


Ask for Henri or Dave 


Vie 


126 West 13th St. New York, N. Y. 


One block from 13th St. entrance of express station 
on 7th Ave. Subway. 
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SUPPOSITORIES 


Skilled chemists and workmen—modern 
efficient machinery—a perfect set-up for pack- 
aging—the preparation of all display matter— 
and shipping. To handle any part or all of 
your production. Confidential relations ab- 
solutely guaranteed. Consult us without cost 
or obligation. Established right in the Metro- 
politan District for your convenience. 


Also Headquarters for Drugs, Chemi- 
cals, Essential Oils and Allied Products 


EHRMANN-STRAUSS CO. Inc. 


903 West Houston St., New York 


“IF IT'S A DRUG » WE HAVE IT” 








@ 


BILE SALTS 


CHOLESTERIN 
IRON PEPTONATE 


o) 


TTT ov ovo Io y oqo oo TooToo TooToo Too Oa acne 









THE WILSON LABORATORIES 
As 


4221 So. Western Ave., Chicago, IIl. 








also 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 
869 Folsom St., San Francisco 
1807 E. 9th St., Los Angeles 
619 Clark Ave., St. Louis 


Paddle ode deewoede eee 


ar 





l l 


ODORLESS 
IMPROVED 


ALMECERIN 
ABSORPTION BASE 


Very simple and easy to make 
a beautiful, lustrous cream of 
medium consistency with this 
new improved Almecerin ab- 


sorption base. 


Samples of the finished cream 
are available—made according 
to standard formula furnished 


with sample. 


Write for a sample today 


ALCEFA LABORATORIES 


115 Broad Street; New York 


(l (h 





— 


ABBOTT Quality 
DRUGS AND 
oS ow a Se 





= ANESTHETICS 


Procaine Hydrochloride . . . Benzocaine 


= ANALGESICS 


Cinchophen . . . Neocinchophen 


= ANTISEPTICS 


Acriflavine . .. Chloramine 


=" HYPNOTICS 
Barbital . .. Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine ... Colchicine . . . Ephedrine 
... Hydrastine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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New...Smart... Gorgeous ! 


The best words we can find to describe a new Lip- 
stick creation by our laboratories. 


Nothing Like It... 
No Blue Cast! 


A sure-fire business builder for this winter. Make a 
test without cost to you. A sample is yours for the 
asking. We also manufacture unexcelled Dry Rouge, 
Creme Rouge, Creams, Lotions, Powders and Mas- 
cara. 


SOLO LABORATORIES, 
347 W. Austin Ave., Chicago, Ill. 


INC. 





Cosmetic 
Certified 


COLORS: Gercics: 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
& 


Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 


























Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 


: E> f 
WY, 


Price: $12.00 per Ib. 
TRADE MARK 


HIGH GRADE JASMIN COMPLEX 


Sweet—Flowery—Tenacious 


IDEAL FOR ALL PURPOSES 


Sample upon request 


gpwin SEEBACH Co 


920 Broadway, New York 











LET US SOLVE YOUR 


COLO & PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 













































Sik amencan S 
with American 
UyntneticYU etic 























ISERMANN 






Shampoo and Bath Oil Perfumes 
We have developed two interesting new odors for soapless 
shampoos and bath oils: Shampole, for shampoos; Bainole, 
for bath oils. Samples will be sent upon request, together 
with suggestions for improving soapless shampoos and bath 


Van Dyk & Co. 


Incorporated 1904 
Pioneer American Manufacturers of Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jerscy City, N. J. 


oils. 








SPECIALTIES: 


Cholesterol Nucleinic Acid 
Emulsifiers Sodium Nucleinate 
Lecithin Preservatives 


Propyl Para Amino Benzoate 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 




















Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


& 
Your inquiries are invited 











GUMS 


Arabic, Tragacanth, Karaya 
Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &CO. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC, N. J. 
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PACKAGE DESIGN SERVICE 








COMPLETE FACILITIES 
for VOLUME PRODUCTION 
FREE CONSULTING AND 
LABORATORY SERVICE 









TERMINAL LABORATORIES, INC. 





Write for a copy of 
this new bulletin... 
it points the way to solv- 


ing your liquid mixing 





problems—address ... 


NEW ENGLAND TANK AND TOWER CO. 
Everett, Mass. or 11 W. 42nd St., New York 





AGITATING EQUIPMENT SPECIALISTS 








401 NORTH BROAD ST. PHILADELPHIA 
METAL 


LABELS * caneediee ene 


SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 











greater sales. Faithful service for over 40 years. 


‘ JOHN HORN, 837 Tenth Ave., New York City | 


(Sample booklet of labels sent to 


RESPONSIBLE MANUFACTURERS) | 


Ee re eee at ane aie : aes 


' ADDRESS .. 





SEYDEL CHEMICAL CO. 
Jersey City, N. J. SEY Dial 
Phone—Bergen 3-7047 * 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 














PEERLESS .aa 


Precipitated 


Calcium Carbonate-U. S.P. 


Extreme Purity—Unfeiling Uniformity 


Complete range of deste : oo Heavy to extra 
light ‘‘Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 
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Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 


ESTABL!JSHED 1851 


Chicago Philadelphia Los Angeles 














GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 






BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 


ANTISEPTICS 
OXY-QUINOLIN BASE 


Oil soluble 


OXY-QUINOLIN SALTS 


Water Soluble 
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Professional 


Service 








THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SpPEcIALISTs In ViTaMIN ASSAYS 
FormMuLaTION AND STANDARDIZATION 


or Mepiciwat orn Cosmetic 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass'n Consulting Chemists and 
Chemical Engineers 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 


timony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anp Foop ProsBiems 
_ ComPiiance with OrrictaL REQUIREMENTS 
Spectat ANIMAL TEsTING FoR PHARMACOLOGIC 
Toxic or Skin [rRITATING PROPERTIES 
New Propuct DevEeLopMENTS 


39 West 38th Street :: New York 








H. A. Sem, Ph.D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts — Preparations 
F Spices 
Proprietary Medicines Speaal Formulas 

Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 











FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 


IMPORTANT: Do your formulas-Labels-Litera- 
ture comply with current State-Federal regula- 
tions? For free preliminary consultation-informa- 
tion service write: Chicago Technical Service 
3542 W Polk St., Chicago. 


Z.H,POLACHEK | 


234 BROADWAY | 
TRADE:MARK ey deka YORK 
REG. PATENT ATTORNEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 


Send me 2 simple sketch or a model for 
Confidential Advice—Do It Now! 








Classified — 





Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 


—E~E~E 








Situations Wanted 





YOUNG MAN wishes position as Purchasing 
Agent. Six years experience purchasing packages, 
raw materials and factory supplies for drug and 
cosmetic manufacturer, etc. Excellent references. 
Box 1051, DRUG AND COSMETIC INDUSTRY. 








MODERNIZE YOUR FORMULAS 
Cosmetics Improved 
Raw Materials Developed 
JOSEPH KALISH, Chemist—101 W 3lst St. N. Y. 








Private Label 





MARVELL PHARMACAL CO., Ine. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, ivate Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments 
Correspondence solicited. 





Your own line of Cosmetics will repeat only if 
quality and packaging are right. Our reputation is 
founded on these essentials. Write us for details. 
Klinkes Mfg. Co., 9200-9210 Buckeye Rd., Cleve- 
an hio. 





Boxed, 
Products 
a 


SUPPOSITORIES: Rectals, Vaginals, 
Bulk, Hygiene Jellies, Private formulas. 
Manufactured. Contract packing. 

services. Southport Chemical, Garwood, 





YOUR OWN LINE of ampoule solutions packaged 
ready for resale, to retail p aee trade or physicians. 
Reliable manufacturer, specializing in ampoule 
products, established 1931. Correspondence 
solicited. Box 1042 DRUG AND COSMETIC 
INDUSTRY. 





PRIVATE LABEL COMPANY will increase your 
sales if allowed to manufacture your powders, 
creams, rouges, lipsticks, lotions, also formulas 
developed. Complete line of all raw materials in- 
cluding essential oils, perfumes, sold in large, small 
quantities. Royal Laboratories, 7157 S. Halsted St. 
Chicago. 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 245 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





Dealers in rebuilt drug and cosmetic machinery. 
Send us your inquiries and list of idle equipment. 
Loeb Equipment Supply Co., 620 Lake St., Chicago. 





Situations Wanted 


CHEMICAL ENGINEER, Organic, well-known 
foreign university, diversified experience; Pe 10 
years as director in complete charge of U. S. plant 
of well-known French cosmetic and perfume man- 
ufacturer (production laboratory, creating, buying, 
etc.) Speaks four languages. Best references. Age 
39. Box 1027 DRUG AND COSMETIC IN. 
DUSTRY. 








CHEMIST (Young Woman) college degree. Cos- 
metic manufacturing experience. Position desired 
with a firm where faithful service and precision as to 
detail are required. Salary nominal. Box 1047 


THE DRUG AND COSMETIC INDU STRY. 











COSMETICIAN AND PERFUMER, 20 years’ 
experience, college graduate. Wishes position with 
reliable toilet goods manufacturer at reasonable 
salary. Strictest confidence. Box 1048 DRUG 
AND COSMETIC INDUSTRY. 





COSMETIC SALESMAN, 12 years’ experience in 
cosmetic field. Seven years with leading beauty 
treatment firm. Know the trade in New England, 
Pennsylvania and New York. Can furnish own 
transportation. Box 1049 DRUG AND COsS- 
METIC INDUSTRY. 


The Drug and Cosmetic Industry 


LARGE MANUFACTURER of Rouge, Lipstick 
and Puffs wishes Los Angeles or California repre- 
sentative. Prefer someone now calling on Cosmetic 
trade. Commission. Box 1050 DRUG AND 
COSMETIC INDUSTRY. 


EXPERT CONSULTANT (Pharmacist-Chemist) 
thoroughly familiar with State and Federal Label 
and Literature requirements, as well as manufactur- 
ing and marketing problems, is now available for 
full time appointment. Salary $75 per week. Box 
1034 DRUG AND COSMETIC INDUSTRY. 








Business Opportunities 





WANTED: SALESMAN covering drug and phar- 
maceutical trade, to carry high grade popular price 
furniture, automobile and metal polishes, either as a 
main or side line. Write Efficiency Chemical Co., 
175 Ipswich St., Boston, Mass. 


TABLET COATER, by New York pharmaceutical 
house. Pharmaceutical experience essential, posi- 
tion permanent. Forty hour week. Application 
must state references, experience and salary ex- 
pected. Write Box G, Room 1103, 92 Liberty St., 
New York. 


FOR SALE: TRADE-MARK of exceptional merit 
for one interested in a shaving cream, mouth anti- 
septic, tooth paste, or cosmetic. Box 1043 DRUG 
AND COSMETIC INDUSTRY. 











PROGRESSIVE CONCERN ealling on Chicago 
Beauty Shops and Beauty jobbers wants to repre- 
sent manufacturer of feminine hygienic supplies, 
cosmetic supplies (commission basis). Box 1044 


DRUG AND. COSMETIC INDUSTRY. 





WHAT’S YOUR TROUBLE. Cosmetic Chemist, 
long experience, can help you. Tell me what you 
want, I send you finished samples and prices of 
formulas before you buy. Indelible lipstick, eye- 
shadow, almond lotions, two kinds—white and with 
sheen. New waveset lotions and powders, perma- 
nent wave solutions, fast steaming time, face packs, 
bleaches, deodorants, many popular odors of per- 
fume oils, creams, lotions, A actos ag If it’s new 
I have it. Also —— analysis. Cosmetic Chem- 
ist, 114 S. Third St., St. Louis, Mo. 





ANY PRODUCT ANALYZED; send sample for 
estimate. Dobin Analytic Laboratory, 1746 Roscoe 
St., Chicago. 





SALES MANAGER: Executive to take charge of 
private label department of large mid-western man- 
ufacturer of Toilet Preparations, Soaps, Drug 
Specialties, etc. Only a man with previous man- 
agerial experience need apply. Requires proper 
contacts with chain and syndicate stores. Give 
full details of past experience. Replies confidential. 
Box 1045 DRUG AND COSMETIC INDUSTRY. 
FOREIGN MARKET: India, Malaya, Dutch 
East Indies, Siam, China. Excellent opportunity 
for manufacturer of medium priced line, strongly 
scented to build business here. Complete line of 
cosmetics desired. Facilities for receiving in bulk, 
repackaging and_ sales representatives. Com- 
municate full details for discussion. Box 1046 
DRUG AND COSMETIC INDUSTRY. 








CHEMIST, experienced in Soaps, Oils, F ‘oods, 
Drugs and Cosmetics. Desires position in Research, 
Control or Analytical departments. Some Sales and 
Production experience. Also good bacteriological 
and biological assayer. Box 1040, DRUG AND 
COSMETIC INDUSTRY 


SALESMAN, Toilet Goods 7 years Cen- 
tral North West, fine following; 2 years New York, 
New Jersey. Very successful for best leading man- 
ufacturers. Speaks fluent French, German. W illing 
to prove worth; results absolutely certain. Box 
1023, DRUG AND COSMETIC INDUSTRY. 


AROMATICS AND ESSENTIAL OIL SALES- 
MEN wanted for Mid-West territory. Box 1035, 
DRUG AND COSMETIC INDUSTRY. 
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PLYMOUTH SUNBURN 
PREVENTER CONCENTRATE 


for Oils, Creams and Lotions 


































Introduced several years ago, this “PLYMOUTH” Specialty has enjoyed increased sales each year. It is very 
effective in the prevention of sunburn. Sales of Sunburn preventives quadrupled last year over the previous year 
and promise to continue growing. For positive protection use 20% of “PLYMOUTH CONCENTRATE?” in your 


preparation which can be an oil, a cream or a lotion. 


Tests conducted by Professor A. Taub of New York show that 0.5% to 2% of light of 2900 to 3100 a. u. is 
transmitted through a 0.5 m. m. layer of cream or lotion containing 20% of “PLYMOUTH CONCENTRATE,” thus 
preventing sunburn but permitting tanning. A copy of this chart showing a comparison of this and other materials 
generally used is available. Write for it and for a sample. Formulae for oils, creams or lotions, containing correct 
percentage of Plymouth Sunburn Preventer Concentrate, as shown by test, will be gladly furnished free of charge. 


M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
55 Ann Street New York, N. Y. 
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“Tr’s a matter of 
Taste-- 


E refine American White Mineral Oil and 

U.S.P. Petrolatum exclusively from the finest 
domestic crudes available. With a background of more 
than 50 years’ pioneering experience in the refining of 
U.S.P. petroleum products, coupled with an intimate 
knowledge of the requirements of the Pharmaceutical 
and Cosmetic Industries, we are equipped to serve you 
efficiently. 


Ce SE SE Ee 


We’d like to see you at the 11th Annual Dinner of the 

Drug, Chemical and Allied Trades Section of the New 

York Board of Trade, the Waldorf Astoria Hotel, 
March 19 


L. SONNEBORN SONS, INC. 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM 


Refineries: Petrolia and Franklin, Pa. 


NEW YORK LOS ANGELES 
88 Lexington Avenue 215 West 5th St. 


STOCKS CARRIED IN PRINCIPAL CITIES 


The Drug and Cosmetic Industry 


(Ol a LO NC1O) 
400 West Madison St. 


“That’s one of the reasons 
why I’ve prescribed American 
White Mineral Oil for years. 
My patients prefer it to any 
foreign White Mineral Oil. 
I’m on the staffs of four hos- 
pitals — and we use nothing 
but American White Mineral 
Oils. Why not—when they’re 
pleasant to take, gently effec- 
tive, and always uniform and 


dependable.” 





WHITE MINERAL OILS 


KAYDOL ORZOL 
U.S.P. Heavy U.S.P. Heavy 
PURITAN 
U.S.P. Heavy 

ERVOL BLANDOL 


U.S.P. Light U.S.P. Light 
CARNATION KLEAROL 


PETROLATUMS U.S.P. 


WHITE PROTOPET 
YELLOW PROTOPET 


Refined in all the colors necessary for 
pharmaceutical, cosmetic and _ industrial 
requirements. 


Also: White Fonoline—Yellow Fonoline 


White Perfecta 
for special purposes 


COSMETIC 
SPECIALTIES 


SONO-JELL—complete series for liquefy- 
ing cleansing creams, pomades, ointments, 
etc. 

TRI-OL—base for soapless oil shamposs. 
DEO-BASE—light hydrocarbon distillate re- 
fined to complete freedom from kerosene 
odor. 
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